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Dailies’  Flexibility  Greatest  Selling  Point; 
Concerted  Action  Needed  Now 

Agency  President  Says  That  Only  Limited  Number  of  Advertisers  Have  Justification  for  Nation-Wide 
Campaigns — Advises  United  Front  To  Increase  National  Linage 


P  HE  newspapers  of  the  country  have 
‘'i  a  great  opportunity  to  increase  their 
jle  of  advertising  space  if  they  will 
ake  a  concerted  drive  to  impress  ad- 
irtisers  with  the  flexibility  available  in 
jwspaper  campaigns,  H.  B.  LeQuatte, 
lesident  of  the  New  York  advertising 
lency  of  Churchill-Hall,  Inc.,  told 
fOiTOR  &  Publisher  this  week. 

His  comment  was  made  in  reply  to 
„  inquiry  based  on  an  address  by  Mr. 
.^uatte  at  the  New  Jersey  Newspaper 
jstitute,  held  at  Rutgers  University 
kis  week.  In  this  address,  entitled 
Don’t  Forget  Your  Point  of  Interest,” 
ir.  LeQuatte  pointed  out  that  "if  a 
.oduct  has  been  a  success,  then  there 
'ust  a  point  of  difference  which 
'Counts  for  that  success. 

“Newspapers,  as  compared  with  other 
xlia,”  he  went  on,  “have  one  outstand- 
point  of  difference  which  should  be 
i  escnted  every  day  in  the  year.  News- 
I  pers  are  flexible !  Flexibility  is  your 
i  int  of  difference !  And  in  these  days 
'  len  every  advertising  dollar  must  do 
'  least  100  cents  worth  of  work,  flexi- 
'  lity  is  more  necessary  that  it  has  ever 
•  en  before.  Waste  must  be  eliminated, 

1  id  without  that  quality  of  flexibility 
ere  is  danger  of  waste.  It  is  the  duty 
everyone  in  the  advertising  profes- 
li'm  to  weigh  every  advertising  invest¬ 
ment  to  make  certain  that  waste  is 
tvoided  wherever  possible.” 

Asked  to  amplify  this  point  later  Mr. 
.eQuatte  commented  on  the  ease  with 
hich  a  newspaper  campaign  may  be 
arted  today,  stopped  tomorrow,  gov- 
ned  even  by  the  weather  if  necessary, 
may  be  placed  city  by  city,  where  the 
Ivertiser  has  enough  dealers  to  justify 
ace  or  where  conditions  make  the 
ople  most  ready  to  buy.  In  each  city 
le  newspaper  is  delivered  at  the  most 
■itable  time  and  on  the  most  suitable 
ay.  Each  day  a  new  message  may  be 
•esented,  and  if  necessary  the  message 
ay  be  different  in  each  newspaper. 
“We  have  no  quarrel  with  other  ad- 
Ttising  media,”  Mr.  LeQuatte  said. 
'Ve  use  them  all  whenever  they  seem 
“St  for  a  client’s  needs.  But  the  news- 
ipers  have  a  real  opportunity  if  they 
It  up  a  united  front. 

“Time  and  again  newspaper  repre- 
ntatives  go  to  advertisers  or  agencies 
ith  complaints  because  campaigns  are 
ung  placed  in  magazines,  or  radio,  or 
her  media.  But  if  instead  the  news¬ 
papers  would  hammer  home  the  com- 
■  non  argument  of  flexibility  they  would 
lift  themselves  out  of  competition  with 
all  the  media  that  can’t  deliver  flexi- 
jility.  It  would  take  a  united  front, 
3Ut  if  every  newspaper  argument  in¬ 
cluded  the  point  ‘We’re  flexible,’  the 
newspapers  would  sell  a  lot  of  addi- 
ional  linage. 

“It  is  surprising  what  a  limited  num¬ 
ber  of  advertisers  have  any  right  to  use 
nything  but  newspapers.  Compara¬ 
tively  few  concerns  have  distribution 
i  that  warrants  a  national  campaign. 
After  all,  businesses  do  extend  their 
growth  city  by  city,  or,  to  put  it  gen- 
troiisly,  SKtion  by  section.  If  they  get 
I  lational  distribution,  a  national  medium 
*  is  ideal  for  their  advertising ;  but  other- 


By  ROBERT  S.  MANN 

wise  they  should  use  the  newspapers,  throwing  this  point  before  the  big  ad- 
and  there  isn’t  even  much  choice  in  the  vertisers,  they  would  make  a  lot  of 


matter.” 

Mr.  LeQuatte  illustrated  his  point  by 


advertisers  sit  back  and  wonder  as 
never  before  whether  their  advertising 


referring  to  an  advertiser  some  years  programs  are  justified  by  all  the  cir¬ 
cumstances. 


“If  the  newspapers  could  ask,  for  in¬ 
stance,  ‘Mr.  Manufacturer,  do  you  want 
to  throw  away  part  of  your  raw  ma¬ 
terial?’  the  manufacturer  would  answer 
'Of  course  not;  I’m  even  looking  for 
by-products  all  the  time.’  But  if  he 
followed  the  same  careful  policy  with 
the  circulation  that  he  buys,  he  would 
be  keen  to  see  that  his  advertising  goes 
only  where  it  has  a  chance  to  bring  him 
business.” 

Both  in  the  interview  and  in  his  Rut¬ 
gers  speech  Mr.  LeQuatte  applied  the 
same  “point-of-difference”  idea  to  indi¬ 
vidual  newspapers  as  well  as  to  the 
whole  newspaper  field.  Here  is  how 
he  put  the  situation  to  the  New  Jersey 
Institute: 

“You  may,  right  now,  be  saying  to 
yourself,  ‘But,  my  product  is  like  all  the 
competitors.’  If  that  is  true,  then  you 
had  better  develop  a  point  of  difference 
and  talk  about  it.  For,  if  you  do  not 
have  a  point  of  difference,  you  cannot 
succeed,  and  if  your  product  is  a  suc¬ 
cess,  then  there  must  be  a  point  of 
difference  and  you  should  lose  no  time 
ill  digging  it  out.  If  you  are  succeed- 
u  n  I  rk  ..  b’R'  then  persist  in  the  idea  that  you 

.  eyua  e  ^  point  of  difference  and  find  it. 

ago  wlio  practically  decided  to  drop  his  Fossibly  an  example  will  help : 
successful  newspaper  advertising  and  ’  Some  years  ago,  I  talked  to  an  ink 
embark  on  a  campaign  in  national  mag-  manufacturer.  He  was  the  third  gen- 
agines.  To  visualize  the  situation  for  eration  of  the  same  family  operating 
him,  Mr.  LeQuatte  prepared  a  map  of  business.  Three  generations  m  the 
the  United  States  showing  all  the  cities  meant  that  the  business 

where  this  concern  had  an  adequate  successful ;  that  tl^y  did  pos- 

number  of  dealers.  In  some  sections  ®^®®  a  pomt  of  difference,  but  when  I 
the  cities  were  crowded  together,  but  asked  him  to  show  it  to  me,  he  replied, 
from  the  Appalachians  west  there  were  '®  Finally,  we  discovered  in 

great  blank  spaces — populous  states  ^  scrapbook  of  tneir  old  literature  a 
with  distribution  in  only  one  city,  and  leaflet  which  made  prief  mention  of  the 
whole  groups  of  states  with  no  distri-  ^act  that  this  particular  brand  of  ink 
bution  at  all.  If  all  the  housewives  in  evaporated  less  rapidly.  This  was  in 
the  country  had  been  moved  by  adver-  *i^.e  days  when  we  were  all  bothered 
tising  to  ask  for  this  firm’s  products,  with  ink  wells  becoming  gummy  and 
only  37  per  cent  of  them  would  have  pen-points  being  clogged.  The  owners 
found  the  goods  on  sale  in  their  home  of  this  business  did  not  know  why  their 
cities.  iuk  evaporated  less  rapidly.  Finally,  an 

One  look  at  the  map  was  enough  to  old  employee  told  us  of  an  experience 
convince  the  advertiser  that  he  had  of  the  founder  of  the  business.  He  put 
better  stick  to  his  program  of  using  an  equal  quantity  of  his  ink  and  of  five 
newspaper  space  in  the  cities  where  he  competitors’  inks  in  wells  on  his  desk, 
was  prepared  to  do  profitable  business.  In  fitue  each  evaporated,  but  this  par- 
In  another  case  a  manufacturer  pro-  ticular  ink  was  the  last  to  dry  up.  Even 
posed  to  start  his  advertising  with  a  this  old-timer  could  not  understand  jt, 
national  campaign,  but  analysis  showed  so  we  took  the  problem  to  a  chemist 
two  drawbacks :  ( 1 )  that  his  distribu-  and  very  quickly  he  advised  us  that 
tion  was  not  wide  enough  to  justify  there  had  been  glycerine  placed  in  the 
nation-wide  advertising;  (2)  that  he  one  which  evaporated  last,  and  that 
was  not  in  a  position  to  spend  enough  glycerine  had  a  tendency  not  only  to 
money  for  more  than  a  mere  advertis-  stop  evaporation,  but  to  absorb  moisture 
ing  gesture  in  national  media.  As  an  from  the  air. 

alternative  he  was  persuaded  to  tell  his  “We  began  immediately  to  press  that 
story  in  half  a  dozen  widely  scattered  point  of  difference,  and  talked  about  the 


cities,  extending  the  list  after  the  ad¬ 
vertising  had  been  thus  tested. 

“My  point  is  simply  this,”  Mr.  Le 
Quatte  said:  “If  the  newspapers  of  the 
country  would  take  their  chief  point  of 
difference — flexibility — and  would  keep 


ink  that  absorbs  moisture  from  the  air.' 

For  second  installment  of  “Feats 
of  Van  Anda  of  the  Times"  see 
page  12. 


The  thought  was  put  into  the  advertis¬ 
ing,  on  the  letterheads,  the  shipping 
cases,  the  bills,  and  the  checks;  and  im¬ 
mediately,  this  company  which  had  been 
operating  for  three  generations,  took  a 
very  definite  jump  ahead  in  business. 
The  point  of  difference  had  always  been 
there;  it  had  been  the  reason  why  the 
company  had  succeeded,  but  the  success 
was  much  greater  when  they  brought 
the  point  of  difference  to  the  attention 
of  interested  folks  rather  than  depend¬ 
ing  upon  people  digging  it  out. 

“I  should  like  to  make  this  point  clear, 
too.  No  amount  of  advertising  will  sell 
a  product  that  can  not  be  sold  without 
advertising,  but  even  a  small  amount  of 
advertising  can  sell  a  product  that  has 
a  point  of  difference.  And  let  me  warn 
you  that  the  point  of  difference  must  be 
real — inherent.  A  p«int  of  difference 
in  the  advertising  is  not  enough — it 
must  be  in  the  product  itself. 

“Let’s  go  to  your  own  profession. 
People,  products,  and  newspapers  are 
all  the  same  when  striving  for  approval. 
Have  newspapers  a  point  of  difference? 
In  my  judgment,  each  newspaper  has 
a  more  definite  characteristic  or  point 
of  difference  than  have  most  products. 

A  newspaper,  by  its  treatment  of  the 
news,  its  news-features,  its  publishing  • 
policies,  establishes,  almost  automati¬ 
cally,  a  distinctive  personality  or  point 
of  difference,  which  sooner  or  later  at¬ 
tracts  the  kind  of  people  who  like  such 
a  newspaper. 

“You  are  well  acquainted  with  cities 
where  several  papers  have  prospered 
for  years.  Why  should  there  be  more 
than  one?  Why  does  not  one  news¬ 
paper  deliver  all  that  that  city  requires? 
And  why  is  it  possible  in  a  city  over¬ 
crowded  with  newspapers  for  still  an¬ 
other  not  to  only  make  a  start,  but  in  a 
few  short  years  to  have  more  readers 
than  the  combined  circulations  of  sev¬ 
eral  of  the  old  ones? 

“It  is  obvious  that  to  accomplish  that, 
the  newspaper  must  have  started  with  a 
point  of  difference,  developed  it,  and 
sold  it.  Now,  go  back  to  the  days  be¬ 
fore  that  newspaper.  Several  were  in 
the  field — several,  because  each  had  a 
point  of  difference,  an  attraction  for  a 
certain  part  of  that  population. 

“The  simple  fact  of  a  newspaper’s 
existence  over  a  reasonable  period  of 
time  and  with  a  reasonable  amount  of 
circulation  in  proportion  to  its  total  pos¬ 
sible  market,  and  which  it  is  either  hold¬ 
ing  or  increasing,  proves  that  that  news¬ 
paper  has  a  point  of  difference  and  that 
it,  therefore,  appeals  to  certain  strata 
of  population  who  like  that  point  of 
difference. 

“Many  newspapers  either  stagnate  or 
slip  because  they  do  not  develop  that 
point  of  difference. 

“Most  of  your  newspapers  have  a 
point  of  difference,  or  you  wouldn’t  still 
be  in  business.  If  the  New  Jersey  Press 
Association  did  not  have  a  point  of 
difference  it  would  not  be  able  to  trace 
its  history  back  to  1857! 

“Some  of  you  know  your  point  of 
difference  and  are  using  it.  I’ll  venture 
that  some  of  you  neither  know  nor  are 
(Continued  on  ne.vt  page) 
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SEPTEMBER’S  LINAGE 

TREND  UPWARD 

Dailies*  Volume  81 of  That  a  Year 
Aco,  Against  74.3%  in  August — 
Improvement  Seen  in  General, 
Retail  and  Classified 

The  trend  of  newspaper  advertising 
linage  in  September  turned  sharply 
upward,  according  to  measurements 
made  by  Media  Records,  Inc.,  of  news¬ 
papers  in  all  parts  of  the  country.  _ 
While  no  classifications  of  advertising 
equaled  the  volume  reported  for  Sep¬ 
tember  of  last  year,  the  losses  were  in 
most  cases  substantially  smaller  than 
those  reported  for  August,  and  in  sev¬ 
eral  cases  were  smaller  than  those 
reported  for  several  months  past. 

Total  newspaper  advertising,  accord¬ 
ing  to  the  Media  Records  compilations, 
was  81  per  cent  of  that  carried  in 
September,  1931.  Percentages  for  pre¬ 
vious  months  this  year,  each  as  com¬ 
pared  with  the  corresponding  month  a 
year  before,  were :  January,  86.6% ;  Feb¬ 
ruary,  86.5% ;  March,  79.3% ;  April, 
79.7%;  May,  76.7%;  June,  80.9%;  July, 
74.4% :  August,  74.3%. 

General  advertising  made  the  best 
showing  in  September,  reaching  83.5 
per  cent  of  the  September,  1931,  volume. 
Only  in  January  and  February  were 
smaller  losses  reported.  August  showed 
a  percentage  of  72.1,  while  July  saw 
the  low  mark  to  date  in  this  classi¬ 
fication.  at  68.7  per  cent. 

Retail  linage  reached  82.1  per  cent 
of  that  a  year  ago.  This  percentage 
was  also  the  best  showing  made  since 
February.  The  low  mark  in  retail  linage 
was  August’s  74.4  per  cent. 

Classified  advertising  volume  reached 
a  percentage  of  82.8,  the  highest  since 
June,  when  the  percentage  was  86.6. 
August  saw  the  low  in  classified  to 
date,  with  a  percentage  of  79.0. 

Financial  advertising,  with  a  percent¬ 
age  of  65.0,  fell  slightly  behing  August, 
when  volume  was  66.3  per  cent  of  last 
ugust’s.  At  that,  however,  September 
iinancial  advertising  was  at  a  higher 
level  than  that  of  any  month  before 
August.  The  previous  high  for  this 
year  was  58.5  per  cent  in  February, 
and  the  low  was  48.5  per  cent  recorded 
in  April. 

Automotive  advertising  was  dis¬ 
appointing  by  all  comparisons,  the  per¬ 
centage  being  only  60.9  per  cent  of  that 
a  year  ago.  This  was  the  lowest  point 
reached  in  automotive  all  year.  August 
saw  the  previous  low,  with  67.8  per 
cent. 


FLEXIBILITY  DAILIES’  BEST 
SELLING  POINT  NOW 

(Continued  from  page  5) 


using  your  point  of  difference,  how¬ 
ever.” 

Going  on  in  his  address,  to  the  phase 
mentioned  above,  of  the  newspapers’ 
point  of  difference  as  compared  with 
other  media,  the  speaker  recalled  the  fol¬ 
lowing  statement  made  to  him  in  1925 
by  President  Hoover,  then  Secretary  of 
Commerce ; 

“Very  few  firms  have  the  capacity 
for  selling  the  United  States  as  a  whole, 
but  we  find  many  of  them  trying  to  do 
this  ...  A  great  many  firms  will  un¬ 
doubtedly  find  that  by  limiting  their 
efforts  to  more  circumscribed  areas  and 
intensifying  their  sales  activities  in  such 
areas,  they  would  not  only  reduce  their 
selling  costs  but  would  probably  pro¬ 
duce  a  larger  volume  of  business.” 

Mr.  LeQuatte  commented:  “AF 
though  that  statement  was  made  in  1925, 
it  applies  just  as  definitely  today.  Busi¬ 
nesses,  as  a  rule,  do  not  start  on  a  na¬ 
tional  basis,  but  rather  in  a  section  of 
the  country,  or  probably  more  often, 
in  a  city  or  town.  Growth  is  section  by 
section,  or  city  by  city ;  therefore  busi¬ 
ness,  especially  in  these  days,  demands 
that  the  carrier  of  the  message  be  flexi¬ 
ble.  Business  demands  the  right  to 
place  its  advertising  and  sales  messages 
where  there  will  be  no  waste  and  at  a 
time  when  the  audience  can  be  expected 
to  buy.” 


VIENNA  PUBLISHER  HONORED 

Dr.  Ernst  Benedikt,  publisher  of  the 
Xeue  Frcie  Presse,  Vienna,  with  Mrs. 
Benedikt,  was  the  guest  of  honor  at  a 
reception  given  in  the  Hotel  Plaza,  New 
York.  Oct.  13,  by  Jacob  Landau,  man¬ 
aging  director  of  the  Jewish  Tele¬ 
graphic  Agency. 

NEW  EVENING  PAPER 
STARTS  IN  MOBILE 


Martin  Andersen  Is  President  and 
Charles  E.  Marsh  Principal 

Owner - Sheridan,  Stuardi 

Stockholders 


(Special  to  Editor  &  Publisher) 

Mobile,  Ala.,  Oct.  10. — First  issue 
of  the  Mobile  Times,  five-day  afternoon 
and  Sunday  morning  paper,  appeared 
here  today.  It  had  20  pages  with  1,307 
inches  of  advertising  from  131  different 
firms. 

Officers  of  the  paper  include  Martin 
Andersen,  president;  Barney  Sheridan, 
vice-president;  and  J.  O.  Stuardi,  sec¬ 
retary-treasurer.  Mr.  Andersen  is 
originally  from  Texas  but  has  been 
publisher  of  the  Orlando  (Fla.)  Sentinel 
and  Reporter-Star  for  the  past  18 
months.  Mr.  Sheridan  was  managing 
editor  of  the  Mobile  Register  and  News- 
Item  under  Col.  F.  I.  Thompson’s  own¬ 
ership,  and  Mr.  Stuardi  was  circulation 
director  of  the  two  papers.  Edgar  Hin- 
richs,  former  publisher  of  the  Brecken- 
ridge  (Tex.)  American,  is  advertising 
director.  George  M.  Cox,  Jr.,  former 
Mobile  Item  city  editor,  is  managing 
editor. 

Edward  Emrich  is  superintendent  of 
the  composing  room  and  Jack  Cahill  is 
superintendent  of  the  pressroom. 

The  Orlando  papers  which  Mr.  An¬ 
dersen  headed  are  owned  by  General 
Newspapers  in  which  Eugene  Pulliam 
of  Lebanon,  Ind.,  and  Charles  E.  Marsh 
of  Austin,  Tex.,  are  partners.  It  is 
understood  that  the  Mobile  venture  is 
the  personal  property  of  Mr.  Marsh,  al¬ 
though  Messrs.  Anderson,  Sheridan,  and 
Stuardi  are  stockholders. 

The  Times  is  not  asking  merchants 
for  contracts  but  is  selling  space  on  a 
sliding  scale.  It  is  not  collecting  ad¬ 
vance  money  from  subscribers,  although 
it  claims  more  than  7,000  signatures  at 
starting  date. 

The  paper  is  served  by  I.  N.  S.,  Uni¬ 
versal  Service,  Central  Press,  a  financial 
and  market  page  service  from  Philadel¬ 
phia  Public  Ledger  and  will  print  eight 
pages  of  Sunday  comics  and  an  eight- 
page  Sunday  magazine  section. 

Equipment  consists  of  a  16-page 
Duplex  press,  five  Linotypes  already 
installed  and  another  ordered,  a  Ludlow, 
Elrod,  etc. 

The  plant  occupies  a  two-story  brick 
structure  90  by  60  on  Congress  and 
Roybal. 

E.  M.  Burke  of  New  York  and  Chi¬ 
cago  is  representing  the  Mobile  Times 
nationally. 


EDITOR  &  PUBLISHER 
CALENDAR 

Oct.  16-18 — First  District,  Adver¬ 
tising  Federation  of  America, 
annual  meeting,  Springfield,  Mass. 

Oct.  17-18 — California  Circulation 
Managers’  Assn.,  meeting  Fresno. 

Oct.  17-18  —  Carolinas'  Circula¬ 
tion  Managers’  .4ssn.,  annual  con¬ 
vention,  Washington  Duke  Hotel, 
Durham,  N.  C. 

Oct.  17-20 — United  Typothetae  of 
America,  46th  annual  convention. 
Hotel  Cihson,  Cincinnati. 

Oct.  18-19 — Inland  Press  Assn., 
fall  meeting,  Morrison  Hotel, 
Chicago. 

Oct.  19 — American  Association  of 
Advertising  Agencies,  Elxecutive 
Board  meeting.  Hotel  Stevens, 
Chicago. 

Oct.  19 — Major  Market  News¬ 
papers,  Inc.,  meeting,  Stevens  Hotel, 
Chicago. 

Oct.  19 — Agricultural  Publishers’ 
Assn.,  meeting.  Hotel  Stevens, 
Chicago. 

Oct.  19-20  —  Ohio  Circulation 
Managers’  Assn.,  meeting,  Colum¬ 
bus. 

Oct.  20 — Newspaper  Advertising 
Executives’  Assn.,  Hotel  Stevens, 
Chicago. 

Oct.  20-21  —  Audit  Bureau  of 
Circulations,  annual  meeting, 
Stevens  Hotel,  Chicago. 

Oct.  21-22 — Florida  State  Press 
Assn.,  fall  meeting,  Hollywood, 
Fla. 

Oct.  24-26 — Outdoor  Advertising 
Assn.,  convention,  French  Lick 
Hotel,  French  Lick,  Ind. 

Oct.  25-26 — New  York  State  Cir¬ 
culation  Managers’  Assn.,  conven¬ 
tion,  Watertown,  N.  Y. 

Oct.  27-29 — Nebraska  Press  Assn., 
annual  outing,  Omaha. 

Oct.  30-31 — 10th  district.  Adver¬ 
tising  Federation  of  America, 
annual  meeting,  Austin,  Tex. 


DEMURRER  OVERRULED 


Federal  Judge  Decides  Against 
K.  C.  Star  In  Libel  Pleading 

(By  telegraph  to  Editor  &  Publisher) 

Kansas  City,  Oct.  11 — The  de¬ 
murrer  of  the  Kansas  City  Star  to  the 
$5,000,000  libel  suit  of  J.  R.  Brinkley, 
Milford  goat  gland  specialist,  was  over¬ 
ruled  by  Judge  Tillman  D.  Johnson,  of 
the  U.  S.  District  Court  of  Utah,  in  a 
hearing  on  the  case  in  Topeka,  Kan., 
Monday.  Judge  Johnson  had  been  as¬ 
signed  to  the  case  and  will  return  in 
December  when  it  goes  to  trial. 

The  ruling  is  important  to  the  Star 
since  the  judge  held  that  if  the  news¬ 
paper  can  establish  it  is  engaged  in  in¬ 
terstate  commerce,  the  Kansas  one-year 
statute  of  limitations  will  operate  as  a 
bar  to  judgment  for  the  plaintiff.  This 
must  be  determined  when  the  case  is 
tried. 
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EDITOR  ASKS  ARREST 

OF  HIS  ACCUSER 

Charges  Life  Insurance  Presides! 
With  Conspiracy  To  Defraud 
as  Libel  Trial  Opens  In 
Montreal 


(Special  to  Editor  &  Publisher) 

Montreal,  Oct.  11— The  crimina 
libel  suit  brought  by  T.  B.  Macaulay 
president  of  the  Sun  Life  Assurana 
Company,  against  James  J.  Harp^ 
publisher  of  the  Journal  of  Comnierct 
monthly^,  was  started  today.  After  pre-’ 
liminaries,  in  which  the  editor  said 
he  would  admit  authorship  of  article 
accusing  Macaulay  of  business  irreg¬ 
ularities,  the  case  was  set  for  Oct.  18 
when  the  editor  will  make  his  voluntary 
statement. 

At  today’s  session  Harpell  attacked 
the  investments  of  the  Sun  Life  in  tht 
now  defunct  Insull  Utilities,  and  asked 
for  a  warrant  of  arrest  against  Macau¬ 
lay  on  a  charge  of  conspiracy  to  defraud 

“The  plaintiff  in  this  case,”  shouted 
Harpell  over  the  objections  of  opposing 
counsel,  “has  given  to  Samuel  and  Mar¬ 
tin  Insull  and  Ivar  Kreuger  $26,000,000 
of  policyholders’  funds.  These  are  mj 
funds  as  a  policyholder,  and  I  am  hen 
to  swear  out  a  warrant  for  his  arrest 
on  a  charge  of  conspiracy  to  defraud 
He  has  stolen  my  money.” 

The  warrant  was  denied. 

Harpell  then  asked  a  change  of  venue, 
declaring  that  he  could  not  submit  to 
being  tried  under  the  jurisdiction  of  tht 
attorney  general  of  Quebec.  Premier 
Taschereau,  who  is  also  attorney  gen¬ 
eral,  is  a  direictor  of  the  Sun  Life.  That 
also  was  denied. 

Macaulay,  aided  by  expert  legal  talent, 
bases  his  suit  on  the  last  article  in  which 
the  publisher  called  Macaulay  a  “crook, 
swindler,  religious  hypocrite,  junker,  and 
colossal  liar.” 

Harpell  has  been  waging  a  war  on 
the  Sun  Life  since  1928.  As  a  policy¬ 
holder,  he  organized  the  Policy  Holders’ 
Association  two  years  ago  and  is  its 
president. 

Macaulay,  who  is  72  years  old,  is 
the  son  of  the  Sun  Life  founder.  He 
has  been  the  company’s  president  since 
1915.  A  multi-millionaire,  he  is  a  lead¬ 
ing  figure  not  only  in  business  and 
finance,  but  in  the  religious  and  com¬ 
munity  life  of  Canada. 

The  Sun  Life  is  the  largest  insurance 
company  in  the  British  empire,  having 
total  net  assurance  in  force  at  the  end 
of  1931  of  over  $3,000,000,000. 

The  Journal  of  Commerce  was  at  o« 
time  a  daily. 

In  the  article  complained  of,  which 
occupies  most  of  the  publication’s  80 
pages,  Harpell  says  the  Sun  Life  ii 
insolvent  and  is  not  an  insurance  com¬ 
pany,  but  a  swindle,  declaring  that  it 
has  over  56J  per  cent  of  its  policy- 
holders’  funds  invested  in  comnwi 
stocks,  whereas  the  investment  of  ^ 
other  Canadian  insurance  companies  in 
common  stocks  is  less  than  Ii  per  cent 


CHANDLER  NAMED  M.E. 


Succeed*  Karl  Anderaon  on  S.  F. 

Chronicle — Other  Change* 

Appointment  of  William  D.  Chandler 
as  managing  editor  of  the  San  Francisco 
Chronicle  is  announced  by  W.  H.  B. 
Fowler,  editor  and  general  manager. 
Mr.  chandler  has  been  serving  in  this 
capacity  during  the  illness  of  Karl  M. 
.Anderson.  With  Mr.  Anderson  unable 
to  return  to  his  duties  for  several 
months  more,  this  and  several  other 
staff  changes  were  found  advisable.  Mr. 
Chandler  formerly  was  with  the  Seatllt 
Times. 

Frederick  F.  Forbes,  former  editor 
of  the  Philadelphia  North  Aonericsif 
who  has  been  an  editorial  writer  on 
the  Chronicle  for  several  years,  has  ^ 
appointed  assistant  managing 
Thomas  J.  Bellew  has  been  transfenw 
from  the  city  editorship  to  Mr.  Foiw 
former  editorial  writing  post, 

Fox  named  city  editor.  James  .4d^ 
is  now  day  assistant  city  editor  a®* 
James  Rieder  night  assistant  city  editor. 
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Editor  &  Publisher  The  Fourth  E  stat  e  f  or  0  ct  ob  er  1  5 ,  19  3  2 


A.B.C.  TO  DISCUSS  QUARTERLY  STATEMENTS 

Request  of  Agencies  and  Advertisers  for  More  Up-to-Date  Circulation  Figures  Chief  Chicago 
Convention  Topic  Next  Week — Revision  of  Newspaper  Form  Also  Coming  Up 


(Special  to  Editor  &  Publisher) 

Chicago,  Oct.  12 — whether  or  not 
to  accede  to  the  request  of  adver- 
tisers  and  agencies  for  quarterly  circula- 
tion  statements  is  the  chief  question 
slated  for  discussion  at  the  annual  con- 
vention  of  Audit  Bureau  of  Circulations 
P'!’  members  at  the  Stevens  Hotel  here  Oct. 
2^21.  Another  question  of  general  im- 
^rtance  is  the  proposed  revision  of  the 
I  newspaper  form.  Letters  were  mailed 
*■  I  this  week  by  the  Bureau  to  all  members, 
’**^1  pointing  out  that  the  growing  interest 
{  of  advertisers  and  agencies  in  matters 
icked !  q{  circulation  has  recently  resulted  in  a 
1  th( !  greatly  increased  use  of  -A.B.C.  reports 
iskec  •  jnj  is  now  reflected  in  a  request  that 
icau- 1  jjjjse  reports  be  issued  more  frequently. 
The  proposal,  it  was  stated,  has  been 
endorsed  by  the  directors  of  the  Asso- 
asin*  ciation  of  National  Advertisers  and 
some  members  of  the  A.A.A.A. 

0,000  jjjj  Bureau’s  bulletin  dealing  with  the 
^  “’I  quarterly  statements  is  as  follows : 
hen  "Buyers  have  aided  the  publishing 
irrest  groups  in  revising  .A.B.C.  report  forms 
so  that  they  now  present  the  circulation 
information  most  important  to  enable 
the  buyers  to  do  an  intelligent  purchas- 
enut  ing  job.*  They  point  out,  however,  that 
lit  to  thev  are  frequently  compelled  to  use 
if  the  as  the  basis  for  their  advertising  plans 
emier  circulation  reports  more  than  six  months 
gen-  old.  Even  in  normal  times  manufac- 
That  turers  have  to  plan  their  operations  on 
much  more  current  information,  while 
alent,  in  a  time  of  business  stress  like  the 
ivhich  present  the  need  for  up-to-date  informa- 
:rook.  ’  tion  is  indispensable  in  every  business, 
r,  and  I  “At  the  suggestion,  therefore,  of  the 
t  national  advertiser  and  agency  members 
ar  on  '  of  the  Bureau  the  proposal  is  made  to 
olicy-  ^1  publishing  divisions  that  the  present 
ilders’  I  audit  report  and  publisher’s  statement 
is  its  *  issued  six  months  apart  be  supplemented 
by  two  publisher’s  statements  to  be 
Id.  is  issued  at  the  first  of  the  intervening 
.  He  quarters.  In  order  that  the  effect  of 
since  j  sudden  fluctuations  in  circulation  may 
lead-  1  not  mislead,  it  is  further  proposed  to 
i  and  j  have  these  reports  cover  a  period  of 
com- 1  six  months  prior  to  their  date  of  issue. 

I  “.A  representative  from  either  the  na- 
irance  tional  advertiser  or  agency  group  will 
laving  present  the  subject  in  person  at  each 
le  end  of  the  publication  divisional  meetings. 

In  the  meantime  publisher  members  are 
at  one  urged  to  study  the  proposal,  both  for  its 
effect  upon  themselves  and  the  general 
whid  progress  of  the  advertising  business.” 
n’s  SO  It  is  apparent  from  the  foregoing 
is  statement  that  a  publisher  will  be  con- 
,  gom-  fronted  with  the  questions  of  whether 
hat  it  or  not  the  issuance  of  such  statements 
policy,  every  three  months  would  be  burden- 
immot  some  from  the  standpoint  of  time  and 
of  all  expense  as  far  as  his  own  publication 
^ijs  ii  is  concerned,  and  what,  if  any,  addi- 
r  cent  '  *'onal  expense  will  be  added  to  the 
'  Bureau. 

.  The  question  has  also  been  raised 

'•  whether  the  publishing  of  quarterly 
g  p  t  statements  will  necessitate  additional 
■  ■  j  printing  equipment  in  the  office  of  the 
I  Bureau  and  more  employes.  It  is 
landiei  I  thought  that  such  would  be  the  case, 
“u Been  pointed  out,  however,  that 
B-  0  1  if  the  sales  of  these  reports  are  as  great 
**  Been  for  the  six-months 

w  feport,  the  additional  expense  will  be 

vu  By  the  increased  revenue  from 

unabk 

l**mher  discussions  which  the  advertis- 

Mr  .agencies  have  had  preparatory 

c.Miit  submitting  the  question  of  quarterly 
•b  1  statements  to  A.B.C.  members,  the  ques- 
was  raised  as  to  whether  or  not 
fri  an  '"^°uld  be  necessary  to  have  as  full  a 
>pr  *oo  for  the  proposed  intermediary 

« been  as  the  present  semi-annual 

»/titor  Opinions  have  been  expressed 

icf^rrcd  J®*”*  analyses  could  be  con- 

1™“^  only  in  the  semi-annual  state- 
n,t  Lvn  omitted  in  the  quarterly  re- 

\dani  Bas  been  suggested  that  in 

aoi  e  reports,  a  briefer  form 
,  pHitor.  ^  ^  instance,  in  maga- 

,  zine  reports,  geographical  and  popula¬ 


tion  strata  are  given  in  the  present 
semi-annual  statements.  These  might 
be  omitted  from  the  quarterly  reports. 
However,  it  is  not  clear  how  the  news¬ 
paper  reports  could  be  similarly  abbrevi¬ 
ated  because  newspaper  forms  do  not 
now  contain  similar  paragraphs. 

Views  of  A.B.C.  directors  represent¬ 
ing  the  newspaper  division  on  the  ques¬ 
tion  of  quarterly  statements  were  sought 
by  Editor  &  Publisher.  H.  .A.  Sprague, 
publisher,  St.  Joseph  (Mo.)  Xcivs-Press 
and  Gazette,  wired : 

“The  Audit  Bureau  of  Circulations 
was  originally  conceived,  created  and 
designed  for  the  exclusive  benefit  of  ad¬ 
vertisers  and  advertising  agencies,  not¬ 
withstanding  it  was  to  be  practically 
financed  by  publishers.  It  has  been  con¬ 
ducted  on  that  basis  during  its  entire 
existence.  The  advertisers’  request  for 
quarterly  statements,  therefore,  is  clearly 
in  line  with  the  ideals  and  purposes  of 
the  Bureau. 

“The  contention  is  made,  doubtless 
more  or  less  reasonably,  that  the  range 
in  circulation  knowledge  by  virtue  of 
six  months’  reports  is  too  wide  and  too 
far  away  from  immediate  actual  condi¬ 
tions  to  afford  the  advertisers  and 
agencies  as  clear  a  picture  of  seasonal 
slumpage  and  circulation  drift  as  would 
be  the  case  in  the  event  statements  were 
furnished  quarterly.  Therefore  it  is 
argued  that  the  substitution  of  quarterly 
statements  for  the  six-month  reports 
would  help  remedy  existing  difficulties 
and  enable  advertisers  in  obtaining  a 
purer  and  more  intelligent  close-hand 
understanding  of  true  conditions.  The 
probable  cost  to  newspaper  publishers, 
outside  of  duplicate  reports,  ought  not 
be  material,  as  doubtless  most  organiza¬ 
tions  have  the  necessary  figures  in  their 
circulation  record  books  and  no  expense 
would  be  incurred  by  hiring  of  addi¬ 
tional  help. 

“From  the  standpoint  of  the  Bureau, 
the  expense  involved  would  be  largely 
clerical,  aside  from  raw  materials  and 
mimeographing.  Bureau  members  who 
have  given  study  to  the  cost  problem, 
realizing  that  advertisers  and  advertis¬ 
ing  agencies  are  deeply  concerned  with 
the  proposed  improved  service  and  con¬ 
scientiously  believing  quarterly  state¬ 
ments  are  essentially  necessary  if  their 
analysis  of  market  possibilities  is  to  be 
indicative  of  true  conditions,  contend 
that  the  Bureau  could  with  propriety 
absorb  any  additional  outlay,  provided  it 
is  not  unreasonable.  The  Bureau  is 
engaged  now,  I  believe,  in  the  labor  of 
undertaking  to  determine  what  increase 
in  overhead  would  be  necessary  to  take 
care  of  the  matter, 

“Personally,  I  am  in  favor  of  giving 
the  advertiser  what  he  wants,  even  at 
the  sacrifice  of  some  time,  some  energy 
and  some  money.  A  quarterly  pub¬ 
lishers’  statement  would  possibly  rele¬ 
gate  to  innocuous  desuetude  the  present 
habit  of  injecting  in  advertising  con¬ 
tracts  and  orders  guaranteed  circu¬ 
lation.” 

H.  W.  Stodghill,  Louisville  Courier- 
Journal  and  Times,  believes  the  plan 
applicable  chiefly  to  publications  of  very 
large  circulations.  He  said; 

“Regarding  advertisers’  request  for 
quarterly  A.B.C.  statements,  I  believe 
all  publishers  are  anxious  for  adver¬ 
tisers  and  agencies  to  have  all  the  data 
they  deem  necessary.  It  is  my  opinion, 
however,  that  more  frequent  reports 
than  semi-annual  are  only  desired  by 
advertisers  and  agencies  from  very  large 
publications,  probably  those  whose  cir¬ 
culation  is  in  excess  of  one-half  million. 
I  believe  some  plan  could  be  evolved 
w'hereby  this  data  from  the  large  publi¬ 
cations  can  be  procured  without  penal¬ 
izing  smaller  publications.  If  all 
publishers’  statements  were  required 
quarterly  instead  of  semi-annually  con¬ 
siderable  additional  expense  would  neces- 
sarilv  be  involved.” 


David  B.  Plum.  Troy  (N.  Y.)  Record, 
replied : 

“.Agency  and  advertiser  requests  for 
quarterly  A.B.C.  statements  are  un¬ 
doubtedly  due  to  a  desire  for  more  up- 
to-date  circulation  figures.  My  opinion 
is  that  the  expense  to  publishers  would 
be  almost  nil.  but  that  the  expense  to 
the  Bureau  would  undoubtedly  be  prac¬ 
tically  double.” 

The  proposed  revision  of  page  three 
of  the  newspaper  form  is  the  outgrowth 
of  at  least  two  years’  study.  The 
.A.B.C.  directors’  committee  has  taken 
into  consideration  the  suggestions  of 
advertisers,  agency  and  newspaper  mem¬ 
bers,  O.  C.  Harn,  managing  director 
of  the  Bureau,  said.  While  different  in 
arrangement  from  the  old  form,  the 
proposed  revision  is  not  new  in  sub- 
.stance.  In  his  letter  to  members,  Mr. 
Harn  said: 

“The  revision  consists  of  rearrange¬ 
ment  and.  in  some  cases,  further  sub¬ 
division.  Instead  of  being  spread  over 
the  page  in  unrelated  paragraphs  as  was 
the  case  in  the  old  page  three,  the  data 
now  is  tabulated. 

“One  feature  that  is  entirely  new,  and 
that  may  not  be  entirely  clear  at  first 
glance,  needs  a  word  of  explanation. 
The  total  number  of  subscriptions  re¬ 
ceived  on  an  offer  is  to  be  set  down  in 
the  column  headed  by  the  number  of 
months  the  subscriptions  are  to  run. 
In  the  last  column,  headed  ‘Twelve 
Month  Equivalents’  is  to  be  set  down 
the  equivalent  of  that  total  number  when 
viewed  as  a  12-month  average.  For  ex¬ 
ample,  if  12,000  subscriptions  were 
taken  to  run  one  month,  12,000  would 
be  set  down  in  the  first  column  and 
1,000  would  be  set  down  in  the  last 
column.  Similarly,  if  12,000  two- 
month  subscriptions  were  taken,  12,000 
would  be  set  down  in  column  two  and 
2,000  in  the  last  column.  If  12,000  six- 
month  subscriptions  were  taken  they 
would  be  recorded  as  12,000  in  column 
three  and  6,000  in  the  last  column.  This 
device  prevents  the  advertiser  from 
jumping  at  a  wrong  conclusion  about  the 
significance  of  the  total  number  of  sub¬ 
scriptions  taken  on  any  specific  offer 
when  considered  in  relation  to  the  total 
circulation.  Thus,  if  12,000  subscrip¬ 
tions  with  premiums  were  taken  to  run 
one  month  the  fact  that  the  circulation 
has  the  premium  subscriptions  for  only 
one  month,  sands  out  because  of  its 
being  placed  in  the  one  month  column, 
and  the  fact  that  it  means  an  average 
of  only  1,000  in  the  total  average  cir¬ 
culation  produced  is  conspicuous  in  the 
last  column. 

“By  the  subdivision  in  Paragraph  14 
duplication  and  consequent  misunder¬ 
standing  are  avoided.  For  instance,  if 
a  free  premium  is  given  in  addition  to 
an  offer  of  a  combination  with  some 
outside  publications,  those  premiums  are 
counted  only  once  (in  Paragraph  14 
(c)):  they  are  not  counted  again  in 
case  another  offer  should  have  been 
made  involving  simply  a  free  premium 
with  subscription  to  the  paper  alone. 
The  latter  would  be  entered  in  Para¬ 
graph  14  (e).  In  the  old  form,  all 
premium  offers  were  lumped  and  all 
combination  offers  were  lumped;  thus 
each  figure  duplicated  the  other  to 
some  extent.  This  made  it  easy  for  a 
reader  of  the  report  to  be  misled,  if  he 
did  not  carefully  heed  the  precautionary 
notice,  into  conceiving  the  number  of 
subscriptions  taken  with  inducements  as 
being  larger  than  it  really  was. 

“In  appearance,  on  account  of  the 
tabulation  the  proposed  form  seems  at 
first  glance  to  be  radically  changed,  but 
when  examined  carefully  it  will  be 
found  to  be  a  simplification  and  clari¬ 
fication  of  old  material  only.  In  fact 
there  are  some  eliminations.  For  ex¬ 
ample.  there  is  no  requirement  in  the 
new  form  for  information  relative  to 
prizes  given  to  carrier  boys  and  other 


employes  of  the  publisher’s  own  organi¬ 
zation.  This  feature  was  eliminated  on 
the  ground  that  it  is  difficult  to  avoid 
discrimination  between  different  types  of 
stimuli  to  salesmen.  One  paper  may 
give  a  large  salary,  another  a  salary 
and  commission,  another  commission 
only,  another  a  bonus  for  special  re¬ 
sults,  another  prizes,  etc.,  etc.  .All  are 
for  the  same  purpose — to  stimulate 
effort — but  in  the  past  some  have  been 
reported  and  others  not.  It  was  the 
thought  of  the  committee  to  eliminate 
discrimination  by  omitting  all  mention 
of  the  subject  and  depend  on  the  audits 
to  expose  any  abuse.” 

•A.  C.  Pearson,  president  of  National 
Publishers’  Association  and  chairman 
of  the  board  of  United  Business  Pub¬ 
lishers,  and  Hon.  S.  R.  McKelvie,  pub¬ 
lisher  of  Nebraska  Farmer  and  former 
governor  of  Nebraska,  will  speak  at  the 
opening  general  session  Thursday  morn¬ 
ing.  The  afternoon  will  be  devoted  to 
various  divisional  meetings.  Friday 
will  be  given  over  to  general  sessions 
at  which  directors  will  be  elected,  reso¬ 
lutions  adopted  and  other  business 
transacted. 

Members  of  the  board  of  directors 
whose  terms  expire  at  the  coming  con¬ 
vention  are : 

Advertisers  :  Ralph  Starr  Butler. 
General  Foods  Corporation,  New  York; 
C.  F.  Goldthwaite,  Canadian  National 
Railways,  Montreal,  Canada;  William 
.A.  Hart,  E.  I.  Du  Pont  de  Nemours  & 
Co.,  Wilmington,  Del.;  W.  H.  James. 
Hudson  Motor  Car  Company,  Detroit, 
Mich. ;  L.  B.  Jones,  Eastman  Kodak 
Company,  Rochester,  N.  Y. ;  Arthur  H. 
Ogle,  Bauer  &  Black,  Chicago;  and 
R;  F.  Rogan,  Procter  &  Gamble  Co.. 
Cincinnati. 

Adve^ising  Agencies  :  J.  .A.  Dick¬ 
son,  Mitchell  _  Faust,  Dickson  &  Wie- 
land,  Inc.,  Chicago. 

Newspapers:  David  B.  Plum,  Troy 
(N.  Y.)  Record;  and  H.  A.  Sprague. 
St.  Joseph  (Mo.)  News-Press. 

Magazines:  F.  W,  Stone,  Parents’ 
Magazine,  New  York. 

Farm  Papers  :  Marco  Morrow,  Cap¬ 
per  Farm  Press,  Topeka. 

Business  Papers:  Mason  Britton, 
McGraw-Hill  Publishing  Company,  Inc., 
New  York. 

Beginning  Monday  noon,  Oct.  17,  with 
a  meeting  of  the  Chicago  Newspaper 
Representatives  Association  at  the  Me- 
dinah  Athletic  Club,  “A.B.C.  Week" 
will  be  marked  by  a  series  of  group 
gatherings  devoted  to  current  publish¬ 
ing  and  advertising  problems.  John 
S.  Parks,  publisher  of  the  Ft.  Smith 
(Ark.)  Times-Record  and  Southwest 
American  and  past  president  of  the 
Southern  Newspaper  Publishers’  .Asso¬ 
ciation,  will  be  the  speaker.  Visiting 
publishers  are  invited  to  attend. 

On  Tuesday,  Oct.  18,  the  regular  fall 
convention  of  the  Inland  Daily  Press 
Association  will  convene  at  the  Morri¬ 
son  Hotel.  Bringing  expenses  into  line 
with  current  income  will  be  the  major 
theme  of  the  two-day  session.  Presi¬ 
dent  A.  O.  Lindsay,  Quincy  (Ill.)  Her¬ 
ald-Whig,  has  completed  a  comprehen¬ 
sive  program  that  includes  a  number 
of  timely  subjects  of  interest  to  pub¬ 
lishers  during  this  trying  time  in  the 
newspaper  business.  'The  program  fol¬ 
lows: 

Tuesday  Morning,  10  a.m. :  “Rackets 
Fighting  the  Newspapers,”  Alvin  E.  Gil- 
lett,  secretary  of  the  Madison,  Wis., 
Association  of  Commerce;  “What  Can 
Photographs  Contribute  Toward  In¬ 
creased  Reader  Interest?”  C.  W.  Or- 
cutt,  Bloomington  (Ill.)  Pantograph 
managing  editor;  “Ether  or  Printers’ 
Ink?”  James  G.  Stahlman,  Nashville 
Banner,  president.  Southern  Newspaper 
Publishers’  Association;  memorial  tri¬ 
bute  to  the  late  Wil  V.  Tufford,  former 
Inland  secretary-treasurer,  by  William 
(Continued  on  page  29) 
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DAILY’S  WAR  ON  OFFICIAL  CLIMAXED 
BY  CIRCULATION  PADDING  CHARGE 

Misdemeanor  Indictments  Against  Youngstown  Telegram 
Officials  Based  on  October,  1931,  Statement,  Volun¬ 
tarily  Corrected  by  Paper  Year  Ago 


SECRET  indictments  on  misde¬ 
meanor  counts,  against  two  offi¬ 
cials  of  the  Youngstoum  (Ohio) 
Telegram,  Thomas  J.  Dowling,  circu¬ 
lation  adviser  of  the  Scripps-rioward 
newspapers,  and  against  a  former  cir¬ 
culation  manager  of  the  Telegram 
were  returned  Monday  afternoon  by 
the  Mahoning  County  grand  jury 
after  a  lengthy  investigation  of 
charges  that  Telegram  circulation 
figures  had  been  padded. 

John  T.  Watters,  president  and 
business  manager  of  the  Telegram 
Co.,  and  James  J.  Morrisey,  circula¬ 
tion  manager,  appeared  Monday  af¬ 
ternoon  and  posted  $1,000  bond.  The 
Cleveland  law  firm  of  Baker. 
Hostetler,  Sidlo  &  Patterson  notified 
Prosecuting  Attorney  Ray  L.  Thomas 
that  it  would  produce  Dowling  and 
John  A.  Finster,  the  fourth  man, 
when  he  wanted  them.  Finster,  who 
was  circulation  manager  of  the 
Telegram  until  last  December,  now 
is  in  Dallas,  Tex. 

The  content  of  the  indictments 
against  Dowling  and  Finster  has  not 
been  revealed.  Morrisey  and  Watters 
were  indicted  jointly  on  a  charge 
that  Dec.  28,  1931,  they  sent  the 
-Audit  Bureau  of  Circulations  and  lo¬ 
cal  advertisers  a  statement  that  “the 
circulation  of  the  Youngstown  Tele¬ 
gram,  for  the  six  months  preceding 
Oct.  1,  1931,  was  34,698;  that  said 
James  J.  Morrisey  and  John  T. 
Watters,  then  and  there  knowing  that 
said  statement  was  false  and  decep¬ 
tive.’’ 

In  an  open  report  submitted  to 
Judge  David  G.  Jenkins  with  the  in¬ 
dictments,  the  grand  jury  said: 

“We  find  that  the  policy,  for  the 
past  six  years,  of  certain  officials  of 
the  Youngstown  Telegram,  to  wit: 
the  business  manager,  John  T. 
Watters;  and  the  circulation  man¬ 
agers  during  that  period,  James  J. 
Morrisey,  L.  L.  Drake,  Joseph  A. 
Finster;  and  that  of  Thomas  J. 
Dowling,  national  circulation  director 
of  the  Scripps-Howard  Co.  in  the 
year  1931,  has  been  to  pad  the  circu¬ 
lation  of  the  Youngstown  Telegram 
for  the  purpo.se  of  deceiving  adver¬ 
tisers,  both  national  and  local.” 

The  grand  jury’s  report  also  said: 
“We  find  that  Section  233  of  Title 
39  of  the  United  States  code  has  been 
violated  by  an  official  of  the  Youngs¬ 
town  Telegram  in  that  false  affidavits 
were  made  pertaining  to  circulation 
of  the  Youngstown  Telegram  to  paid 
subscribers,  and  respectfully  recom¬ 
mend  that  the  prosecuting  attorney 
of  this  county  notify  the  United  States 
District  Attorney  of  this  fact  and 
transmit  to  the  said  United  States 
District  Attorney  evidence  pertaining 
to  said  violation  in  the  possession  of 
the  said  Prosecuting  Attorney.” 

Prosecutor  Thomas  said  that  he 
would  comply  with  this  suggestion. 
Tuesday,  the  Scripps-Howard  counsel 
wrote  to  U.  S.  District  Attorney 
Wilfred  Mahon  at  Cleveland,  quoting 
the  grand  jury’s  statement,  and  say¬ 
ing: 

“The  Youngstown  Telegram  and 
its  officers  invite  the  fullest  investi¬ 
gation  as  to  this  alleged  infraction 
of  federal  laws,  and  pledge  you  their 
full  and  hearty  co-operation.” 

In  Tuesday’s  issue  of  the  Telegram, 
Mr.  Watters  gave  a  statement  which 
said:  “1  intend,  through  my  attor¬ 
neys,  to  enter  a  plea  of  not  guilty 
to  these  indictments.  In  court,  at 
the  proper  time,  I  expect  the  true 
facts  to  be  brought  out.  Those  facts 
will  convince  a  court  and  jurv  that 
I  am  innocent  of  any  wrong-doing. 

“I  have  lived  in  Youngstown  for 
about  eight  years.  Youngstown  is 
my  home.  The  people  of  Youngs¬ 
town  know  me.  With  the  people  and 


the  courts  I  am  content  to  rest  my 
case.” 

Besides  the  circulation  matter,  the 
grand  jury  criticised  but  did  not  in¬ 
dict  Albert  A.  Reilly,  associate  editor 
and  vice-president  of  the  Telegram, 
in  its  report,  and  returned  secret  in¬ 
dictments  against  two  other  men,  in 
no  way  associated  with  the  news¬ 
paper,  m  connection  with  attempts  to 
get  contracts  on  the  construction  of 
the  $9,500,000  Meander  Reservoir 
project  by  the  Mahoning  Valley  San¬ 
itary  District.  Of  this  matter,  the 
grand  jury  report  says: 

“We  find  that  Fred  LaBelle,  a 
director  of  the  Mahoning  N’alley  San¬ 
itary  District,  was  approached  by 
.-Albert  A.  Reilly,  associate  editor  and 
vice  president  of  the  Youngstown 
Telegram  Co.,  for  the  purpose  of  at¬ 
tempting  to  influence  Fred  A.  LaBelle 
in  awarding  certain  contracts  in  con¬ 
nection  with  the  construction  of  the 
Meander  Dam,  to  a  proposed  com¬ 
pany  to  consist  of  (ialitzen  I.  Reilly, 
Albert  A.  Reilly,  W.  C.  Reilly,  John 
G.  Beck  and  .Albert  F.  Riley,  said 
company  to  be  known  as  the 
Mahoning  Valley  Construction  Co. 

“We  further  find  that  an  attempt 
was  made  by  John  G.  Beck  and 
.-Albert  F.  Riley  to  bribe  Fred  .A. 
LaBelle  in  the  amount  of  $2UU,UUU 
for  the  purpose  of  securing  contracts 
tor  the  construction  of  the  Meander 
Dam  for  the  said  proposed  company, 
namely,  the  Mahoning  A’alley  Con¬ 
struction  Co. 

“We  further  find  that  attacks  upon 
Fred  A.  LaBelle,  a  director  of  the 
Mahoning  Valley'  Sanitary  District, 
by  the  Youngstown  Telegram,  re¬ 
sulted  in  a  loss  to  the  taxpayers  of 
this  community  in  a  sum  in  excess  of 
a  half  million  dollars.” 

The  two  secret  indictments  in  this 
matter  are  believed  to  be  against 
Beck  and  “.Albert  F.  Riley.”  This 
latter  is  believed  to  be  Halbert  F. 
Riley,  an  official  of  the  Clapp,  Riley 
&  Hall  Equipment  Co.,  of  Cliicago. 
Beck  is  an  official  of  the  Beck,  Riley 
&  Hall  Co.,  of  Pittsburgh,  a  sub¬ 
sidiary. 

.Albert  .A.  Reilly  is  a  brother  of 
Galitzen  I.  Reilly,  a  contractor,  and 
W.  C.  Reilly,  operating  vice-president 
of  Youngstown  Sheet  &  Tube  Co., 
whom  the  report  lists  as  organizers 
of  the  proposed  construction  com¬ 
pany. 

In  a  lengthy  statement  published 
in  Tuesday’s  Telegram,  .Albert  .A. 
Reilly  says  he  saw  Riley  and  Beck 
only  once,  in  1927,  when  G.  I.  Reilly- 
asked  him  to  explain  the  Meander 
project  to  them. 

“They  did  not  ask  me  to  help  them 
in  any  way  in  getting  contracts,”  he 
said,  “and  I  certainly  never  sug¬ 
gested  doing  so.” 

Reilly  reviewed  the  fight  made  by 
“outside  interests”  against  the 
Meander  project,  and  said:  “The 
Telegram  supported  the  water  dis¬ 
trict  directors  throughout  the  fight. 
This  stand  was  taken  before  I  ever 
heard  that  my  brother  considered 
bidding  on  work,  and  was  maintained 
consistently  to  the  end.  .  .  .  The 
Telegram  stand  had  much  to  do  with 
the  success  of  the  water  directors  in 
preventing  the  wreckage  (of  the  water 
project). 

“I  never  attempted  to  influence  Mr. 
LaBelle  to  give  any  contracts  to  an 
alleged  Mahoning  Valley  Construc¬ 
tion  Co.  and  never  in  the  slightest 
detail  used  the  Telegram  for  that 
purpose.  I  never  contemplated  be¬ 
coming  associated  in  any  way  with  a 
contracting  company  and  never  heard 
until  yesterday  of  the  alleged  Mahon¬ 
ing  Valley  Construction  Co. 

“Following  the  alleged  bribery- 
attempt,  Mr.  LaBelle  told  my  brother. 


HEADS  RADIO  COMMISSION 


Hector  ChurlesKorth.  editor  and  druma 
critic  of  Toronto  Saturday  Night,  who 
has  been  appointed  by  Premier  Bennett 
to  the  chairmanship  of  the  Canadian 
Radio  Broadcasting  Commission.  He 
will  receive  $10,000  a  year.  Thomas 
Maher,  who  founded  Le  Journal  of 
Ottawa,  is  also  a  member  of  the 
Commission. 


G.  I.  Reilly,  about  it.  This  was 
after  the  two  men  had  been  allegedly 
e.xposed  and  had  gone  their  way.  I 
went  to  see  Mr.  LaBelle  and  he  as¬ 
sured  me  that  the  tv\'o  men  alleged  to 
have  attempted  to  bribe  him  had  told 
him  on  direct  questioning  that  my 
brother  knew  nothing  of  the  alleged 
bribery  attempt. 

“.A  year  and  a  half  later  a  proposal 
was  made  to  the  water  directors  that 
they  pay  a  certain  amount  of  money 
to  men  who  were  presumably  repre¬ 
sentatives  of  the  before-mentioned 
‘outside  interests’  who  had  fought  the 
water  district  directors  while  the 
Telegram  was  fighting  on  the  side  of 
the  water  directors.  Why  this  was 
to  be  paid  them,  when  they  had  spent 
money  fighting  the  plan,  I  do  not 
know.  The  Telegram  opposed  this 
I>ayment.” 

The  latter  “payment”  was  an  ar¬ 
rangement  in  the  spring  of  1929 
whereby-  the  directors  had  placed 
$40,000  in  escrow  on  the  understand¬ 
ing  that  it  was  to  be  paid  provided 
the  taxpay-ers’  suit  to  determine  the 
constitutionality  of  the  sanitary  dis¬ 
trict,  which  had  been  thrown  out  of 
the  state  supreme  court,  was  not  filed 
with  the  I'.  S.  Supreme  Court. 

Felix  F.  Bruner,  editor  of  the 
Telegram,  and  William  F.  Maag,  Jr., 
general  manager  of  the  Youngstoum 
Vituiicator,  had  been  consulted  on 
the  arrangement,  as  had  the  common 
pleas  judges.  They  agreed  that  the 
arrangement  w-as  to  be  tolerated  in 
order  to  avoid  the  expense  of  further 
litigation.  The  two  editors  agreed  to 
keep  the  arrangement  secret  until 
September,  1929,  when  the  time  for 
filing  the  appeal  w-ould  have  expired. 

In  August,  however,  the  Telegram 
broke  the  story,  protesting  against 
the  bargain.  The  appeal  finally  was 
filed,  and  while  it  was  pending,  the 
district  was  obliged  to  sell  its  bonds 
at  90.  besides  engaging  counsel  to 
defend  itself  in  the  supreme  court. 
This,  apparently,  is  what  the  grand 
jury  meant  by  accusing  the  Telegram 
of  costing  the  taxpayers  a  half  million 
dollars.  The  district  finally  was  up¬ 
held  by  the  Supreme  Court. 

Mr.  Bruner  in  a  statement  pub¬ 
lished  Tuesday,  said;  “Any  added 
cost  (to  the  water  project)  came 
only  because  water  district  bonds 
w-ere  sold  below  par  because  of  the 
suit  to  test  the  constitutionality. 
.  .  .  Neither  the  Telegram  nor  any¬ 
one  connected  with  the  Telegram 
had  anvthing  to  do  with  this  suit. 

“.As  to  the  fight  against  the  pro¬ 
posed  payment  of  $40,000  by  the  dis¬ 
trict  directors  for  the  purpose  of 
stopping  the  suit.  I  take  full  respon¬ 


sibility.  My  associate,  Albert 
Reilly,  did  not  instigate  or  advise  it 
I  began  it  myself  because  I  felt  anc 
still  feel  that  such  payment  woulc 
have  been  an  improper  use  of  public 
money.” 

Edi'torially,^  the  Telegram  saic 
luesday:  “Following  a  long-estab- 
lished  practice  of  the  Telegram,  thi* 
newspaper  does  not  comment  on  am 
action  pending  before  a  court. 

“The  Telegram  has  full  confidence 
111  the  integrity  of  our  courts  andi 
knowing  the  men  indicted  are  no-’ 
guilty,  IS  willing  to  rest  its  case  here’^ 

The  trials  probably  will  be  held 
early  in  November.  The  Scripn*  ’ 
attorneys  have  asked  for  an  early 
trial,  and  Prosecutor  Thomas,  whose 
term  ends  this  year,  also  is  said  tc 
be  eager  to  have  the  cases  disposed 
of.  He  is  not  a  candidate  for  re- 
election. 

In  a  statement  to  the  Associated 
Press  Monday  night,  Mr.  Brunei 
said:  “This  is  only  one  round  in  a 
long  battle  with  the  county  prosecu¬ 
tor  over  public  affairs.” 

the  sprint 

of  1931,  during  the  scandal  involvint 
Harry  Engle,  former  city  tracti^ 
commissioner  and  the  Ohio  Edisoc 
Co.  and  its  officials.  The  utilin 
company,  in  February,  1931,  accuser 
Engle  of  threatening  to  sue  it  fn- 
$150,000  for  “services.”  Engle  re 
fused  to  answer  the  accusation,  and 
Prosecutor  Thomas  dramatically  ap¬ 
peared  before  city  council  to'demand 
that  Engle  resign,  and  accused  Engle 
of  trying  to  use  the  prosecutor’s  office 
in  a  “gigantic  blackmail  scheme.” 

Both  the  Vindicator  and  the 
Telegram  demanded  that  Thomas  ex¬ 
plain,  and  both  attacked  Thoma.- 
At  the  end  of  February,  the  Vindica¬ 
tor,  turned  to  support  Thomas  in  hi- 
fight  against  an  investigation  i- 
planned  by  the  common  pleas  judges 
Thomas  defeated  the  common  plea- 
judges  in  the  supreme  court.  The! 
mvestigation,  conducted  under  a  I 
different  procedure,  resulted  in  nint) 
indictments  against  Thomas.  After: 
a  summer  of  trials  and  hearings  . 
Thomas  was  acquitted  on  some  of  tin  [ 
charges  and  the  others  were  dropped 

During  the  fight,  the  Telegram  hac 
continued  to  demand  that  Thomas  bt 
removed,  and  attacked  him  bitterly 

In  the  next  grand  jury  session  aftt: 
his  exoneration,  Thomas  conducte: 
an  investigation  of  the  deal  whereb 
the  Telegram  had  bought  the  old  cit 
market  house  for  $125,000,  as  a  silt 
for  its  new  building.  The  grand  jnr 
returned  no  indictments,  but  criticize: 
Telegram  officals  for  trying  to  exr 
cise  “undue  influence”  upon  dt- 
officials  in  the  transaction.  Th 
Telegram  denied  the  charges  and  it 
dicated  editorially  at  that  time  tk 
this  investigation  was  motivated  b- 
Thomas’s  desire  for  revenge. 

In  the  circulation  situation,  ir 
statement  upon  which  Watters  ati 
Morrisey  are  indicated  was  issued,  i 
the  indictment  says,  in  Decembe 
193L  The  Telegram  had  publishedi 
semi-annual  statement  Oct.  1,  193! 
showing  its  daily  circulation  for  ir- 
six  months  previous  as  35,610. 

When  the  Telegram  manageme: 
discovered  that  an  error  had  be- 
made  in  its  statement,  an  immedfc 
re-audit  was  made.  Mr.  Dowlir: 
went  from  New  York  to  make 
personal  investigation  and  conclui.: 
that  there  had  been  no  intention, 
wrong-doing  by  Mr.  Finster,  «. 
had  apparently  been  imposed  upon- 
subordinates.  Mr.  Finster  was  tran- 

f  erred  to  the  New  York 
Telegram,  later  going  to  Dallas,  ■" 
Morrisey  became  circulation  manap 
and  in  December,  1931,  the  TelegraJ 
sent  an  amended  statement  to 
A.B,C.,  giving  its  circulation 

34,698. 

GIVES  CONTRACT  RATES 

The  Brooklyn  Eagle  has  announ^ 
rates  for  general  advertising 
from  30  cents  a  line  for 
down  to  27  cents  a  line  for  25,000  lin'| 
The  previous  rate  was  30  cents  flat 
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PRESS  IS  PROTECTING  PUBLIC  IN  CRISIS 

Speakers  Before  New  Jersey  Newspaper  Institute  Say  Papers  Are  Finding  Way  Out  of  De¬ 
pression — By  Sagacious  Analyses  They  Have  Guarded  the  People’s  Interests 


By  JOHN  W.  PERRY 


New  BRUNSWICK,  N.  J.,  Oct. 

10— How  has  the  newspaper,  as 
an  institution,  reacted  to  the  overwhelm¬ 
ing  demands  for  leadership  made  upon 
it  by  the  depression?  Has  it  justified 
its  privileges?  Has  it  used  its  powers 
judiciously,  intelligently  and  helpfully? 
Has  it  retained  its  status  as  the  public 
defender  in  these  crucial  times? 

Speakers  before  the  New  Jersey 
N’ewspaper  Institute  at  Rutgers  Uni¬ 
versity  here  today  reviewed  the  history 
of  the  press  during  the  past  three  years 
in  an  effort  to  find  answers  to  these 
important  questions.  They  found  that 
while  the  newspaper  had  suffered  as  a 
business,  it  had  taken  long  and  credit¬ 
able  strides  as  a  profession.  It  was 
asserted  that  the  handling  of  news  of 
the  depression  had  been  so  wise  and 
intuitive  that  it  has  materially  aided  the 
work  of  reconstruction.  As  a  forum  of 
public  opinion,  it  was  stated,  the  news¬ 
papers  have  blasted  fake  panaceas  ema¬ 
nating  oftentimes  from  the  muddled 
thinking  of  politicians  and  have  saved 
the  country  from  zealots  and  self-seek¬ 
ing  public  officials.  By  acute,  pointed  in¬ 
quiry,  it  was  pointed  out,  the  news¬ 
papers  have,  day  after  day,  weeded  out 
the  economic  wheat  from  the  chaff,  and 
have  established  a  foundation  upon 
which  business  and  industry  may  again 
rise. 

Thomas  McVeigh,  Jr.,  of  the  New 
York  Evening  Post,  and  formerly  for 
20  years  an  editorial  executive  of  the 
old  New  York  World,  stated  that  since 
1929  the  newspapers  have  taken  the 
lead  in  trying  to  find  the  way  out  of  the 
depression.  Unlike  many  public  offi¬ 
cials,  newspapers  have  resisted  hysteria 
and  have  vigorously,  though  calmly, 
pierced  the  maze  of  economic  schemes 
to  find  the  sources  of  the  trouble,  and 
remedies,  he  said. 

“.\nd  now  at  this  time,”  Mr.  McVeigh 
said,  “the  newspaper,  as  the  defender 
of  the  people,  is  right  in  the  middle. 
It  is  now  the  press  versus  the  depres- 
sion.” 

He  read  a  number  of  significant  criti¬ 
cal  headlines  on  stories  which  merci¬ 
lessly,  in  his  opinion,  tore  all  pretense 
from  certain  plans  for  recovery,  and 
exhibited  their  palpable  fallacies.  Re¬ 
gardless  of  the  sponsorship  of  the  plans, 
he  said,  the  newspaper  had  subjected 
them  to  the  closest  and  coldest  scrutiny. 

But  at  the  same  time,  he  added,  the 
press  had  been  on  the  lookout  for 
‘bright  spots”  and  its  intelligent  han¬ 
dling  of  them  was  held  to  be  respon¬ 
sible  for  the  more  encouraging  asp^t 
of  the  business  picture  today.  Stories 
of  added  employment  in  certain  indus¬ 
tries,  spotted  conspicuously  in  the  paper, 
have  grown  numerically  during  the  past 
months  as  a  result  of  the  newspaper’s 
skillful  handling  of  them,  he  said. 

The  newspaper  is  the  only  effective 
champion  of  the  public  in  combating 
the  government’s  new  and  “dangerous  ” 
relationship  with  business,  Carl  ^y. 
.\ckerman,  dean  of  the  Columbia  Uni¬ 
versity  school  of  journalism,  declared. 

‘AVhen  the  government  steps  in  to 
relieve  private  business  from  its  public 
financial  obligations,  we  are  socializing 
the  indebtedness  of  the  United  States,” 
he  said.  “We  are  transferring  it  from 
the  backs  of  a  special  group  of  individ¬ 
ual  property  owners  to  the  backs  of  the 
■American  people  as  a  whole. 

“The  government  today  is  not  only 
the  largest  business  enterprise  in  the 
United  States,  but  it  is  engaged  in  such 
colossal  private  business  ventures  that 
I  doubt  whether  the  mind  of  any  one 
man,  in  public  office  or  out  of  public 
office,  can  satisfactorily  direct  the  gov¬ 
ernmental  policies  in  dealing  with  the 
vast  problems  which  this  new  relation¬ 
ship  is  creating. 

“With  government  expenditures  and 
indebtedness  increasing,  with  the  cost  of 
government  administration  increasing, 
and  with  the  public  carrying  the  burden 


of  both  government  and  private  losses, 
there  are  only  two  alternatives  facing 
us :  Either  the  gold  standard  in  this 
country  will  be  endangered  again  be¬ 
cause  of  the  inability  of  the  people 
to  bear  the  burdens  of  the  socialization 
of  debt,  or  this  tendency  will  be  halted, 
government  costs  and  debts  will  be 
decreased,  and  the  people  will  again 
have  an  opportunity  to  engage  in 
business  with  some  prospect  of  profit¬ 
able  employment.  If  this  thesis  is  sound, 
is  there  any  agency  other  than  the 
press  which  has  the  authority,  the  in¬ 
fluence  and  the  right  to  champion  the 
cause  of  the  people  versus  their  gov¬ 
ernment  ?” 

Mr.  Ackerman  was  resentful  toward 
efforts  made  to  hamper  the  press’s  func¬ 
tion  in  these  times  when  its  outspoken¬ 
ness  and  vigor  should  come  into  full 
play.  He  was  particularly  indignant 
at  the  attack  on  the  press  made  in  the 
October  Atlantic  Monthly  in  its  lead 
article  by  Mitchell  Dawson,  a  Chicago 
lawyer.  The  article  suggested  that 
means  be  taken  to  curb  the  press  from 
“invading”  the  privacy  of  individuals. 

“When  Mr.  Dawson  or  any  other 
writer  challenges  the  right  of  the  press 
to  information  it  is  time  to  unite  and 
fight,”  Mr.  Ackerman  said.  “No  matter 
what  the  argument  or  the  emergency, 
the  press  of  this  country  can  never 
actively  or  passively  approve  restric¬ 
tions  upon  its  right  of  inquiry.  The 
press  has  an  inalienable  right  to  ques¬ 
tion  any  citizen,  private  or  public,  upon 
any  question  which  the  newspaper  be¬ 
lieves  to  be  of  public  interest  or  im¬ 
portance.  In  no  other  way  can  we  pre¬ 
vent  the  disintegration  of  democracy.  In 
no  other  manner  can  the  security  of 
government  and  business,  or  the  privacy 
and  welfare  of  our  homes,  be  safe¬ 
guarded  and  protected.” 

In  his  article  Mr.  Dawson  raised 
the  question  of  press  ethics  in  the  Lind¬ 
bergh  case.  By  printing  the  article  the 
.Atlantic  Monthly  had  stepped  “beyond 
the  bounds  of  decency  and  fair  play” 
by  reviving  the  case  Mr.  Ackerman 
said. 

“Let  us  unite  and  fight  Mr.  Dawson’s 
attack  upon  the  rights  of  the  reporter 


and  the  press,”  he  concluded,  “and  let 
us  be  vigilant  less  the  socialization  of 
private  debt  impose  tax  burdens  upon 
the  public  which  the  people  as  a  whole 
cannot  and  should  not  bear.” 

Dr.  Allen  Sinclair  Will,  head  of  the 
Rutgers  University  journalism  depart¬ 
ment,  was  another  who  found  the  press 
had  reacted  creditably  in  the  face  of  the 
depression.  Dr.  Will  felt  that  the 
“national  poise”  shown  by  the  Ameri¬ 
can  people  during  the  past  few  years 
had  been  fostered  and  encouraged  by  the 
press. 

“The  American  reader  has  believed, 
while  allowing  for  the  universal  fal- 
lability  of  men,”  Dr.  Will  said,  “that 
the  newspapers  on  the  whole  have  told 
the  truth  during  the  depression  and 
that  they  have  counseled  wisely  accord¬ 
ing  to  the  best  of  their  ability.  Know¬ 
ing  the  truth,  the  reader  has  faced  it 
with  .American  courage.  The  present 
condition  of  national  stability  is  no 
artificial  thing,  grounded  in  delusive  pro¬ 
paganda  or  enforced  by  arms  absolutism. 
It  is  the  spontaneous  manifestation  of  a 
nation  of  newspaper  readers  who, 
despite  individual  vagaries,  must  rule 
themselves  by  means  of  intelligence.  In 
the  dark  night  of  economic  disaster  the 
free  press  has  been  their  lighthouse.” 

Other  addresses  touched  upon  prob¬ 
lems  of  advertising,  radio  and  other 
kindred  matters. 

H.  B.  Le  Quatte,  president  of  the 
Churchill-Hall  Advertising  Company, 
New  York,  in  an  inspiring  talk  on 
individuality  urged  publishers  not  to 
forget  their  “point  of  difference,”  point¬ 
ing  out  that  it  had  a  direct  connection 
with  the  value  of  their  product. 

J.  Frank  Duffy,  advertising  counsel 
of  the  Gannett  Newspapers,  told  how 
newspaper  advertising  was  still  a  power¬ 
ful  medium  for  selling  goods,  regard¬ 
less  of  current  business  conditions. 

People  have  become  cautious  buyers 
in  these  times.  Mr.  Duffy  observed,  and 
a  powerful  type  of  advertising  has  made 
its  appearance  within  the  past  few  years 
to  combat  this  cautiousness.  “News¬ 
paper  advertising  today,”  he  said,  “rep¬ 
resents  in  most  cases  an  extraordinary 
sales  effort.  The  advertisers  who  are 


doing  the  best  job  along  this  line  are 
getting  results,  providing  the  merchan¬ 
dise  and  the  price  are  right.”  Mr. 
Duffy  said  that  the  buying  power  of 
those  employed  today  was  “tremend¬ 
ous”  regardless  of  widespread  unemploy¬ 
ment. 

David  Casern,  of  the  Bamberger 
Broadcasting  Service,  Newark,  N.  J., 
declared  he  thought  it  was  “high  time” 
for  a  discussion  on  the  radio-newspaper 
differences  by  a  joint  committee  of  pub¬ 
lishers  and  broadcasters.  “I  look  for¬ 
ward,”  he  said,  “to  an  amicable  under¬ 
standing  between  the  newspapers  and 
the  radio.  There  is  much  we  can  do 
for  each  other.  Radio  can  and  does 
stimulate  the  desire  to  read  a  news¬ 
paper  article.”  The  radio,  he  asserted, 
was  here  to  stay,  and  he  felt  that  the 
interests  of  the  dailies  could  best  be 
served  when  they  came  to  a  realization 
of  that  fact. 

The  sessions  were  held  in  the  new 
gymnasium  of  Rutgers  with  about  150 
editors  present.  Addresses  were  given 
in  the  morning  and  the  early  part  of 
the  afternoon.  Later  in  the  afternoon 
the  daily  publishers,  members  of  the 
newly  formed  daily  unit  of  the  press 
as.sociation,  met  under  the  chairmanship 
of  Harry  B.  Haines,  Paterson  Evening 
Neii'S.  The  weekly  publishers’  meeting 
was  presided  over  by  Garvin  P.  Taylor, 
Montclair  Times. 

A  reception  by  the  department  of 
journalism  was  held  at  Van  Nest  Hall 
late  in  the  afternoon,  with  Dr.  Will 
present  to  greet  the  publishers. 

Frederic  William  Wile,  political  cor¬ 
respondent  and  radio  announcer,  and  Dr. 
Will  were  the  principal  speakers  at  the 
banquet  in  the  evening. 

The  Newark  Evening  News,  for  the 
third  successive  year,  received  first 
award  for  all-around  excellence  in  the 
daily  field  and  gained  permanent  pos¬ 
session  of  the  New  Jersey  Press  Asso¬ 
ciation’s  cup.  The  Montclair  Times 
was  judged  the  best  all-around  weekly. 
Winners  in  the  other  classes  follow: 

Front  Page.  Weeklies — Madison 
Eagle,  first;  Montclair  Times,  second; 
Freehold  Transcript,  third.  Dailies — 
Paterson  Evening  News,  first;  Trenton 
State  Gazette,  second ;  Asbury  Park 
Ez'cning  Press,  third. 

Editorial  Page.  Weeklies — Ber gen- 
field  Interboro  Rezden’,  first;  Vineland 
Post,  second ;  Hasbrouck  Heights  Ob¬ 
server,  third.  Dailies — Plainfield  Cou- 
rier-Ncti’s,  first ;  Newark  Evening  News, 
second;  Camden  Courier-Post,  third. 

Classified  Advertising.  Weeklies — 
Westfield  Leader,  first;  Red  Bank  Reg¬ 
ister,  second ;  Rahway  Record,  third. 
Dailies — Asbury  Park  Evening  Press, 
first;  Trenton  Ei-ening  Times,  second; 
Elizabeth  Journal,  third. 

Sporting  News.  Weeklies — Wash¬ 
ington  Star,  first ;  Carteret  Press,  sec¬ 
ond  ;  Ridgezvood  News,  third.  Dailies 
— Paterson  Morning  Call,  first;  Tren¬ 
ton  Evening  Times,  second;  Asbury 
Park  Evening  Press,  third. 

Agricultural  News.  Weeklies  and 
Dailies — Newark  Evening  News,  first; 
Clinton  Democrat,  second;  Monmouth 
Inquirer,  third. 

Frank  Parker  Stockbridge,  American 
Press  editor,  judged  the  contest  and 
made  the  awards. 

Chauncey  F.  Stout.  Plainfield  Courier- 
News,  is  president  of  the  association  and 
presided  at  the  morning  and  afternoon 
sessions.  Garvin  P.  Taylor,  Montclair 
Times,  is  vice-president;  John  W.  Clift, 
Summit  Herald,  secretary,  and  W.  B.  R. 
Mason,  Bound  Brook  Chronicle, 
treasurer. 


EDDY  CO.  APPOINTED 

Charles  H.  Eddy  Company  has  been 
appointed  national  advertising  repre¬ 
sentative  for  the  Ez'anston  (Ill.)  News- 
Index,  Merle  Slane,  publisher,  an¬ 
nounced  this  week.  f 


SEARS,  ROEBUCK  FINDS  NEWSPAPERS 
INDISPENSABLE;  “BEST  MEDIUM” 

GEARS,  ROEBUCK  &  CO.,  which  in  recent  years  has  spent  as  much  as 
$7,007,068  a  year  for  advertising  its  retail  stores,  has  spent  and  con¬ 
tinues  to  spend  all  but  a  small  percentage  for  local  newspaper  space,  D.  M. 
Nelson,  vice-president  in  charge  of  merchandising,  tells  Editor  &  Publisher. 

His  statement  was  made  in  response  to  a  request  for  amplification  of 
the  comments  of  M.  C.  Penticoff,  Michigan  district  manager  for  the  firm, 
as  reported  in  Editor  &  Publisher  for  Sept.  17.  Mr.  Nelson  said: 

“Referring  to  your  telegram,  Mr.  Penticoff’s  statement  concerning  our 
company’s  appraisal  of  the  value  of  newspaper  advertising  for  retail  stores 
is  correct.  We  hold  the  newspaper  to  be,  beyond  comparison,  the  best 
medium  for  the  advertising  of  our  retail  stores.  It  does  the  job  more 
efficiently  and  more  economically  than  any  other  medium.  It  has  been 
proved  many  times  to  our  complete  satisfaction  to  deliver  the  desired  results. 

“This  is  not  said  in  disparagement  of  any  other  media  used  for  adver¬ 
tising  other  things.  It  merely  reflects  the  opinion  of  our  store  managers, 
our  advertising  and  sales  promotion  men  who  have  thorouehly  investigated 
retail  advertising.  Their  opinion  is  based  on  records  and  tests  that  point 
to  only  one  conclusion. 

“The  advertising  expenditures  of  this  company’s  retail  stores  amounted 
to  $5,597,088  in  19,30.  In  1931,  they  were  $7,007,068.  an  increase  of  more 
than  25  per  cent.  AH  hut  a  small  percentage  of  these  stuns  went  for  the 
purchase  of  advertising  space  in  the  newspapers  of  the  cities  where  our 
stores  are  located. 

“It  is  not  possible  to  state  at  this  time  how  much  money  Sears,  Roebuck 
&  Co.  will  spend  for  retail  advertising  in  1932.  You  may  be  sure  that  the 
proportion  of  the  appropriation  spent  to  buy  space  in  new'spapers  will  he 
as  great  as  last  year  and  perhaps  greater. 

“Our  experience  in  the  retail  field  has  taught  us  to  believe  deeply  in  the 
integrity,  the  power  and  the  prestige  of  the  newspaper.  Its  commodity — 
advertising — has  always  been  indispensable  to  any  business  whose  purpose 
is  to  sell  merchandise.  The  importance  of  that  commodity  is  greater  now 
than  ever  before. 

“D.  M.  Nelson, 

“Vice-President  in  Charge  of  Merchandising.” 
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PELL  ARRIVES  IN  MADRID  TO  FIGHT 
PRESS  CURB  AT  WORLD  PARLEY 


International  Conference  to  Take  Up  Freedom  of  the  Press 
— Proposal  Reducing  Rate  of  “Urgent”  Cables 
Approved — Anti-Censorship  Plan  Heard 


The  International  Radio  and  Tele- 
Rraph  Conference  in  Madrid  within 
the  past  ten  days  has  taken  up  subjects 
relative  to  censorship  and  toll  charges. 
At  the  same  time  the  League  of  Nations 
at  Geneva  took  up  a  proposal  that  cen¬ 
sorship  be  abolished  as  a  means  of 
preventing  the  spread  of  false  news  and 
of  aiding  international  amity. 

Robert  Pell,  American  press  rep¬ 
resentative  at  the  Madrid  conference, 
and  press  attache  at  the  League  of 
Nations,  arrived  in  Madrid  Oct.  6  to 
take  part  in  the  scheduled  conferences 
<«i  frt“edom  of  the  press.  He  said  the 
United  States  would  fight  tooth  and  nail 
efforts  to  restrict  the  press. 

.■\ccording  to  a  wireless  to  the  .Vctc 
York  Times,  the  United  States  will 
demand  a  warning  before  censorship  is 
imposed,  at  the  same  time  proposing, 
with  less  chance  of  acceptance,  the  com¬ 
plete  abolition  of  censorship.  European 
nations,  it  was  stated,  are  trying  gradu¬ 
ally  to  increase  the  right  of  govern¬ 
ments  to  impose  censorship  restrictions. 

The  tariff  commission  of  the  Inter¬ 
national  conference  on  Oct.  8  approved 
a  reduction  in  cutting  the  “urgent” 
cablegram  rate  to  double  instead  of 
treble  the  ordinary  rates.  This,  it  was 
said,  would  be  an  aid  to  news  agencies 
in  getting  fast  news  for  the  world 
cheaper. 

It  also  voted  increased  costs  for  pri¬ 
vate  papers  endeavoring  to  give  com¬ 
prehensive  reports  on  the  news  by 
rrohibifion  of  the  use  of  so-called  jour¬ 
nalese  cableform,  which  cuts  the  length 
of  messages.  The  former  ruling  that 
jiress  messages  must  ^  inscribed  in 
“the  usual  method  of  writing  telegrams” 
was  changed  to  read: 

“Press  messages  must  be  written  in 
clear  language  and  according  to  the 
general  usage  of  language  which  is 
written.”  It  is  believed  this  will  do 
away  with  even  such  expressions  as 
“pariswards”  and  “exparis.” 

This  provision  could  only  be  killed 
now  by  a  vote  of  the  plenary  session 
or  by  reopening  of  the  question  in  com¬ 
mittee  with  refusal  of  the  American 
delegation  to  accept  it. 

Spain’s  proposal  that  sporting  results 
be  sent  at  the  same  price  as  stock  mar¬ 
ket  reports  was  accepted. 

The  International  Broadcasting  Union 
reported  to  the  conference  that  there 
were  34,500,000  homes  in  the  world  pro¬ 
vided  with  radio  receiving  apparatus, 
representing  a  potential  audience  of 
138.000,000  persons. 

The  homes  served  by  radio  are  dis¬ 
tributed  according  to  continents  as  fol¬ 
lows:  North  America  (including  Cen¬ 
tral  America),  16,500,000;  Europe, 
16,000,000;  Asia,  1,000,000;  South 
.\merica,  500,000;  .\ustralia,  410,000, 
and  Africa,  50,000.  In  1926  only  12,- 
500,000  homes  had  radio  sets. 

In  1930,  the  last  year  for  which  com¬ 
plete  figures  are  available,  there  were 
1,105  regular  broadcasting  stations  in 
the  world,  695  of  them  in  North  Amer¬ 
ica,  compared  to  995  in  1926.  The  first 
broadcasting  station  with  regular  pro¬ 
grams  was  opened  at  Montreal  in 
December,  1919. 

The  problem  of  preventing  the  spread 
of  false  news  liable  to  endanger  peace 
w'as  the  main  question  before  the  L^gue 
of  Nations  .Assembly  at  Geneva  last 
week.  A  long  report  on  this  subject 
made  to  the  League  Council  at  its  re¬ 
quest  by  the  International  Association 
of  Journalists  .Accredited  to  the  league 
of  Nations  was  the  center  of  the  dis¬ 
cussion.  being  several  times  called  “a 
remarkable  study”  and  “a  bold  plan.” 

The  association’s  theme  was  that  the 
solution  lay  in  freeing  the  press  more 
from  outside  non-iournalistic  control, 
governmental  or  otherwise,  and  in  pro¬ 
viding  freer  access  to  news  events. 

The  association  traces  the  trouble  to 
the  fact  that  the  price  the  reader  pays 


for  a  new.'paper  is  only  a  fraction  of 
what  it  costs  to  produce,  and  the  need 
lor  filling  the  gap  opens  the  door  to 
governments,  through  subsidies  and 
other  outside  interests,  to  interfere  with 
the  press.  The  association  holds  that 
since  the  sale  price  cannot  be  increased 
the  onl\  way  to  reduce  the  gap  is  by 
reducing  the  cost  of  newsi)aper  produc¬ 
tion,  and  the  only  way  the  governments 
can  do  this  without  the  press  running 
the  danger  of  governmental  control 
would  be  by  extending  the  principle 
whereb\  all  papers  without  distinction 
are  already  allowed  to  telegraph  press 
news  at  half  the  ordinary  rate. 

.\s  examples  of  ways  of  extending  this 
principle  it  suggests  reducing  tele¬ 
graphic  i)ress  rates  still  more,  abolishing 
tariffs  on  print  paper,  reducing  news- 
l)aper  postal  rates,  etc. 


J'his  report  received  especially  strong 
support  today  from  Viscount  Cecil  of 
Uhelwood,  who  is  reiiorter  of  the  pro¬ 
posed  special  inquiry  on  one  of  the 
report’s  detailed  proposals,  namely,  that 
a  very  low  rate  be  established  for 
League  news  transmitted  for  the  press 
by  the  League’s  own  wireles  station. 
Lord  Cecil  also  agreed  with  the  asso¬ 
ciation  that  all  League  meetings  ought 
to  be  public. 

Frangois  de  Tessan  denounced  what 
he  called  “a  conspiracy  of  silence”  by 
the  press  in  certain  countries  on  cer¬ 
tain  things  as  a  worse  evil  than  false 
news  and  attributed  it  to  the  press  not 
being  wholly  in  the  hands  of  jour¬ 
nalists. 


NO  POSTAL  RATE  RISE 
AT  NEXT  SESSION 


A.  &  P.  INCREASES  OCTOBER  LINAGE; 
SPACE  USED  MAY  SET  NEW  RECORD 


73d  Anniversary  Brings  Full  Month  of  Special  Sales,  Instead 
of  One  Week — Huge  Chain  May  Exceed  the  $6,000,000 
Spent  Last  Year  In  Newspapers 


By  ROBERT  S.  MANN 

The  Great  Atlantic  &  Pacific  Tea  units,  who  have  broad  responsibilities 
Company,  celebrating  its  73d  and  powers,  within  certain  limits, 
birthday,  is  making  this  the  occasion  Thus,  it  is  explained,  the  extra  push 
for  a  full  month  of  extra  selling  ef-  in  October  advertising  is  not  likely 
fort  and  special  sales,  aided  by  news-  to  be  uniform  throughout  the  country, 
paper  advertising  on  a  scale  which  In  some  instances,  local  advertising 


seems  likely  to  break  the  firm’s  all- 
time  record  for  the  amount  of  space 
used  in  any  one  month. 

This  word  came  from  the  New 
York  headquarters  of  the  company  this 
week. 

In  previous  years  the  anniversary- 
celebration  has  been  confined  to  one 
week,  which  in  many  instances  meant 
that  only  one  large  advertisement  was 
devoted  to  this  special  appeal. 

The  decision  to  expand  the  effort 
this  year,  which  has  been  approved 
unanimously  by  officials  in  charge  of 
the  six  regional  divisions  through 
which  A.  &  P.  operates,  is  based  on 
a  belief  that  it  is  now  possible  to  get 
additional  business  and  build  up  sales 
volume.  If  the  October  drive  proves 
this  belief  is  justified,  according  to 
men  at  the  A.  &  P.  headquarters,  the 
following  months  will  see  a  continu¬ 
ation  of  the  heavier  advertising  sched¬ 
ule  and  additional  selling  pressure. 

In  that  case,  according  to  esti¬ 
mates  made  at  the  New  York  office, 
it  is  safe  to  figure  that  the  A.  &  P. 
expenditures  for  advertising  in  the 
fiscal  year  ending  March  1,  1933,  will 
be  equal  to,  and  probably  ahead,  of 
those  for  the  last  fiscal  year,  which 
reached  $6,000,000  for  newspaper  ad¬ 
vertising  alone,  with  an  additional 
$1,000,000  for  all  other  forms  of  ad¬ 
vertising. 


managers  might  decide  that  condi¬ 
tions  did  not  warrant  much  increase 
in  previously  planned  schedules,  and 
not  until  the  end  of  the  month  will  it 
be  possible  to  tell  exactly  how  much 
the  aggregate  expansion  has 
amounted  to.  In  view  of  the  approval 
given  the  project  by  the  six  divisions 
into  which  the  units  are  grouped, 
however,  there  is  no  doubt  that  most 
units  will  take  full  advantage  of  the 
occasion  for  special  sales. 

In  some  cities  this  will  mean  in¬ 
creasing  the  number  of  advertise¬ 
ments,  in  other  cities  increasing  the 
size  of  copy.  To  some  extent,  copy 
will  be  institutional,  an  instance  be¬ 
ing  a  full  page  in  color  published  in 
Chicago  recently,  with  not  a  price  in 
it.  This,  however,  is  exceptional. 
More  often  the  institutional  copy  is 
combined  with  price  advertising,  with 
at  least  three-fourths  of  the  space 
being  devoted  to  straight  selling 
matter. 

The  slogan.  “We  put  the  high  hat 
on  low  price”  is  being  used  by  many 
of  the  stores.  Others  emphasize  the 
dates,  “1859-1932”  and  “invite  you  to 
celebrate  with  us  our  73  years  of  faith¬ 
ful  food  service.” 

The  maintenance  of  advertising  at 
last  year’s  levels  means  a  slight  in¬ 
crease  in  the  ratio  of  advertising  ap¬ 
propriation  to  total  sales.  While  re- 


P.  O.  Department  Not  Considering 
Request  For  Second  Class  In¬ 
creases  Tilton  Says — Silent 
On  Revenues 


IOWA  WEEKLIES  TO  MEET 

•Annual  fall  meeting  of  the  weekly 
newspaper  editors’  division  of  the  Iowa 
Press  .Association  will  be  held  at  the 
University  of  Iowa,  Iowa  City,  Nov.  4-5. 
Students  in  the  university  journalism 
school  will  aid  in  the  program  and  lead¬ 
ing  newspapermen  of  the  state  will 
speak.  Two  silver  cups  will  be  awarded, 
one  for  the  best  paper  in  a  town  of 
5.000  or  more  and  the  other  for  best 
paper  in  a  town  of  less  than  5,000. 


A  check  this  week  shows  that  for  ports  for  August  showed  a  decline  of 
the  period  since  March  1,  advertising  only  3.4  per  cent  in  tonnage  of  food 
expenditures  had  been  held  up  within  sold,  the  decrease  in  price  levels  made 
about  $90,000  of  those  for  the  cor-  the  dollar  volume  15.6  per  cent  less 
responding  period  last  year,  or  at  the  than  in  August.  1931.  For  the  first 
rate  of  $146,000  behind  for  the  full  eight  months  of  1932,  sales  were  re¬ 
year.  Even  if  this  amount  were  not  ported  as  $602,159,472,  against  $702,- 
made  up  before  next  March,  it  would  429,513  for  the  first  eight  months  of 


mean  that  advertising  had  been  main¬ 
tained  at  a  rate  only  2  to  3  per  cent 
behind  that  of  last  year.  .Advertising 
e.xecutives,  however,  believe  that  this 
small  loss  will  be  picked  up  during 
the  coming  winter. 

The  A.  &  P.  advertising,  which  ap¬ 
pears  regularly  in  more  than  1200 
newspapers,  is  an  outstanding  ex¬ 
ample  of  newspaper  flexibility.  While 
in  a  sense  it  constitutes  a  national 
campaign,  it  is  at  the  same  time  de¬ 
centralized.  All  advertising  is  placed 
locally  by  executives  of  50  regional 


1931. 

With  annual  sales  of  over  a  billion 
dollars  in  1930  and  1931,  the  A.  &  P. 
advertising  appropriation  is  still  only 
a  fraction  of  one  per  cent  of  sales  vol¬ 
ume. 

Recent  firmness  in  commodity 
prices,  with  small  increases  taking 
the  place  of  the  declines  which  have 
been  following  each  other  for  three 
years,  is  one  of  the  reasons  behind 
the  belief  that  the  present  month  of¬ 
fers  a  good  opportunity  for  increased 
business. 


By  George  H.  Manning 
( Washington  Correspondent 
Editor  &  Publisher) 

Washington,  Oct.  12— The  Post 
Office  Department  is  not  contemplating 
requesting  Congress  to  make  any  fur¬ 
ther  increases  in  the  second  class  post¬ 
age  rates  at  the  next  session.  Third 
.Assistant  Postmaster  General  Frederic 
A.  Tilton  told  Editor  &  Publisher 
this  week. 

Beyond  this  bare  statement  Mr.  Tilton 
and  other  officials  of  the  department 
refused  to  go  on  the  subject  of  post^ 
revenues  and  the  effect  on  them  of  the 
increased  postal  rates. 

At  the  office  of  Postmaster  General 
Walter  F.  Brown  it  was  said  he  would 
not  discuss  the  postal  rate  situation. 
He  has  not  discussed  it,  except  in  a 
very  general  way  in  a  speech  before 
the  convention  of  the  National  Associa¬ 
tion  of  Postmasters  at  Springfield, 
Mass.,  Sept.  15. 

At  that  time  Mr.  Brown  admitted 
that  the  volume  of  mail  since  the  in¬ 
creased  rates  became  effective  has  b^ 
smaller  than  during  the  corresponding 
period  of  last  year.  He  said,  however, 
the  revenue  had  been  “about  the  same,” 
but  gave  no  definite  figures. 

Despite  this  assertion  of  Mr.  Brown 
the  belief  persists  here  that  the  figures 
are  extremely  disappointing  to  the  Post 
Office  Department;  otherwise  they 
would  have  been  given  out  as  usui. 
The  increased  rates,  of  course,  were  de¬ 
signed  to  produce  substantially  increased 
revenue,  not  just  an  amount  which 
would  be  “about  the  same”  as  last  year’s. 

No  statement  whatever  has  been  made 
as  to  the  effect  of  the  increased  second 
class  rates  on  the  volume  of  second 
class  mail.  Postmaster  General  Brown 
estimated  the  increase  would  bring  in 
about  $5,000,000  annually  in  additional 
revenue,  though  the  department  ex¬ 
pected  to  lose  some  volume  as  a  result 
of  the  boost. 

In  his  Springfield  sjieech,  which  is 
being  shown  to  inquirers  at  the  depart¬ 
ment  as  the  only  official  pronouncement 
on  postal  revenues  under  the  new  rates. 
Mr,  Brown  admitted  that  “undoubtedly 
these  rate  increases  have  curtailed  our 
business  at  least  to  the  extent  antici¬ 
pated. 

“Since  for  many  months  the  trend  of 
the  postal  business  has  been  sharply 
downward,”  he  continued,  “it  has  not 
yet  been  possible  to  determine  more 
than  approximately  to  what  extent  rate 
adjustments  have  contributed  to  our 
present  lowered  volume,  or,  in  other 
words,  to  what  extent  losses  of  volume 
have  offset  the  revenues  resulting  from 
the  higher  schedules  of  rates.” 


EXPOSED  “MARRIAGE  MILL” 


New  Jersey  Pastor  Resigns  After 
Evening  Journal’s  Stories 

As  a  result  of  fake  marriage  license 
exposures  made  by  the  New  York 
Evening  Journal,  the  Rev.  John  Lehn- 
ert,  pastor  of  the  West  New  York 
N.  J.,  First  Baptist  CTiurch,  resigned 
this  week,  after  charges  of  misconduct 
had  been  made  by  a  group  of  the  New 
Jersey  Baptist  council. 

Two  Evening  Journal  reporters,  a 
man  and  a  woman,  about  three  weeks 
ago,  after  having  heard  that  the  pastor 
had  been  obliging  to  other  couples, 
obtained  from  him  a  bogus  marriage 
certificate.  They  told  him  that  they 
did  not  wish  to  be  married  but  were 
going  to  take  “a  trip  to  Canada.”  After 
cautioning  them  to  secrecy  the  pastor 
presented  them  with  a  certificate.  They 
paid  $13  for  it. 

The  reporters  turned  the  certificate 
over  to  the  authorities.  The  gr^d  jury 
was  considering  charges  against  the 
pastor  this  week. 

Four  reporters  worked  on  the  stoo’- 
Sidney  Boehm,  Jack  Qeinents,  Dorothy 
Kilgailen  and  Jeanette  Smits. 
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JUDICIARY,  PRESS  RELATIONS  CRITICIZED 

Stuart  H.  Perry  Tells  Bar  Association  Court  Practices  Must  Be  Reformed  Before  “Trial  By 
Newspaper”  Can  Be  Eliminated — Urges  Removal  of  Judiciary  from  Politics 

THK  way  to  retonn  press  prac-  able  improvement  will  be  possible  results;  sometimes,  as  in  the  Hall-  "If  instead  of  individual  action  we 

tices  in  regard  to  the  judiciary  is  until  the  administration  of  law  is  Mills  case,  with  very  different  motives  l(iok  for  a  general  regulation  of  the 
to  reform  the  judiciary,  Stuart  H.  effectively  delivered  from  political  in-  and  results.  In  any  view  the  in-  press  through  codes  of  ethics  or  other 
Perry,  publisher  tlnences.  .  .  stances  are  e.xceptional,  and  such  concerted  action,  we  confront  the  fact 

of  the  Adrian  "Trial  by  newspaper  is  unfortu-  action  would  never  be  necessary  or  that  journalism  is  wholly  decentralized. 

(Mich.)  Tele-  nately  too  familar  to  need  any  e.\-  even  desirable  unless  courts  and  and  from  the  nature  of  the  case  it 
yraiii,  and  an  As-  tended  description.  That  loose  but  prosecutors  were  inefficient,  incom-  should  remain  so.  Generally  each  news- 
.sociated  Press  convenient  term  covers  the  exploita-  petent,  or  muzzled  by  politics.  The  paper  is  a  separate  entity.  They  are  of 
director,  said  in  an  tion  of  crime  news  by  the  press  from  public  interest  never  should  require  a  all  types,  and  any  person  may  publish 
address  before  the  the  sole  standpoint  of  reader  interest  private  agency  operated  for  profit  to  one  according  to  his  own  ideas.  No 
annual  convention  and  without  regard  to  the  effect  upon  take  over  the  functions  of  detectives,  entrance  requirements  can  be  set  up  for 
of  the  American  the  administration  of  justice.  The  police  or  prosecutors,  unless  political  journalism,  no  discipline  is  possible, 
liar  .Association  subject  matter  of  such  publicity  in-  influence  has  to  be  beaten  down  or  The  improvement  of  the  press,  there- 
i  n  Washington  eludes  evidence,  often  incompetent  unless  politics  has  thrust  incompetent  fore,  must  be  gradual  and  spontaneous, 
this  week.  or  false;  interviews  expressing  theo-  men  into  those  official  positions.  W'e  may  expect  the  average  standards 

.Mr.  Perry  was  ries,  suspicions  and  opinions;  descrip-  “In  my  judgment  no  valid  case  can  of  taste,  ethics  and  public  duty  to  rise, 

severe  in  h  i  s  tive  matter  appealing  to  emotion  or  be  made  out  in  defense  or  in  e.xtenua-  but  there  always  will  be  newspapers 
arraignment  of  curiosity;  all  manner  of  claims  and  tion  of  trial  by  newspaper.  It  is  con-  that  lag  far  behind, 
newspapers  as  assertions  from  defendants,  witnesses,  trary  to  all  pronouncements  of  “The  possibilities  through  improve- 

well  as  of  the  attorneys  and  police;  and  finally  the  journalistic  ethics  and  it  is  condemned  m^- of  the  bar,  on  the  other  hand,  are 

judiciary  and  the  bar.  The  dailies,  reporting  of  the  trial  itself  in  a  sensa-  with  practical  unanimity  by  com-  more  encouraging.  Unlike  journalism, 

he  said,  for  purely  selfish  motives  tional  and  often  prejudicial  manner,  petent  and  disinterested  critics  of  all  the  law  is  a  closed  field  of  activity,  pro- 

often  exploit  crime  news  and  hamper  The  inevitable  effect  is  to  make  satis-  kinds.  The  help  of  the  press  is  at  tected  by  certain  standards  of  entrance, 

the  administration  of  justice.  The  factory  jurors  harder  to  obtain,  to  best  irregular  and  uncertain.  Such  Its  members  perform  services  that  de- 

arguinent  that  the  press  forces  needed  influence  verdicts,  and  often  to  in-  help  follows  no  definite  methods;  it  mand  identical  preparation,  they  follow 

action  on  the  part  of  sluggish  public  fluence  the  attitude  of  judges,  through  may  be  e.xpert  or  clumsy;  it  may  be  a  uniform  practice,  and  they  should 

officials  and  that  it  aids  in  the  apprehen-  the  operation  of  popular  sympathy  or  governed  by  good  or  bad  motives,  observe  a  uniform  code  of  conduct.  The 
sion  of  criminals  were  held  untenable  prejudice.  To  argue  that  the  law  cannot  be  practice  of  law,  furthermore,  is  chafged 

generally  speaking.  “Although  this  evil  has  been  con-  properly  enforced  without  such  help  with  public  interest  to  such  an  extent 

The  two  chief  evils  involving  the  tinual  and  widespread  in  America  for  is  to  admit  the  impotence  and  the  that  lawyers  have  an  official  status  and 
judiciary  and  the  press,  Mr.  Perry  a  century,  and  its  sinister  effects  have  breakdown  of  our  legal  machinery.  in  a  number  of  states  the  bar  has  been 
said,  were  “trial  by  newspaper”  and  been  e.xposed  by  countless  critics,  “Trial  by  newspaper  is  specifically  given  important  corporate  powers,  in- 

the  “traffic  between  officers  of  the  there  are  still  optimists  who  argue  a  fault  of  the  press.  The  news-  eluding  that  of  discipline.  The  bar, 

law  and  the  press  whereby  informa-  that  it  will  cure  itself.  Journalistic  papers  are  the  visible  target  for  the  therefore,  can  be  made  self-regulating 
tion  is  exchanged  for  publicity."  This  standards  in  general  have  greatly  im-  charge  of  interfering  with  justice — a  through  a  proi)er  integration.  .  .  . 

could  be  remedied,  he  added,  only  proved  which  leads  them  to  hope  that  charge  which  can  neither  be  refuted  “With  an  integrated  bar,  exercising 

by  positive  regulatory  action — by  ‘trial  by  newspaper’  as  well  as  other  nor  evaded.  But  that  fault  of  the  positive  control  over  standards  of  admis- 
making  the  judiciary  independent  of  faults  in  the  handling  of  court  news,  press  is  inextricably  entwined  with  sion  and  conduct,  much  could  be  ac- 
politics.  Moral  influences,  such  as  will  gradually  disappear.  That  hope  another  in  which  the  judiciary  and  the  complished  in  holding  lawyers  to  ethical 
self  improvement  of  the  press  and  is  illusory.  They  will  perhaps  di-  press  are  equally  active  and  equally  conduct.  But  even  that  would  not  be 
bar,  were  held  to  be  merely  pallia-  minish  to  a  certain  point,  but  beyond  culpable.  I  refer  to  the  exchange  sufficient  to  stop  the  traffic  in  official 
lives.  The  press  could  not  apply  this  that  point  the  reform  will  never  go  of  official  information  for  publicity  news.  The  methods  of  that  traffic  are 
corrective,  Mr.  Perry  said,  because  spontaneously  because  there  will  al-  Newspapers,  especially  of  the  sensa-  too  subtle  and  its  motives  are  too 
of  “peculiar  conditions  in  the  news-  ways  be  a  large  body  of  readers  who  tional  type,  want  much  more  than  powerful. 

paper  world.”  will  ‘eat  up’  such  news  matter,  and  mere  facts  of  record.  They  want  “There  remains  a  third  channel 

Mr.  Perry  said  the  only  way  to  re-  therefore  there  will  always  be  pub-  ‘inside  dope,’  advance  tips,  sidelights,  through  which  moral  influences  might 
move  contempt  of  court  abuses  was  Ushers  to  supply  that  demand.  Such  discussion,  opinion.  Such  information  is  ^  exerted — through  public  opinion  set 
by  making  its  operation  wholesome  publishers  cater  to  those  who  read  a  valuable  commodity  to  them.  Offi-  in  motion  by  the  bar  and  the  press  act- 
by  removing  the  judiciary  from  and  like  their  papers;  they  care  noth-  cers  of  the  law — including  judges,  prose-  ing  alone  or  together, 
politics.  ing  for  the  opinions  of  those  who  do  cutors,  lawyers,  police  and  sheriffs —  “Most  of  the  suggestions  regarding 

“The  worst  possible  remedy,”  he  not  read  them.  Unscrupulous  persons  have  that  commodity  to  sell,  in  return, public  opinion,  however,  contemplate 
said,  “would  be  the  one  so  loudlv  can  never  be  expected  to  give  up  a  for  the  resulting  publicity  which  is  press  publicity,  cither  spontaneous  or 

demanded  by  many  editors — that  of  lucrative  trade  in  deference  to  mere  equally  valuable  to  them.  .  .  .  inspired  by  the  bar.  Without  in  any 

making  such  charges  triable  before  a  disapproval  not  enforced  by  legal  “It  is  an  error  to  think  that  the  pub-  wise  belittling  the  general  influence  of 
jury.”  The  effects  of  that,  he  said,  sanctions.  licity-seeking  official  thus  serves  the  such  propaganda.  I  have  little  faith 

would  be  to  aggravate  the  evils  of  “That  type  of  journalism  also  has  newspaper  primarily  in  order  to  win  its  that  the  operation  of  public  opinion  of 
the  existing  system.  apologists  who  argue  that  great  bene-  support  at  election  time,  or  because  of  itself  will  accomplish  any  great  im- 

A  considerable  portion  of  Mr.  fits  accrue  to  the  public  from  such  fear  of  editorial  opposition.  What  he  provement  in  advance  of  positive  raeas- 

Perry’s  talk  was  concerned  with  the  unrestrained  journalistic  methods,  more  often  seeks  is  a  continual  patter  of  ures. 

faults  of  the  present  judiciary  system  The  benefits  usually  referred  to  are  publicity,  year  in  and  year  out.  He  “The  influence  of  the  press  on  the 

and  the  influence  that  politics  has  on  the  cooperation  of  the  press  in  the  wants  to  be  mentioned,  quoted,  pictured  election  of  good  judges  is  always  in- 

it.  The  public  popularity  of  a  judge,  conviction  of  offenders,  and  the  jn-  — just  like  a  movie  star.  If  he  gets  that,  voked,  greatly  extolled,  but  often 

he  said,  is  no  indication  of  his  fitness  fluence  of  publicity  in  forcing  action  the  election  will  take  care  of  itself,  greatly  exaggerated,  as  the  elections  in 

for  the  bench.  Plans  whereby  efforts  by  reluctant  public  officials.  Indeed  Newspapers  can  keep  a  demagogue  many  cities  demonstrate  continually, 

have  been  made  to  separate  the  the  supposed  invaluable  aid  of  the  judge  in  office  without  ever  mentioning  To  be  really  effective  a  newspaper  not 
judiciary  from  politics  were  analyzed  press  in  helping  the  arrest  and  con-  him  in  their  editorial  columns  or  ever  only  must_  point  out  the  merits  of  the 
and  professional  ethics  discussed.  viction  of  criminals  has  been  reiter-  expressing  an  opinion  in  his  favor.  It  good  candidates  but  also  warn  the  pub- 
While  waiting  for  the  necessary  ated  so  often  that  it  has  been  widely  pays  to  advertise."  ^  lie  against  the  faults  of  the  bad  ones, 

reforms,  Mr.  Perry  said,  there  were  accepted  by  the  uncritical.  Even  Speaking  of  remedial  action,  Mr.  To  do  the  latter  is  to  invite  libel  suits, 
two  means  of  cooperation  between  some  of  the  sharpest  critics  of  the  Perry  said:  _  loss  of  readers  and  personal  enmities, 

the  press  and  bar  that  are  desirable  at  yellow  press  weakly  admit  it.  “As  to  the  self-improvement  of  the  In  a  judicial  election,  therefore,  the 

this  time.  One  is  the  press’s  coopera-  “But,  generally  speaking,  it  is  not  press,  I  do  not  think  it  can  supply  the  newspaper  at  most  cannot  be  expected 
tion  with  the  bar  in  influencing  true.  Occasionally  news  stories  lead  remedy.  This  statement  is  not  an  ad-  to  do  more  than  to  indorse  this  or  that 
judicial  selection,  legislation  and  judi-  to  the  discovery  of  fugitive  criminals  mission  that  the  press  is  wholly  unre-  candidate.  The  editor  often  finds  that 
cial  procedure.  The  other  is  in  or  valuable  witnesses,  but  much  more  generate;  it  merely  recognizes  the  such  recommendations  have  less  effect 
establishing  closer  contacts.  often  the  efforts  of  the  prosecution  peculiar  conditions  in  the  newspaper  than  he  expected.  Unless  the  case  is 

Mr.  Perry  said  in  part:  are  impaired  or  thwarted  by  prema-  world.  grossly  flagrant,  we  cannot  expect  the 

“I  will  pass  over  certain  short-  ture  and  haphazard  publicity.  If  such  “Such  improvement  assumes  that  the  average  editor  to  attack  the  conduct  or 
comings  of  the  press  which  are  purely  aid  is  really  essential,  it  is  hard  to  newspapers  either  individually  or  collec-  qualifications  of  a  judicial  candidate, 
its  own  and  for  which  it  alone  is  re-  understand  how  the  British  authori-  tively  should  adopt  a  new  policy  in  such  Still  less  can  we  expect  the  newspapers, 
sponsible  —  such  as  inaccuracy,  bad  ties  can  do  without  it  and  still  achieve  matters.  As  regards  individual  action,  even  the  best  ones,  to  criticize  and  ex¬ 
taste  and  unwholesome  news — and  much  better  results  than  we.  Press  we  have  to  recognize  that  one  news-  pose  a  bad  judge.  To  attack  a  judge  is 
take  up  two  outstanding  evils  that  are  cooperation  often  would  be  valuable  paper  cannot  march  very  far  ahead  of  both  disagreeable  and  unprofitable.  It 
much  more  serious,  and  in  which  the  if  it  were  confined  to  such  matters  its  competitors  in  the  treatment  of  news  may  involve  errors,  failure  and  loss  of 
press  and  the  judiciary  are  jointly  in-  as  competent  and  disinterested  when  they  are  serving  the  same  general  prestige.  It  is  certain  to  involve  lasting 
volved.  These  are,  first,  the  inter-  officials  wdshed  to  have  made  public;  public.  Some  concession  must  be  made  enmities  and  perhaps  advantage  to  com- 
ference  of  the  press  with  the  ad-  but  there  is  no  reason  to  fear  that  to  the  demands  of  readers  whose  stand-  peting  newspapers, 
ministration  of  criminal  justice,  often  such  limited  cooperation  would  not  ards  are  below  the  highest:  otherwise  “The  editor  who  attacks  a  judge  al- 
referred  to  as  ‘trial  by  newspaper,’  be  fully  given,  even  if  the  press  were  the  publisher  would  presently  find  that  ways  runs  some  risk  of  punishment  for 
and  second,  the  traffic  between  offi-  restrained  from  unlimited  voluntary  his  paper  had  become  a  class  publication,  contempt  through  his  own  misunder- 
cers  of  the  law  and  the  press  whereby  exploitation  of  criminal  news.  catering  to  a  limited  clientage  of  qual-  standing  of  the  proper  legal  limits  of 

information  is  exchanged  for  pub-  “The  argument  that  newspapers  ity,  and  with  profits  reduced  or  even  such  criticism.  Worse  than  that,  even 
ficity.  force  action  on  the  part  of  police  and  destroyed.  The  first  essential  for  any  if  his  criticism  is  fully  justifi^  and 

“Both  these  evils  derive  from  the  prosecutors  is  essentially  a  plea  in  newspaper  is  to  prosper;  if  it  fails  in  legally  proper,  he  still  may  be  held  in 
same  source,  which  leads  me  to  state  confession  and  avoidance— one  that  that,  its  influence  and  usefulness  to  the  contempt  through  the  error  or  malice 
at  once  my  main  thesis;  that  politics  confesses  much  and  avoids  little,  public  are  gone.  An  invalid  can  ac-  of  the  offended  judge — and  the  more 
>s  the  curse  of  our  entire  judicial  Occasionally  they  do  so — sometimes  complish  little,  no  matter  how  good  his  fully  justified  his  criticisms  are,  the 
system,  and  that  no  radical  and  dur-  with  justifiable  motives  and  salutary  intentions  may  be.  (Continued  on  page  34 
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(CHAPTER  II) 

ORKIXC  on  a  newspaper  can 
either  become  a  routine  drudgery 
or  a  perpetual  adventure.  \’ery  often  a 
prosi)ective  genius,  showing  jwneiUial 
promise,  gets  into  a  rut  and  remains 
there  the  rest  of  his  useful  days,  becom¬ 
ing  disillusioned,  lifeless,  beaten.  ( )n  the 
t)ther  hand,  some  men  working  on 
new  spai>ers  never  lose  their  youth,  never 
toss  away  their  enthusiasm,  their  in- 
(piiring  mind,  their  love  for  adventure. 

Mr.  Van  Anda  l)elonged  to  this  ad¬ 
venturous  class.  He  never  lost  his  zest 
and  joy  in  the  little  details  connected 
with  his  work.  He  was  always  on  the 
job.  No  matter  what  time  of  the  night 
or  early  morning  a  ship  chose  to  sink, 
a  state  house  elected  to  burn,  a  rich 
broker  managed  to  kill  himself,  this 
man  was  always  ready  and  waiting. 
Many  an  early  two-in-the-morning  poker 
game  was  broken  up  by  this  newspaper 
leader,  who  hustled  his  men  into  con¬ 
certed  action  to  get  a  news  story  into 
the  paper — whether  highly  imiwrtant 
or  not. 

He  wanted  thoroughness,  complete¬ 
ness,  fullness,  and  he  accomplished  his 
aim.  For,  no  matter  what  Mr.  Van 
Anda  asked  of  his  men,  they  were  ready 
to  do  his  bidding.  Each  recognized  in 
him  a  leader,  a  man  to  be  trusted,  and 
obeyed  implicitly.  .\nd  then,  behind  his 
back,  when  the  halo  is  stripped  from 
most  men,  they  talked  of  the  great¬ 
ness  that  belonged  to  their  managing 
editor. 

“There  is  no  question  but  that  he  is 
the  greatest  news  editor  of  all  times,” 
Keats  Speed,  managing  editor  of  the 
New  York  Sun,  concedes  willingly.  “It 
was  next  to  impossible  to  do  anything 
with  a  newspaper  as  well  as  he  did  it. 
I  do  not  think  he  ever  depended  on 
flashes  of  genius;  his  success  always 
seemed  to  ^  due  to  conscientious  and 
most  intelligent  work,  day  in  and 
day  out.” 

Mr.  Van  Anda  lived  in  the  news.  A 
“beat”  to  him,  a  better  handled  story, 
was  his  joy.  It  made  no  difference  to 
him  who  you  were,  as  long  as  you 
could  write  a  good  newspaper  story. 
Many  people  who  met  the  managing 
editor  for  the  first  time  thought  him 
colder  than  he  really  was.  But  men 
who  got  into  trouble  found  out  quickly 
enough  that  he  was  not  devoid  of  human 
emotions;  they  found  him  tremendously 
sympathetic  and  kindly.  He  never  came 
into  the  office  bearing  a  frown  or  scar 
of  something  that  might  have  gone 
wrong  with  him  personally  and  vented 
his  annoyance  on  his  subordinates. 

The  story  of  the  New  York  Times 
has  been  told  before.  Suffice  it  to  say 
that  Mr.  Ochs,  not  desiring  to  be  just 
another  newspaperman  in  this  city  of 
many  publishers,  combed  the  country  for 
brilliant  writers  and  executives.  He 
was  in  need  of  a  good  managing  editor. 
On  one  happy  occasion  he  voiced  his 
problem  before  Chester  Lord. 

Mr.  Lord  did  the  rest.  He  told  the 
Times  publisher  that  his  night  editor. 
Van  Anda,  would  successfully  fill  the 
post.  Mr.  Ochs  communicated  with  the 
night  editor,  the  result  being  that  on 
Feb.  14,  1904,  Van  Anda  became  the 
new  managing  editor  of  the  New  York 
Times. 

.\lmost  immediately  the  newspaper¬ 
men  in  New  York  realized  that  a  new, 
powerful  force  had  entered  their  field. 
From  then  on  the  New  York  Times  was 
to  be  watched  carefully.  In  fact,  they 
soon  saw  the  Times,  under  the  leader¬ 
ship  of  the  new  managing  editor,  set  a 
pace  that  has  become  a  model  in  many 
respects  wherever  journalists  gather. 
For  now.  Mr.  Van  .\nda  had  an  ideal 
opportunitv  to  carry  out  numerous  in¬ 
novations  that  a  more  cautious  publisher 
might  readily  have  vetoed.  He  knew 
that  in  a  newspaper  office  as  in  no  other 


place,  the  old  proverb  “penny  wise, 
pound  t(K)lish”  spells  ruin. 

The  New  York  Times  scored  a  num¬ 
ber  of  important  “sc(K)1)s”  during  these 
early  years.  Hut  that  was  not  the  pri¬ 
mary  intention  of  either  the  publisher 


or  his  managing  editor.  Crusading  or 
sensationalism  would  be  left  for  some 
one  else.  The  Times  would  not  try  to 
build  up  a  circulation  through  round¬ 
about  methods.  Only  those  who  wanted 
to  read  the  paper  of  their  own  accord 
would  get  the  opiwrtunity  to  do  so. 

Hence  it  is  not  upon  the  brilliance  of 
occasional  “landmark  stories”  that  Mr. 
Van  Anda’s  fame  rests.  Rather,  it  is 
in  the  consistent,  everyday  building  up 
of  a  great  organization,  a  world-wide 
news  service.  Day  by  day,  edition  after 
edition,  the  managing  editor  personally, 
persistently,  almost  uncannily,  impressed 
his  growing  personality  upon  the  New 
York  Times.  He  shaped  the  news 
policies,  swept  aside  precedents,  eagerly 
searched  for  means  whereby  the  Times 
would  become  the  leading  dispenser  of 
news  in  the  world. 

“His  was  the  ability  to  create  and 
keep  going  a  continuous  good  service,” 
Elmer  Davis,  the  Times’  historian  and 
well-known  journalist,  remarks.  “The 
New  York  Times  has  grown  because  of 
the  impression  he  put  on  it  day  by  day 
and  night  by  night.” 

Mr.  Van  Anda  was  not  a  dictator, 
however,  in  any  sense  of  the  word.  He 
was  a  leader  of  men,  but  led  in  a  way 
that  brought  inspiration  and  respect 
from  all  under  his  command.  With  this 
managing  editor  at  the  helm,  the 
workers  under  him  eagerly  and  willingly 
gave  their  best.  Mr.  Van  .\nda  him¬ 
self  led  his  men  in  this  love  for  the  life¬ 
long  devotion  to  the  profession  of  jour¬ 
nalism.  He  loved  his  work  and  the  or¬ 
ganization  under  him  was  inspired  by 
his  example  to  greater  efforts  of 
achievement. 

Recording  news  was  the  chief  con¬ 
cern  of  the  Times’  managing  editor. 
He  built  his  entire  philosophy  of  jour¬ 
nalism  about  this  point :  the  more  news 
you  could  give  your  readers,  the  greater 
appreciation  would  you  get  in  return 
from  the  public.  This  was  the  cardinal 
principle,  the  guiding  spirit  behind  Mr. 
\'an  .\nda’s  success  as  a  newspaperman. 

striking  instance  of  this  form  of 
endeavor  was  connected  with  an  occur¬ 
rence  that  should  have  been  monopolized 
by  another  paper.  No  airplane  flight 
over  an  important  distance  had  yet  oc¬ 
curred  in  .America,  but  the  A^rrt’  York 
World  had  offered  a  prize  of  $10,000 


for  the  first  flight  down  tlie  Hudson 
from  .Albany  to  New  York.  The  late 
(ileim  H.  Curtiss  undertook  to  win  it. 
Tliere  was  a  week  of  almost  daily  false 
starts  from  an  island  in  the  river  at 
-Albany. 


By  this  time  the  World  was  all  but 
jeering  at  Curtiss  and  was  openly 
negotiating  with  another  flyer  to  try  to 
defeat  him. 

“They  don't  seem  to  like  their  own 
stunt,”  Mr.  Van  -Anda  remarked.  “Let’s 
see  what  we  can  do  with  it.” 

.A  special  train  was  hired  and  filled 
with  reporters  and  photographers  and  it 
started  out  of  Albany  every  time  Curtiss 
left  the  ground,  only  to  go  back  when 
he  did.  On  a  bright  Sunday  morning 
Curtiss  unexpectedly  left  the  ground  and 
stayed  up.  The  Times’  train  followed 
all  the  way,  noting  and  picturing  every 
incident.  When  Curtiss  made  his  first 
landing  in  New  York,  at  an  inlet  in 
upper  Manhattan,  the  managing  editor 
of  the  Times,  up  and  about  as  usual, 
was  there  to  greet  him,  regretfully  un¬ 
able  to  satisfy  the  flier’s  curiosity  as 
to  the  whereabouts  of  the  World’s  men. 

Mr.  Van  Anda  had  already  rushed 
his  own  staff  out  of  bed,  and  men  were 
waiting  at  Governor’s  Island,  the  final 
landing  place,  and  wherever  else  Curtiss 
might  be  expected  to  appear  during  the 
day.  There  wasn’t  a  World  reporter 
anywhere  about.  The  story  of  the 
flight  and  the  pictures  occupied  nearly 
six  pages  of  the  Times  the  next  morn¬ 
ing.  .At  the  dinner  the  World  gave  a 
few  nights  later  to  celebrate  (Zurtiss’ 
performance.  Mayor  Gaynor  did  not 
hesitate  to  tell  his  hosts  that  the  Times 
had  jolly  well  run  away  with  their 
story. 

Defeat  was  an  unknown  word  to  Mr. 
A’an  Anda.  If  a  story  was  difficult  to 
get,  he  always  pleaded  with  his  men  to 
try  every  possible  source  before  giving 
it  up.  He  wanted  a  “beat”  during  the 
(Zhicago  convention  of  1908,  desiring 
nothing  less  than  the  party  platform  be¬ 
fore  it  was  presented  to  the  convention. 

The  late  Oscar  King  Davis,  assigned 
to  cover  the  convention  and  told  to  get 
the  platform  in  advance,  managed  to 
obtain  it  through  his  friendship  with 
Senator  Borah.  The  Times  published 
it  in  full  ten  hours  before  the  conven¬ 
tion  opened.  Roosevelt,  Taft,  and  the 
other  Republican  leaders,  instantly  de¬ 
nied  its  authenticity,  but  when  the  Com¬ 
mittee  on  Resolutions  rept)rted  the  plat¬ 
form  the  next  day,  the  alterations 
amounted  to  only  a  few  unimportant 
lines.  In  order  to  vindicate  the  ac¬ 


curacy  of  the  Times,  Mr.  Van  .Anda 
printed  the  next  day  a  photograph 
of  the  page  on  which  the  platform  had 
appeared,  together  with  the  six  or  seven 
minor  changes  written  in. 

Mr.  A'an  .Anda  had  a  tireless  and  al¬ 
most  unbelievable  news  energy.  He 
had  the  same  interest  in  a  bulletin  that 
came  in  at  four  in  the  morning  as  one 
tliat  came  in  at  nine  o'clock  the  evening  I 
before.  No  matter  how  insignificant  or  f 
small  tlie  item,  he  always  maintained  I 
that  “this  might  develop  into  a  story."  I 
Time  after  time  he  would  point  to  a 
small  item  and  say :  “I  wonder  if  we 
tried  to  talk  to  the  husband  ...  or 
interview  the  mother  .  .  .” 

Someone  in  the  office  would  say:  “I 
think  we  did  that,  Mr.  Van  .Anda.” 
-And  he  would  answer  determindedly : 
“Suppose  we  try  again.  Now  that  the 
article  is  printed,  maybe  we’ll  have 
better  luck  .  .  .” 

Now  and  then  he  managed  in  this 
way  to  get  one  more  paragraph  to  the 
article.  If  so,  he  would  trot  off  to  the 
composing  room,  happy,  smiling,  satis¬ 
fied,  feeling  that  the  story  was  complete. 

Getting  news  to  Mr.  Van  Anda  was 
a  scientific  undertaking,  to  be  achieved 
by  intellectual  conquest.  He  analyzed, 
dissected,  burrowed  into  the  story  under 
consideration,  and  then  knew  precisely 
what  he  wanted  done. 

But  Ins  was  a  legitimate  news-getting 
ingenuity.  He  did  not  adopt  any 
“yellow  press”  tricks ;  he  never  sent 
any  one  to  crawl  into  a  bathroom  win-  ! 
dow  or  hide  in  an  elevator  shaft.  If  a  i 
story  of  an  elopement  or  a  marriage 
“broke,”  for  example,  and  everyone  was 
trying  to  get  more  facts  about  it,  here’s  i 
the  way  Mr.  Van  Anda  went  at  it:  ’ 
“Let’s  see,”  he  would  say,  “they  started 
from  this  point.  Well,  if  they  went  by 
train,  then  they  must  be  here.  If  by- 
car,  they  took  the  Boston  Post  Road  j 
and  then  this  side  street.  But  in  that 
case,  the  justice  of  the  peace  would  be 
in  bed,  and  in  the  other  state  it  is  hard 
to  get  married  without  a  witness.  So, 
they  must  be  here  .  .  .”,  and  the  manag¬ 
ing  editor  would  map  out  the  probable 
place  .  .  .  and  he  was  usually  right  1 

“As  a  piece  of  mental  gymnastics  he 
loved  to  trace  down  a  piece  of  news  in 
this  fashion,”  Edward  Klauber,  former 
night  city  editor  of  the  New  York 
Times  and  now  vice-president  of  the 
Columbia  Broadcasting  System,  relates. 

“I  never  saw  anyone  else  do  it  so  skill¬ 
fully;  it  was  really  uncanny.” 

One  of  the  most  interesting  examples 
of  this  skill  happened  in  1916.  It  was 
during  the  time  that  the  German  sub¬ 
marine,  the  Deutschland,  appeared  un¬ 
expectedly  on  our  coast.  When  she 
appeared,  it  made  a  tremendous  stir  in 
this  country,  the  papers  giving  it 
enormous  space.  When  the  time  ap¬ 
proached  for  the  sailing  of  the  Deutsch¬ 
land  back  to  Germany,  the  excitement 
increased.  Outside  of  the  three  mile 
limit  along  the  Atlantic  shore  bobbed  J 
scores  of  British  and  French  war 
cruisers,  ready  to  give  battle  to  the  lone 
submarine  in  an  endeavor  to  keep  it 
from  going  back.  Would  the  submarine 
manage  to  sail  past  this  heavy  gauntlet? 
That  was  the  question  that  demanded 
inten.se  attention  from  the  newspapers. 
Her  departure  from  Baltimore  made  a 
major  story.  News  services  and  many 
newspapers  sent  men  to  Baltimore  to  | 
cover  it. 

But  not  the  Times’  managing  editor! 

He  took  down  his  maps  and  began  an 
intensive  study  of  the  whole  area.  He 
also  examined  the  water  currents  and 
harbor  flow  in  and  about  Norfolk.  He 
figured  it  all  out  with  paper  and  pencil, 
relying  on  mathematical  deductions.  And 
then  he  sent  a  reporter  to  Norfolk  1  He 
said  to  the  reporter :  “There  must  be  : 
some  place  down  there  where  you  are  I 
(Coiitiiiiied  on  Pane  16)  I 


Carr  V.  Van  Anda  photographed  at  “Tory  Trails,”  his  farm  near  Taniiersville, 
N.  Y.,  where  he  spends  much  of  his  time  since  retiring  from  active  newspaper 

work. 
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Including  thorough  adver¬ 
tising  coverage  in  one  news¬ 
paper — at  one  of  the  lowest 
advertising  costs  in  America 


And  reaching  every  nerve  center 
of  this  compact  comnmnity  is  one 
newspaper  —  The  Philadelphia 
Bulletin.  In  the  city  and  in  suburbs, 
in  mansion  and  modest  home,  in  store 
and  factory,  among  professional  and 
business  men.  The  Bulletin  is  the 
overwhelming  newspaper  choice. 

Today’s  509,379  (September, 
1932,  average)  is  more  than  two  and 
one-half  times  the  circulation  of  any 
other  Philadelphia  evening  news¬ 
paper,  more  than  all  morning  news¬ 
papers  combined. 

Its  circulation  is  all  net  paid,  all 
the  reflection  of  Philadelphia’s  read¬ 
ing  preference,  all  the  result  of  a 
generation  of  careful  newspaper  pub¬ 
lishing.  Not  a  single  reader  has  been 
added  by  premiums  or  contests. 

Seldom  are  the  reading  habits  of 
a  people  so  clear-cut.  Rarely  does 
one  newspaper  cover  a  great  city  and 
suburbs. 


HILADELPHIA 


famous  as  a 
City  of  Homes  and  home  owners, 
leading  every  other  American  city  in 
this  respect.  This  factor  gives  a 
stability — a  permanence — to  buying 
power  here. 

The  Philadelphia  Area  is  noted 
as  an  industrial  center,  for  the  variety 
of  its  products,  as  well  as  for  their 
more  than  two  billion  dollar  volume. 
This  diversified  manufacturing  tends 
to  stabilize  earning  power. 

Philadelphia  has  a  fine  retail 
store  system:  Department  Stores 
covering  city  blocks,  great  drug  and 
grocery  chains,  independent  mer¬ 
chants  . . .  with  a  sales  volume  of  one 
billion  dollars  yearly. 

Philadelphia  has  hundreds  of  fine 
suburbs  .  .  .  Merion,  Overbrook, 
Bala-Cynwyd,  Narberth,  Bryn  Mawr, 
Chestnut  Hill,  Old  York  Road 
section  .  .  .  some  of  the  richest 
communities  on  earth. 


Philadelphia’s  Port  is  dotted 
by  26"  docks.  Railroad 
tracks  run  direct  to  ships. 


Three  great  trunk  line  rail¬ 
roads  tai>  the  rich  territory 
surrounding  Philadelphia. 


7,184  manufacturers  produce  8.5%  of  the  peoj)le  in  Phila- 
a  wide  variety  of  products  delnhia  live  in  private 
in  the  Philadelphia  area.  homes.  55%  own  their  own. 

Figures  by  Philadelphia  Business  Progress  Association 
and  Philadelphia  Housing  Association 

REACHING  BUSINESS  LEADERS 

In  the  Philadelphia  Urban  Area  there  are  65,229  families 
with  incomes  of  $5,000  or  over.  This  group  naturally  in¬ 
cludes  Philadelphia's  Business  Readers.  'The  Newspaper 
Reader  Survey  compiled  by  American  Association  of  Adver¬ 
tising  Agencies  shows  that  92.35%  of  these  families  read 
The  Philadelphia  Bulletin.  Write  for  additional  facts  on 
income  groups  and  newspaper  coverage. 


And  the  advertising  cost  of  The 
Bulletin  is  one  of  the  lowest  in  the 
United  States,  one  of  the  lowest  in 
the  history  of  newspaper  advertising! 


TheEvemimo  Bijeeetim 


ROBERT  McLEAN,  President 
WILLIAM  L.  tAc\S.KS,}t.,  Vice  President  &  Treasurer 


NEW  YORK,  347  Park  Ave.  •  CHICAGO.  333  N.  Michigan  Ave.  •  DETROIT,  321  Lafayette  Blvd.  •  SAN  FRANCISCO,  5  Third  St. 
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RADIO  ADVERTISING  RESTRICTION 
BY  FEDERAL  LAW  HELD  “UNWISE” 

American  Bar  Association  Committee  Believes  Broadcaster 
Should  Not  Be  Held  Liable  For  Defamation  Uttered 
Before  His  Microphone 

By  GEORGE  H.  MANNING 
(Washington  Correspondent,  Editor  &  Publisher) 


ASHIXGTOX,  Oct.  13— Re¬ 
striction  of  radio  advertising 
through  federal  legislation  is  unnec¬ 
essary  and  it  would  be  “unwise”  for 
Congress  to  enact  such  legislation  at 
this  time,  the  Standing  Committee 
on  Communications  of  tlie  American 
Bar  Association  reported  at  the  as¬ 
sociation’s  annual  convention  here  this 
week. 

The  committee  is  compo.sed  of 
Louis  G.  Caldwell,  chairman,  former 
counsel  for  the  Federal  Radio  Com¬ 
mission,  John  \V.  Guider,  John  C. 
Kendall  Robert  Stone,  and  Frank  P. 
Walsh. 

In  advancing  the  conclusion  that 
elimination  of  radio  advertising  by 
legislative  fiat  is  unnecessary  and  un¬ 
wise,  the  committee  said,  it  "is  not 
blind  to  the  fact  that,  contrary  to  its 
expectation,  conditions  may  become 
such  as  to  require  regulation  of  broad¬ 
casters  in  this  respect.” 

“If  such  an  eventuality  material¬ 
izes,  however,”  the  report  continued, 
“the  committee  believes  that  regula¬ 
tion  should  not  take  the  form  of  rigid 
statutory  enactment,  but  should  be 
accomplished  by  rules  promulgated 
and  enforced  by  the  Federal  Radio 
Commission.” 

The  committee  said  it  was  difficult 
to  understand  the  position  taken  by  a 
majority  of  the  commission  in  its 
recent  survey  of  the  American  broad¬ 
casting  situation  made  for  the  Sen¬ 
ate  that  legislation  is  necessary  to 
give  the  commission  the  necessary 
regulatory  authority. 

“It  is  already  exercising  a  more  ex¬ 
tensive  power  in  refusing  to  renew 
broadcast  licenses  because  of  e.xces- 
sive  or  undesirable  advertising  or 
analogous  reasons,  and  yet  contends 
that  it  has  no  power  to  advise  licen¬ 
sees  in  advance  of  general  rules  on 
the  subject  to  which  they  will  be  re¬ 
quired  to  adhere,”  the  report  asserted. 

“It  will  be  time  enough  to  enact 
legislation  conferring  such  power  on 
the  commission  if  and  when  the 
courts  find  that  such  rules  are  not 
authorized  by  the  radio  act  in  its 
present  form.” 

The  report  reviews  the  broadcast¬ 
ing  set-up  in  this  country  and  con¬ 
trasts  it  with  those  operating^  in 
Europe,  concluding  that  the  American 
system  of  privately  owned  and  oper¬ 
ated  stations  is  superior  to  the  gov¬ 
ernment  operated  stations  of  Europe. 

Programs  in  this  country  were  de¬ 
clared  to  be  “on  the  whole,  far  su¬ 
perior”  to  those  offered  abroad,  “with 
respect  both  to  the  excellence  of  tal¬ 
ent,  program  content  and  continuity 
of  service.”  As  an  example  of  this 
.\merican  superiority  the  report  cites 
broadcasting  of  the  Republican  and 
Democratic  national  conventions  in 
Chicago.  No  system  in  Europe,  the 
report  declares,  has  given  its  listen¬ 
ing  public  anything  rivaling  this 
broadcast. 

The  committee  admits  that  adver¬ 
tising  at  times  has  been  annoying 
to  listeners,  both  because  of  its  char¬ 
acter  and  its  amount. 

“On  closer  scrutiny  of  the  com¬ 
plaints,  however,  it  will  be  found  that 
for  the  most  part  they  have  been 
based  on  a  relatively  small  number  of 
specific  programs,  mostly  sponsored 
by  tobacco  companies,  some  of  which 
have  effected  a  noticeable  improve¬ 
ment  in  their  advertising  continuities 
during  the  past  year,”  the  report  said. 

In  extenuation,  the  committee  cites 
financial  conditions  which,  during  the 
past  year,  have  forced  stations  to  ac¬ 
cept  advertising  they  ordinarily  would 
reject.  It  expresses  the  hope  that  with 
the  return  of  normal  conditions  “the 
self-interest  of  the  broadcaster  and 


of  the  advertiser,  combined  with  the 
listener’s  power  of  censorship  by 
turning  away  from  an  offending  pro¬ 
gram,  will  automatically  eluninate 
excesses.” 

“Limitation  of  advertisements  to 
the  name  of  the  sponsor  and  his  prod¬ 
uct  would  close  the  door  to  so  large 
a  portion  of  advertising  revenue  as  to 
make  continuation  of  the  present 
grade  of  broadcast  service  impossible,” 
the  committee  said.  “It  would  favor 
a  few  national  advertisers  and  would 
discriminate  against  other  national 
advertisers  and  against  virtually  all 
local  or  retail  advertising.  It  would 
favor  some  types  of  station  over 
others. 

“Similarly,  rigid  limitations  on  time 
devoted  to  advertising  seem  likely  to 
lead  to  undesirable  results.  In  fact,  the 
quality  of  radio  advertising  is  much 
more  a  matter  of  taste  and  aesthetic 
judgment  than  it  is  of  arbitrary  rules, 
and  the  prescribing  of  legislative 
standards  in  the  field  of  taste  and 
aesthetics  has  not  yet  proved  pos¬ 
sible.” 

Taking  up  the  “growing  tendency 
to  enact  state  laws  defining  and  penal¬ 
izing  radio  defamation,”  the  commit¬ 
tee  said  it  had  no  objection  to  ex¬ 
tension  of  the  definition  of  words  ac¬ 
tionable  per  se  to  the  “broad  scope 
of  the  law  of  libel  as  distinguished 
from  the  narrow  classifications  of  the 
law  of  slander.” 

“When,  however,  such  statutes  at¬ 
tempt  to  impose  on  the  broadcaster 
an  absolute  liability  for  defamation 
uttered  before  his  microphone,  the 
committee  believes  that  important 
considerations  of  public  policy  are 
encountered  under  section  18  (of  the 
radio  act),”  the  report  said. 

“The  broadcaster  has  now  power 
of  censorship  over  speeches  by  can¬ 
didates  for  public  office;  in  the  com¬ 
mittee’s  judgment  he  should  not  have 
such  power,  and  should  not  be  forced 
into  a  position  where  he  either  will 
have  to  exercise  censorship  or  re¬ 
fuse  to  broadcast  such  speeches. 

“The  broadcaster,  furthermore,  is 
absolutely  helpless  in  the  broadcast¬ 
ing  of  public  events  where  speaking 
takes  place,  e.g.,  political  conventions, 
and  in  the  broadcasting  of  religious 
services.  In  such  cases,  where  the 
speaker  is  not,  and  should  not  be 
placed  under  the  control  of  the  broad¬ 
caster.  the  liability  of  the  actual 
speaker  for  defamation  uttered  by 
him  should  be  sufficient  protection 
for  the  person  defamed.” 

Disclaiming  an  intention  to  criticize 
the  recent  decision  of  the  Nebraska 
Supreme  Court  holding  broadcasting 
stations  responsible  for  libelous  ut¬ 
terances  made  over  them,  the  com¬ 
mittee  said  it  had  “unfortunate  con¬ 
sequences.” 

“Speeches  by  or  in  behalf  of  oppos¬ 
ing  candlidates  for  public  office,  fre- 
»iuently  contain  matter  which,  if  un¬ 
true,  may  be  actionable  defamation,” 
the  committee  said.  “Only  by  per¬ 
mitting  such  utterances  may  the  mis¬ 
deeds  of  office-holders  and  of  candi¬ 
dates  be  exposed  to  the  public. 

“Freedom  of  speech  by  radio  in  the 
sense  and  to  the  degree  seemingly 
implied  by  section  18  of  the  radio  act 
because  a  delusion,  as  a  practical  mat¬ 
ter.  if  the  privilege  is  given  to,  or 
the  responsibility  is  ])laced  on.  the 
broadcaster  to  censor  a  political 
speech  for  alleged  defamatory  utter¬ 
ances. 

“The  broadcasting  station  having 
to  a  large  extent  replaced  the  public 
I>latform  of  yesterday,  it  will  be  un¬ 
fortunate  for  the  cause  of  free  discus¬ 
sion  of  public  issues  if  the  broadcaster 


must  face  the  dilemma  between  cen- 
sorsliip  and  liability  for  damages. 

“It  must  be  recognized,  further- 
niure,  that  the  broadcaster  faces  more 
difficult  problems  than  does  the  news¬ 
paper  publisher.  Take,  for  e.xample, 
the  broadcasting  of  a  political  conven¬ 
tion,  or  of  a  religious  service,  or  of  a 
program  received  by  wire  from  the 
key-station  of  a  netwok  or  by  wire¬ 
less  from  across  the  ocean. 

“In  any  such  case  it  is  a  practical 
absurdity  to  talk  of  the  broadcaster’s 
duty  (through  an  announcer  or  other 
employe)  to  push  a  lever  and  cut  off 
transmission  of  the  speech  when  the 
hears  defamatory  matter  on  its  way. 
Even  if  it  were  possible  to  foresee 
what  is  going  to  be  said,  the  employe 
would  have  to  be  an  expert  in  the  law 
of  defamation  and  able  to  pass,  in  the 
twinkling  of  an  eye,  on  such  ques¬ 
tions  as  whether  the  utterance  could 
be  proved  true,  or  is  protected  by 
some  other  defense.” 


MAPES  HEADS  LABOR  GROUP 


Beaumont  Publisher  Chairman  of 

Southern  Publishers’  Committee 

James  L.  Mapes  of  the  Beaumont 
(Tex.)  Enterprise  and  Journal  has  been 
named  chairman  of  the  labor  committee 
of  the  Southern  Newspaper  Publishers’ 
•Association  by  President  James  G. 
Stahlman.  Other  members  are:  Walter 
Webb,  Montgomery  Journal;  F.  W. 
Allsopp,  Utile  Rock  Gazette;  L.  C. 
Brown,  St.  Petersburg  Independent ; 
P.  T.  Anderson,  Macon  Telegraph  and 
Nezi's;  J.  L.  Newman,  Frankfort  State 
Journal;  C.  P.  Manship,  Baton  Rouge 
State  Times;  T.  M.  Hederman,  Jack- 
son  Clarion- Udger;  W.  C.  Dowd,  Jr., 
Charlotte  Xews;  Clyde  E.  Muchmore. 
Ponca  City  Neivs;  B.  H.  Peace,  Green- 
Hlle  AV«'J  Sr  Piedmont;  John  R.  Flip- 
pin.  Memphis  Commercial  Appeal;  G.  J. 
Palmer,  Houston  Chronicle;  L.  A. 
Gaines.  Jr.,  Richmond  N eivs- Leader ; 
Robt.  L.  Smith,  Charleston  Gazette. 

U.  S.  CONTRACT  AWARDED 

( Bp  telegraph  to  Editor  &  Pcblishkr) 

Washington,  D.  C.,  Oct.  13 — Post¬ 
master  General  Walter  F.  Brown  has 
awarded  to  the  International  Envelope 
Corporation,  New  York,  the  contract 
for  furnishing  9,539,183,000  stamped 
envelopes  and  newspaper  wrappers  for 
the  post  office  department  for  the  four 
years  commencing  Jan.  1,  1933.  The 
amount  of  the  contract  was  $11,531,141. 

This  concern,  which  holds  the  present 
contract,  has  a  printing  plant  at  Day- 
ton,  O. 

Printing  of  stamped  envelopes  by  the 
firm  has  for  years  caused  storms  of 
protest  from  newspaper  publishers,  par¬ 
ticularly  those  in  small  cities  and  towns, 
who  contend  they  cannot  do  job  work 
for  prices  comparable  to  those  charged 
by  the  contractor. 

NEW  OKLAHOMA  DAILY 

The  Hollis  (Okla.)  Daily  Xews 
printed  its  first  issue  Sept.  28.  Jack 
Oldman,  formerly  publisher  of  the  Bi- 
County  Press  at  Maud,  is  editor. 


•  new 

purchasing  power! 

Iowa  ranks  second  among  the 
states  in  butter  production, 
selling  220,000,000  pounds 
annually.  'The  recent  Sc  a 
pound  increase  in  butter  fat 
prices  gives  lowans  a  huge 
new  purchasing  power!  C^t 
your  share  through  the  state¬ 
wide  circulation  of  The 

#  Des  Moines 
Register  and  Tribune 

245,241  Daily 


RULING  FAVORS  BONDHOLDERS  f 

( Special  to  Editor  &  Publisher) 

Huntsville,  Ala.,  Oct.  12— Judge 
W.  I.  Grubb,  of  U.  S.  district  court  ? 
has  ruled  that  all  proceeds  from  the  1 
receivership  sale  of  the  Huntsz'Ule 
Times,  after  payment  of  attorney  fees  > 
and  all  other  expenses  of  the  sale  last  ; 
Octol^r,  will  go  to  the  holders  of  out¬ 
standing  bonds  on  the  12-story  building, 
foreclosed  -Aug.  11,  1931.  The  bond¬ 
holders  precipitated  the  equitable  re¬ 
ceivership  of  the  newspaper  which  had 
guaranteed  the  payment  of  the  building 
bonds.  At  the  time  of  the  foreclosure 
there  were  bonds  outstanding  to  the 
amount  of  $195,000. 

BANK  TAKES  OVER  PAPER 

The  First  National  Bank  of  Ocean 
City,  N.  J.,  announced  Oct.  12  tliat  it 
had  taken  over  control  of  the  Scntiiiel- 
Ledgcr-Xezvs,  published  in  Ocean  City 
as  a  weekly  in  winter  and  a  daily  in 
summer.  The  bank  held  a  $20,000  mort¬ 
gage  on  the  publishing  plant  and  the 
stockholders  of  the  newspaper  signed 
over  the  property  to  the  bank  without 
foreclosure  proceedings.  Bank  official 
said  the  newspaper  would  continue  to  be 
published  temporarily  and  that  a  pur¬ 
chaser  would  be  sought. 

ROBINSON  CONVICTED 

Harold  Robinson,  former  publisher  oi 
the  Los  Angeles  political  pamphlet. 
Facts,  was  convicted  on  three  counts  of 
attempted  extortion  by  a  superior  court 
jury  last  week.  He  was  said  to  have 
threatened  to  publish  stories  in  his  paper 
which  woujd  politically  embarrass  his 
intended  victims  unless  they  acceded 
to  his  demands.  Robinson  has  entered 
a  plea  for  a  new  trial. 


JOHN  W.  HASTIE 

John  W.  Hastie,  72,  Chicago  manager  I 
of  Western  Newspaper  Union  for  1' 
years,  died  in  Chicago  Oct.  11.  Mr.  ! 
Hastie  served  as  president  of  the  Frank¬ 
lin  Typothetae,  and  as  president  of  the 
Employing  Printers  Association. 


.  .  .  IN  RETAIL  ADVER. 
TISING  . . .  CLASSIHED 
.  .  .  GROCERS  .  .  . 
FURNITURE  .  .  . 
CLOTfflNG  STORES 
.  .  .  FINANCIAL  .  .  . 
RADIO  .  .  .  JEWELRY 
.  .  .  DRUG  STORES  .  .  . 
AND  MISCELLANEOUS! 
(First  8  Months  of  1932) 

PEORIA 
JOURNAL-  ^ 
TRANSCRIPT 

Chas.  H.  Eddy  Co.,  Nat'l.  Repre. 

Chicago  ...  New  York  .  .  .  Boston 

MEMBER 

MAJOR  MARKET  NEWSPAPERS,  Inc.  | 
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The  X' s 

Mark  the  Spots  Where 

THE  NEW 
INTERTYPE 

EQUIPPED  WITH  AUTOMATIC 
QUADDER  AND  CENTERER 

CAN  SAVE 
MONEY 

ON  YOUR  COMPOSITION  COSTS 

An  Investigation  Involves 
No  Obligation 

INTERTYPE  CORPORATION 

360  FURMAN  STREET.  BROOKLYN.  NEW  YORK 

Chicago,  130  North  Franklin  Stroot;  New  Orleans,  1007  Camp 
Street;  Son  Francisco,  152  Fremont  Street;  Los  Angeles,  1220 
South  Maple  Avenue;  Boston,  80  Federal  Street;  Canada, 
Toronto  Type  Foundry  Co.  Distributors  Throughout  the  World 
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X  Help— Male  and  Female  X 

WANTED — Elderly  couple  as  caretakers  for 
s.’nall  country  plau,  furnished  apt.  Inq.  966 

Grecnlawn-Av.  X _ 

liberal  commission  to  promote  an  enter- 
tainment.  WA-18S6;  UN-9297.  X _ 

X  Soleswork — Male  and  Female  X  j 

WANTE£5^MEN~WdMEN— Men  to  pro 
mote  and  book  home  talent  shows  in  im¬ 
mediate  territory  to  begin  work  irnrncdl- 
ately;  women  to  coach.  Opportunity  to 
make  big  money.  See  Mr.  Ektwards  at 
Southern  Hotel,  between  1;00  p.  m.,  Tues¬ 
day  and  5;30  p.  m.  Wednesday.  X 
X  ADAM  H.  GILGER  PRODUCING  CO.X 
a“NICE  living  for  salesmen  and  salea- 
women,  selling  speed  cleaner  for  50c.  Ap- 
ply  17  W  State-St.  Monday.  9  a.  m.  X 

X  Female — Housework,  Cooks  X 

\VHITE“GIRL^Under  30.  to  do  housework 
and  cooking  In  Clintonville  family  of  4: 
some  care  of  small  children,  po  home 
nights.  Box  D-985.  care  of  Dispatch.  X 
WHITE  girl  for  general  housework.  Must 
have  reference.  Address  Box  G-949.  care 

Dispatch.  X _ 

GOOD  home  for  white  girl  to  assist  with 
housework.  263  S  Ardmore-Rd.  Bexley.  X 
EXP.  white  nurse  girl  for  children:  g<^ 
city_ref^EV-3727^  1852  Franklin-Av.  X 
HOUFEKEEPER — White;  references  re¬ 

quired.  Addr^s  Box  D-965,  care  Dispatch. 
WHIT^dlRL.  good  home  for  right  party; 
low  wages.  761  Montrose-Av.  X 

X  Aqents  and  Saleswomen.  X 

SALSSiLVdTES^  if  “ jo'u~are  desirous  of 
making  a  good  Income  and  are  willing  to 
give  your  undivided  time  and  work  hard, 
this  will  interest  you.  Requirements:  Age, 
25  to  40:  must  be  well  groomed  and  neat 
appearing,  aggressive  and  unincumbered. 
We  train  and  work  with  you  to  assist  you 
in  becoming  expert.  No  canvassing.  Inter¬ 
view  by  appointment  only.  Phone  Mrs. 
Grauer,  Room  660.  Deshler  Wallick  Hotel, 

Monday.  9  to  5.  X  _ 

SELL  new  ••CONCAVE  '  playing  cards,  lat¬ 
est  fad;  good  earnings  weekly  showing 
excl.  designs  and  personal  initial  cards; 
lowest  factory  prices:  friends,  bridge  play- 
-ers,  card  clubs  buy  on  sight:  liberal  com., 
full  or  spare  time;  exp.  unnec. :  samples 
free.  Chicago  Playing  Card  Co.,  Dept.  AG, 
1039  W  35th,  Chicago.  X 
WOULD  you  like  to  be  in  business  for  your¬ 
self,  backed  by  a  57-year-old  national  insti¬ 
tution  who  mfrs.  an  excl.  line  of  custom- 
built  dresses,  lingerie  and  hosiery  from 
"controlled  fabrics?"  We  help  you  get 
started  making  good  earnings  weekly.  Mi¬ 
ami  Maid  Co.,  Hamilton.  Ohio.  X 
GOOD  earnings  weekly  and  stunning  dresses 
free.  Show  glorious  "Pic-Wlc"  dresses  to 
friends,  neighbors.  Exp.  unnec.  Beautiful 
outat  free.  PIcwic,  Dept.  647,  Ft.  Wayne, 
Ind.  X 

Y  Wanted  to  Exchange — Swaps  X 

NEW  18-hole  golf  course,  clear.  60  clubs 
and  balls:  never  used:  In  storage,  cost 
$1800,  factory  built.  What  have  you?  Ware- 

ham.  AD-8277.  X _ 

67  Va -ACRE  FARM,  good  house  and  new 
barn.  Route  56.  Trade  for  good  stock  of 
lumber  or  lumber  yard.  If  interested  write 
or  call  De  Voss  Store.  Harrisburg.  O.  X 
8^'fUBE  Stewart  Warner  Hl-Boy  for  B.  *  L. 
ctfs.  or  $40.  film  5  reels,  35MM  comp.  $51. 
472  E  5th-Av.  X 

BO.XT  HULL  22-ft.  with  trailer  or  electric 
sewing  machine  In  exchange  for  auto.  UN- 

6890^-.  X _ 

CARPENTER  WORK  and  painting  for  good 
used  car.  KE-1662-W.  X _ 

X  Wanted  to  Borrow  X 

$1^.500  AT  6^0— '1st  mtg.  tm  7-famibr  mod- 
em  wire-cut  brick  row.  on  car  line.  Indian- 
ola  district,  2  blocks  Junior  High  school: 
all  rented.  Address  Box  J-119,  care  DIs- 

patch.  X _ 

HAVE  $75,000  of  income  prop,  as  security 
for  $17,000  1st  mortgage  loan.  Address  Box 

K-531.  care  Dispatch.  X _ 

HAVE  client  who  yvants  to  borrow  on  first 
mortgage  Cols,  real  estate,  $1200,  $1500 

and  $4000.  AD-9540.  X _ 

$3000  MORTGAGE  security,  legitimate  rea- 
son.  Address  Box  N-234.  care  DIspatch.X. 

X  Educational  X 

Y  ABC  Shorthand  in  30  DavsX 

Suite  304-6 — Hartman  Bldg.  AD-076S. 

■k  Sec.  Training.  Individual  Instruction  X 
K  DICKINSON  SECRETARIAL  SCHOOLX 

X  Profitable  Business  ProfessionsX 

><  Office  Training  School’^ 

48  E  GAY-ST. _ MA-4201. 

X  Business  Announcements  X 

AERIALS,  houses  wired,  floor  plugs,  fix¬ 
tures;  low  prices  this  week.  RA-1673.  X 
CARPENTER  WORK,  fence  building  and 
painting;  no  Job  too  small.  RA-5769-W.  X 
DECORATING,  paper  hanging,  paper  clean- 
ed  and  removed.  KE-0577.  X 
DECORATING,  PAINTTNG,  Paper  Hanging. 
GALLAGHER.  352  WILBER.  UN-3418-J. 
EXPERT  wall  paper  cleaning.  $1  average 

room^  UN-2046-J.  X _ 

PAINTING,  papering  and  plaster  repaln. 
15  years'  experience.  Harris.  RA-0927-RX’ 
PAPER  HANGING.  12 tic  per  roll.  WaU 
paper  Ic  per^/oll  up;  work  guaranteed. 

UN-7731-W.  X  _ 

PAPER  hanging,  painting,  cleaning.  Paper 
removed  by  steam.  Get  our  prices.  Vance 
A  Peterson.  aA-4353-J.  X 
PAPER  HANGING,  by  hour,  room  or  roll; 
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TRADE  EDITORS  MEET 
IN  WASHINGTON 

Get  First-Hand  Information  on 
Governmental  Methods — Roy 
Chapin  Is  Guest  at  Con¬ 
ference  Dinner 

By  George  H.  Manning 
( Washington  Correspondent 
Kuitor  &  Publisher) 

Washington,  U.  C.,  Oct.  13 — An 
open  view  of  how  the  government's 
business  is  being  handled  in  VV^ashing- 
ton,  what  is  being  done  by  the  various 
bureaus,  commissions  and  departments 
to  bring  an  end  to  the  business  depres¬ 
sion,  and  an  intimate  exchange  of 
opinions  on  numerous  questions  affect¬ 
ing  industry  was  obtained  by  a  score 
of  members  of  the  National  Conference 
of  Business  Paper  Editors  who  met 
with  several  leading  officials  this  week. 

The  conferences  started  with  a  meet¬ 
ing  with  Robert  Lincoln  O’Brien,  chair¬ 
man  of  the  United  States  Tariff  Com¬ 
mission,  and  former  editor  of  the  Bos¬ 
ton  Herald. 

At  noon  the  group  called  at  the  White 
House  and  paid  resp^ts  to  President 
Hoover  and  had  a  picture  taken  with 
him  on  the  White  House  lawn. 

The  workings  of  the  Reconstruction 
Finance  Corporation,  an  idea  of  what 
has  been  accomplished  and  plans  for 
the  future,  were  explained  to  the  edi¬ 
tors  by  members  of  the  corporation, 
including  Gardner  Cowles,  publisher  of 
the  Des  Moines  Register  atui  Tribune, 
at  a  luncheon  in  the  National  Press 
Club. 

E.  A.  Goldenweiser,  chief  economist 
of  the  Federal  Reserve  Board,  enlight¬ 
ened  the  visitors  on  the  financial  situ¬ 
ation  in  the  afternoon. 

Secretary  of  Commerce  Roy  _D. 
Chapin  was  the  guest  of  honor  at  din¬ 
ner.  It  was  attended  by  a  number  of 
notables  among  Washin^on  bureau  and 
departmental  chiefs  as  well  as  the  trade 
press  publishers  and  editors. 

Among  those  attending  the  confer¬ 
ences  were :  James  H.  McGraw,  Jr.,  vice- 
president.  McGraw-Hill  Company;  Roy 
Wright,  Simmons-Boardman  Co.;  C.  A. 
Musselman,  Joseph  Hildreth  and  Nor¬ 
man  Shidle,  Chilton  Class  publications; 
William  Mangold,  Robbins  Publishing 
Co.;  Raymond  Bill,  Sales  Management ; 
A.  C.  Pearson,  United  Business  Pub¬ 
lishers  ;  Edgar  Kobak,  McGraw-Hill ; 
H.  C.  Parmelee,  editorial  director, 
McGraw-Hill;  W.  W.  Dodge,  Product 
Engineering;  Douglas  Woolf,  Textile 
World;  Paul  Aldrich,  National  Provi- 
sioner;  Earl  Shaner,  Penton  Publica¬ 
tions  ;  Victor  J.  Brown,  Engineering  and 
Contracting ;  Ramsay  Oppenheim,  West¬ 
ern  Adz’ertising ;  Edward  P.  Warner, 
Aviation;  Paul  Wooton,  and  Irwin  D. 
Foos,  Washington  correspondents, 
McGraw-Hill  publications;  Harold  F. 
Lane,  Washin^on  editor  of  Railway 
Age;  William  Daly,  Washington  rep¬ 
resentative  of  the  National  Editorial 
.Association,  and  George  H.  Manning, 
Washington  correspondent  of  Editor  & 
Publisher. 


MAUL  ELECTED  PRESIDENT 

Earl  C.  Maul,  of  Commerce  & 
Ptnance,  Minneapolis,  was  elected  presi¬ 
dent  of  Associated  Court  and  Com¬ 
mercial  Newspapers  at  the  closing 
session  of  the  third  annual  convention 
at  Hotel  Peabody,  Memphis,  Tenn., 
Oct.  8.  He  succeeds  Mark  R.  Gray, 
publisher  of  the  Indianapolis  Com¬ 
mercial.  Mr.  Maul  was  first  vice- 
president.  .\.  -A.  McDowell,  Los  An¬ 
geles  Daily  Journal,  was  elected  first 
vice-president;  Frank  Wallace,  Daily 
Record.  Baltimore,  second  vice-presi¬ 
dent  ;  and  Harry  L.  Doud,  Daily  Re¬ 
porter.  Columbus,  O.,  was  re-elected 
secretary-treasurer. 


MRS.  MARK  P  HAINES 

Mrs.  Mark  P.  Haines,  wife  of  the 
owner  and  publisher  of  the  .Sturgis 
(Mich.)  Daily  Journal,  died  at  her 
home  in  Sturgis  Oct.  12.  She  was  a 
daughter  of  the  Rev.  William  (Billy) 
Sunday,  famous  evangelist. 


NEWS  FEATS  OF  VAN  ANDA 
OF  THE  N.  Y.  TIMES 

(Continued  from  page  12) 


bound  to  get  a  view  of  the  submarine 
liefore  she  submerges  for  the  last  time ; 
try  to  find  it.” 

The  reporter  went  down  there,  and 
talked  to  many  fishermen  and  sailors. 
Finally  he  found  the  one  spot  where  the 
submarine  had  to  pass :  the  spot  that 
Mr.  Van  Anda  had  picked  out  in  his 
office  with  the  aid  of  a  sliderule!  The 
other  papers  were  badly  beaten  on  that 
story,  thanks  to  the  foresight  of  the 
managing  editor. 

All  the  reporters  on  the  Times  en¬ 
joyed  working  with  Mr.  Van  .Anda.  They 
soon  discovered  that  their  chief  was  no 
mere  figurehead,  no  party  favorite,  but 
a  real,  honest-to-goodness  newspaper¬ 
man — “one  of  the  boys.”  They  admired 
his  fairness  and  impartiality,  his  loyalty 
when  they  were  in  trouble  and  his  help¬ 
ing  hand  when  it  was  most  needed. 

News  to  Mr.  Van  Anda  was  what  a 
theatre  is  to  most  people — something 
fascinating  and  interesting.  Oftentimes 
as  he  would  step  out  of  his  office,  he 
would  glance  at  the  clock  placed  be¬ 
tween  his  door  and  the  city  room,  rub 
his  hands  with  evident  relish  and  ex¬ 
claim;  “Well,  there’s  going  to  be  big 
news  tonight,”  exactly  like  a  small  boy 
going  to  the  circus  for  the  first  time. 

The  reason  for  this  enthusiasm  rests 
in  the  fact  that  the  managing  editor 
enjoyed  editing  a  newspaper  more  than 
anything  else  in  the  world.  He  would 
never  consent  to  play  golf ;  he  placed 
the  job  of  editing  a  newspaper  as 
greater  fun  than  going  to  the  theatre, 
playing  golf,  or  anything  else.  While 
the  winter  reports  gave  accounts  of 
society  folk  and  business  men  journey¬ 
ing  down  to  Florida  to  spend  their  vaca¬ 
tions,  Mr.  Van  Anda  preferred  to  stay 
at  home  within  sight  of  the  New  York 
Times.  Because  of  this  love  of  news¬ 
paper  editing,  he  did  all  of  the  work 
connected  with  it  that  he  possibly  could 
himself.  Not  that  he  did  not  trust  any 
one  else,  but  because  he  liked  it  so 
much. 

Mr.  Van  .Anda  always  checked  and 
re-checked  his  stories,  both  to  avoid 
libelous  statements  and  to  keep  out  in¬ 
accuracies.  He  read  everything  that 
went  into  the  paper.  All  night  long  he 
would  read  proofs,  check  up  on  every 
item,  and  oftentimes  go  to  extraordinary 
lengths  and  trouble  to  make  the  story 
as  accurate  as  humanly  possible.  He 
would  understate  an  item  for  the  sake  of 
truth  if  necessary.  If  a  dispatch  came 
to  the  Times  saying  that  between  200 
and  300  persons  had  been  killed  in  an 
earthquake,  he  would  take  the  more 
conservative  figure  and  say  that  200 
were  killed. 

On  the  other  hand,  he  would  take  the 
boldest  of  chances  if  he  felt  that  he 
owed  it  to  his  readers.  In  the  famous 
Stillman  case  news  of  the  divorce  action 
leaked  out  before  the  trial  came  to  court, 
and  hence  was  not  privileged.  But  it 
was  known  in  the  newspaper  offices  to 
be  true,  and  Mr.  \’an  .Anda  published  it. 
He  was  later  asked:  “Suppose  the 
Times  had  gotten  ‘stung’  for  a  libel  suit 
of  $200,000,  would  you  have  said  that 
your  judgment  was  bad,  or  would  you 
still  have  considered  it  a  legitimate  risk 
to  take?” 

The  managing  editor  did  not  hesitate 
a  moment.  “I  would  still  have  said 
that  it  was  a  legitimate  risk  to  take  for 
the  readers.”  he  flashed  back,  and  meant 
it.  “But  the  only  risk  was  the  possi¬ 
bility  that  the  case  might  be  patched 
up  before  it  came  to  trial.  We  knew 
absolutely  that  the  suit  had  been 
started.” 

News,  happenings  of  the  day,  full,  com¬ 
plete.  thorough — nothing  was  omitted. 
Everything  was  grist  to  this  managing 
editor’s  mill.  The  news  constantly,  end¬ 
lessly.  eagerly  rushed  into  the  managing 
editor’s  hands  and  became  important 
items  in  the  passing  history  of  the  day. 
No  incident  was  unimportant  to  Mr. 
Van  Anda.  no  story  too  insignificant. 
He  was  not  stationed  at  the  gate  to  sift 
events,  introducing  personal  prejudices 


or  painting  personalities ;  rather,  his 
task  meant  the  mirroring  of  passing 
events,  the  impartial  presentation  of  the 
world  as  it  passed  daily  before  his  eyes. 
It  has  been  said  by  his  associates  that 
his  private  motto  was  “All  the  news  is 
fit  to  print — if  it’s  handled  properly.” 

“Mr.  \'an  .Anda’s  main  thought  was 
that  the  first  mission  of  the  Times  ought 
to  be  to  excel  in  presenting  the  news,” 
Dr.  .Allen  Sinclair  Will,  former  news 
editor  of  the  New  York  Times  and  now 
associate  professor  of  journalism  at 
Columbia  University,  comments.  “He 
displayed  the  news  with  grasp,  fullness 
and  accuracy.  His  great  talents,  so 
copiously  poured  out  for  the  benefit  of 
the  Times  and  its  readers,  were  highly 
effective  in  giving  the  paper  the  national 
and  international  standing  as  a  news 
medium  which  it  has  today.” 

Mr.  Van  Anda  never  sanctioned  the 
use  of  an  “illegitimate”  head,  refusing 
to  torture  the  English  language,  even 
for  the  .sake  of  expediency.  He 
watched  relentlessly  over  the  head¬ 
lines,  trying  to  keep  cheapness  out,  and 
nothing  that  appeared  in  the  paper 
escaped  him. 

Even  in  the  stress  of  an  exciting 
story,  his  principles  of  good  heads  and 
good  English  held  fast.  One  night 
during  the  war  the  Washington  bureau 
had  the  biggest  file  it  ever  had,  with 
thousands  of  words  coming  over  the 
wires.  Finally  Mr.  Van  Anda  sent  a 
message  to  the  bureau : 

“I  can  not  stand  for  the  use  of  the 
word  ‘probe’  as  a  noun  meaning  in¬ 
vestigation.  Please  ask  your  men  not 
to  use  it.” 

Not  a  line  concerning  the  enor¬ 
mous  amount  of  copy  coming  in;  in¬ 
stead.  a  message  on  behalf  of  the  abused 
English  language. 


A.  P.  SETS  MEETING  DATES 

The  executive  committee  of  the  Asso¬ 
ciated  Press  will  hold  its  next  meeting 
Dec.  5  and  the  next  board  of  directors’ 
meeting  will  be  held  Jan.  25,  it  was  de¬ 
cided  at  the  closing  session  of  the  direc¬ 
tors’  fall  meeting  in  New  York  last 
week.  .Aside  from  discussion  of  the 
charge  of  bias  in  A.  P.  political  stories, 
made  by  Judge  Robert  W.  Bingham, 
publisher  of  the  Louisville  Courier- 
Journal  and  Times,  and  reported  in 
Editor  &  Publisher  last  week,  the 
board’s  deliberations  were  over  purely 
routine  matters.  Meetings  were  held 
Wednesday  afternoon,  Thursday,  and 
Friday  morning. 

RAN  300  COLUMNS  ON  HOOVER 

In  connection  with  the  visit  of  Presi¬ 
dent  Hoover  to  Des  Moines  last  week, 
the  composing  room  of  the  Register  and 
Tribune  set  60,000  lines  of  type  for  edi¬ 
tions  of  Tuesday  evening  and  Wednes¬ 
day  morning.  Leon  Link,  superintend¬ 
ent  of  the  composing  room  estimates 
that  this  is  the  equivalent  of  300  solid 
columns  of  type  exclusive  of  art  or 
almost  40  solid  pages  of  type  exclusive 
of  pictures  and  ads.  The  photographic 
staff  of  the  Register  and  Tribune  ex¬ 
posed  207  negatives  during  the  visit. 


FIRM  INCREASES  COPY  * 
BUDGET  25  PER  CENT 

D.  F.  Kelly  of  The  Fair,  Chicago 
Believes  Retail  Trade  it  On 
Upward  Trend  —  Expects 
Sales  To  Exceed  1931 

D.  F.  Kelly,  president  of  the  Fair 
department  store,  Chicago,  believes  local 
retail  trade  is  definitely  on  the  upward 
trend  and  that  the  improvement  is  to 
continue  the  rest  of  this  year.  As  a 
result,  he  has  announced  that  his  store 
vvill  spend  25  per  cent  more  for  adver¬ 
tising  in  daily  newspapers  during  Octo¬ 
ber  than  it  did  in  the  same  month  last 
year.  The  Fair’s  unit  sales  this  year 
if  the  present  improvement  continues!  1 
will  exceed  those  of  1931.  1 

“We  are  testing  the  pulling  power  of  - 
advertising  in  an  effort  to  stimulate 
business,”  Mr.  Kelly  e.xplained  to  Edi¬ 
tor  &  Publisher,  “by  using  large  space 
daily  in  local  newspapers.  In  these  full 
page  advertisements  we  are  featuring 
merchandise  at  prices  that  should  at¬ 
tract  customers  who  are  looking  for 
values.  If  we  are  successful  this  month 
we  will  continue  our  super  sales  plan 
during  November.” 

The  Fair’s  57th  anniversary  sale  is 
being  featured  this  month. 


DOLLAR  DAY  BIG  SUCCESS 

Dollar  Day,  held  Oct.  5,  in  Findlay, 
O.,  in  the  promotion  of  which  Findlay 
merchants  used  space  in  large  amounts 
in  the  columns  of  the  Fvidlay  Repub¬ 
lican  and  Findlay  Courier,  proved  a  suc¬ 
cess  beyond  the  expectati’ons  of  dealers 
Many  stores  reported  they  had  done  the 
largest  business  in  units  sold  that  they 
had  ever  experienced.  The  Findlay 
newspapers,  operated  under  an  affiliated 
ownership,  distributed  more  than  lO.OM 
free  copies  of  their  Dollar  Day  editions 
in  the  surrounding  territory,  to  help 
promote  the  event’s  success. 


Have  you  seen 
Science  Service’s 
7'in-l  service  for 
newspapers?  To 
inspect  it,  wire: 

SCIENCE 

SERVICE 

Washington,  D.  C. 
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FIRST 


in  the  United  States 


in  General  Advertising' 


F 

^  or  the  first  time  on  record  the 
New  York  Herald  Tribune  in  Sep¬ 
tember  led  all  newspapers  of  the 
country  in  general  advertising. 

Many  hundreds  of  advertisers  built 
this  record  for  the  New  York  Herald 
Tribune;  advertisers  whose  wares 
are  as  diversified  as  the  pages  of  the 
newspaper  itself.  Their  recognition, 
expressed  in  lineage,  pays  tribute  to 
the  Herald  Tribune  as  an  advertis¬ 
ing  medium,  proved  by  results. 

if.  “General  Advertising”  is  one  of  four  major  display 
classifications  as  listed  by  Media  Records,  “Reuil,” 
“Automotive,”  and  “Financial”  being  the  other  three. 


The  Herald  Tribune’s  circulation  is 
a  “City  Without  Slums,”  reaching 
over  325,000  families  every  week¬ 
day  and  over  450,000  every  Sunday. 
In  all  kinds  of  business  weather,  it 
brings  profitable  returns  to  its  ad¬ 
vertisers.  That  is  why  this  news¬ 
paper  achieved  first  place  in  gen¬ 
eral  advertising  last  month  and  why 
it  belongs  first  on  your  list  in  New 
York.  A  call  to  any  one  of  our  of¬ 
fices  will  bring  you  the  Herald 
Tribune’s  sales  story. 


Heralb 


NEW-^^RK 


NEW  YORK:  Main  Office,  230  West  41st  St.  .  DETROIT:  yo/&«  B.  Woodward,  Inc.,  6-255 
General  Motors  Building  •  CHICAGO:  John  B.  Woodward,  Inc.,  360  N.  Michigan  Ave.  • 
BOSTON:  Carroll  Judson  Swan,  926  Park  Square  Building  •  SAN  FRANCISCO:  Verree 
&  Conklin,  5  Third  Street  •  PARIS  EDITION:  The  New  York  Herald,  21  Rue  de  Berri. 


MORE  FOR  THE  MONEY 


it  spreads 
tike  wild^fire  in 
the  newspapers 


“front  page  news”  advertisements— 
about  900  lines  per  month  over  a  twelve- 
month  period.  Twenty-seven  of  these 
newspapers  ran  full  pages  in  color. 

Newspapers  Were  the  Chosen  Medium 

No  advertising  other  than  newspaper 
and  dealer  helps  appeared  after  the  initial 
30-day  price  reduction  campaign. 

At  the  end  of  the  first  year  sales  had 
more  than  doubled.  They  reached  the 
astounding  figure  of  425,000,000  cigars, 


m  OR  fourteen  years  The 
General  Cigar  Company’s  White  Owl 
Cigar  had  sold  for  10c,  three  for  a 
quarter,  2  for  15c,  and  for  7c — 3  for  20c. 


Sales  had  pyramided  to  200,000,000  per 
year — were  exceeded  by  only  two  of  the 
thousand  or  more  of  5c  brands  for  sale 
in  the  United  States. 


But  the  smokers  of  America  were 
spending  $175,000,000  a  year  for  5c  cigars 
alone.  How  to  attract  some  of  this  busi¬ 
ness  to  White  Owls,  in  a  buyers’  market, 
was  the  sales  problem  of  1931. 


For  Your  Share  of  Public  Spending/ 

Akron  Beacon-Journal  Dallas  Journal 

Altoona  Mirror  Detroit  News 

Booth  Newspapers,  Inc.  Gannett  Newspapers 

Boston  Herald-Traveler  Hartford  Courant 

Bridgeport  Post-Telecram  Indianapolis  News 

Chattanooga  Times  Louisville  Courier-Journal 

Chicago  Tribune  Louisville  Times 

Cincinnati  Enquirer  Milwaukee  Journal 

Cleveland  Plain  Dealer  Nashville  Banner 

Cleveland  Press  New  Bedford  Mercury 

Dallas  Neavs  New  Bedford  Standard-Times 


A  price  cut  of  Ic  w  as  tried.  The  results 
did  not  justify  the  reduction. 


So  a  further  cut  —  to  5c  —  was  an¬ 
nounced  in  a  big  w^ay.  354  newspapers 
in  290  cities,  in  forty-two  states,  carried 


FOR  SALES  VOLUME  ADVERTISE 


One  Billion  and  a  Half  Dollars 
for  Smokes 

1,500,000,000  pounds  of  tobacco  selling  for 
$285,583,000 — that  was  the  1929  crop. 

Exports  (June  29th  to  June  30th)  were 
valued  at  $163,548,000 — the  third  most  im¬ 
portant  item  of  U.  S.  export. 

The  consumer  smoked  119,000,000,000  ci¬ 
garettes  for  which  he  paid  $750,000,000;  and 
6,850,000,000  cigars  costing  him  $400,000,000; 
.=  and  375,000,000  pounds  of  smoking  and  chew¬ 
ing  tobacco  grossed  another  $375,000,000. 

Sales  of  tobacco  approximate  $1,500,000,000 
per  annum  in  22,051  cigar  stores,  11,330  cigar 
stands  and  uncounted  thousands  of  depart¬ 
ment  and  general,  grocery,  drug  (8%  of  total 
C  sales)  and  confectionery  stores,  restaurants, 
i  etc.,  a  total  of  750,000  to  a  million  in  all. 

i' 


about  11%  of  all  5c  cigars  sold  during  this 
period. 

White  Owls  had  become  the  largest 
seller  of  any  cigar  regardless  of  price! 

To  get  the  news  of  a  5c  White  Owl  to 
the  smoking  public  was  all  that  was 
necessary.  The  medium  to  do  it  quickly, 
thoroughly,  convincingly  and  economi¬ 
cally  was  the  newspaper. 

And,  in  the  face  of  general  losses  in 
cigar  sales,  the  newspapers  did  the  job. 


THE  WHITE  OWL  SAYS 


“To  aarriflce  quality  to  meet  lower  prices. 
Is  eomnierelal  sulelile. 

“The  way  to  lower  prices  Is  to  build 
volume  with  an  outstandiny  value.” 

“The  "Front  Fuse  News’  ropy  Idea  was 
the  most  effective  in  the  history  of 
^  .Vmerica’s  larsest  manufacturers  of 
S  cisrars.” 

^  “Newspapers  are  the  most  effective 
medium.” 


New  York  Daily  News 
New  York  Herald  Tribune 
New  York  Sun- 
New  York  Times 
New  York  World-Telecram 
Omaha  World-Herald 
Pittsburgh  Press 
Providence  Journal 
Providence  Bulletin 
Richmond  (Va.)  New?  Leader 
Salt  Lake  City  Telegram 


Salt  Lake  City  Tribune 
Spokane  Spokesman-Remew 
Spokane  Daily  Chronicle 
St.  Paul  Disp.atch 
St.  Paul  Pioneer  Press 
Trenton  Times  Newspapers 
^'estchester  Newspapers.  Inc. 

(8  Dailies) 

Waterbury  American 
Waterbury  Republican 
Youngstown  Vindicator 


IN  NEWSPAPERS 
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E  D  I  /F.  ®  RIAL 


AT  GRIPS  IN  MADRID 

EWSPAPERDOM  should  continue  to  keep 
an  open  eye  on  the  Madrid  International 
Telegraph  and  Radio  Congress.  Late  ad¬ 
vices  are  that  the  American  delegation  is  taking  a 
strong  stand  to  prevent  unnatural  restrictions  upon 
news  gathering  in  foreign  lands.  We  hope,  for  the 
peace  and  welfare  of  nations,  that  this  is  true  and 
that  our  delegation  will  succeed. 

The  stake  that  the  people  of  this  country  have  in 
a  free  flow  of  news  from  Europe,  Asia  and  South 
America  can  be  fairly  measured  in  the  terms  of 
American  investment  in  the  paper  and  the  industries 
of  such  foreign  lands,  or  indeed  it  might  be  measured 
in  the  terms  of  possible  wasteful  and  hideous  war, 
brought  on  through  misunderstandings  among  peoples 
badly  served  by  newspapers. 

As  might  be  expected  the  Japanese,  Austrian, 
Czecho-Slovak  and  Chinese  delegations  at  the  Con¬ 
gress  are  fighting  to  erect  censorships  which  would 
make  the  American  correspondent  abroad  practically 
the  blind  tool  of  the  government  of  the  land  in 
which  he  is  operating.  He  must  submit  all  despatches 
and  if  some  government  official  can  read  into  his 
words  meaning  which  is  “dangerous  to  the  security 
of  the  state,”  the  blue  pencil  may  be  wielded  or  the 
despatch  killed. 

The  Japanese  delegation  would  go  the  limit,  and 
provide  a  regulation  over  the  press  which  would 
suppress  any  despatch  which  “could  be  considered” 
dangerous.  The  Czecho-Slovakian  delegation  is 
urging  a  censorship  which  would  prevent  the  trans¬ 
mission  of  news  which  “might  injure  the  good  repu¬ 
tation”  of  a  nation,  and  of  course  this  is  without 
respect  to  the  interesting  fact  whether  suth  nation 
deserves  such  good  reputation.  This,  by  the  way,  is 
exactly  the  same  primitive  philosophy  as  that  noticed 
in  certain  American  communities,  on  occasion,  where 
editors  who  have  exposed  local  evils  or  abuses  are 
persecuted  by  merchants,  public  officials  or  silly 
women’s  clubs  for  “injuring  the  fair  name  of  our 
city,”  though  the  community  may  be  reeking  with 
crime,  political  graft  and  incompetence. 

If  the  news  exchange  of  the  world  is  about  to  be 
governed  by  such  puerile  philosophy,  with  truth 
concerning  public  affairs  always  subject  to  a  rule  of 
expediency  by  changing  and  sometimes  doubtful  gov¬ 
ernments,  it  is  obvious  that  future  peace,  security 
and  international  commerce  will  hang  by  thin  threads. 
It  seems  unthinkable  that  the  Congress  would  lend 
its  influence  to  such  a  dangerous  backward  move¬ 
ment.  But,  as  previously  stated  in  this  column,  the 
American  delegation  must  win  this  free-press  fight 
if  it  is  to  be  won. 

To  reduce  copy  prices  a  cent  now  would 

mean  wonton  waste  in  time  of  woeful  want. 

CUBAN  CENSORSHIP 

E  HAVE  troubles  of  our  own  without 
looking  for  them  afar,  but  it  would  seem 
that  the  Machado  reign  of  terror  in  Cuba 
has  reached  a  stage  which  demands  attention  from 
our  government.  William  Philip  Simms,  writing  in 
Washington  News,  describes  Cuba  as  “the  forgotten 
isle,”  preyed  upon  by  a  dictator  whose  untiring  de¬ 
fense  of  international  bank  interests  leaves  him 
blind  to  the  hunger  and  desperation  of  his  people, 
on  the  edge  of  revolt,  but  held  back  by  a  well-paid 
and  well-supplied  army.  Cuba’s  prisons  are  said 
to  be  overflowing  with  political  prisoners. 

All  this,  of  course,  is  executed  under  the  screen 
of  rigid  press  censorship.  Of  all  the  world’s  dic¬ 
tators,  none  has  been  more  ruthless  in  his  control  of 
the  published  word  than  Machado.  For  years  he  has 
sought  to  use  the  press  as  a  mere  pawn.  Although 
Cuba  lies  at  the  threshold  of  our  own  country,  we 
really  know  little  of  what  is  transpiring  there.  Is 
it  possible  that  our  nation,  which  has  long  looked 
compassionately  and  with  genuine  concern  upon 
affairs  affecting  the  welfare  of  the  Cuban  people, 
will  continue  to  be  indifferent  to  the  inhumanity  of 
the  Machado  regime?  It  would  seem  to  us  that 
our  press  owes  to  the  American  public  a  better  and 
truer  picture  of  Cuban  matters  than  that  which  now 
appears.  The  skill  of  the  American  reporter  can 
easily  outwit  a  stupid  censor,  if  the  assignment  is 
given. 


A  VALUABLE  UTTERANCE 

WE  DO  not  believe  we  have  before  heard  the 
story  of  newspaper  flexibility  better  dis¬ 
cussed  from  the  advertising  angle  than  in 
an  address  before  the  New  Jersey  Newspaper  In¬ 
stitute  this  week  by  H.  B.  LeQuatte,  president  of 
the  New  York  advertising  agency  of  Churchill-Hall. 
Inc.  His  remarks  provide  food  for  every  advertis¬ 
ing  solicitor. 

The  speaker  pointed  out  that  flexibility  is  the 
“point  of  difference”  in  favor  of  the  newspaper  in 
the  general  media  picture  and  that  this  meant  much 
in  these  days  when  results  count  and  when  waste 
must  be  eliminated  from  those  businesses  which  have 
a  will  to  survive  the  depression. 

As  the  speaker  asserted,  it  is  surprising  what  a 
limited  number  of  advertisers  have  any  right  to  use 
anything  but  newspapers — the  distribution  of  their 
merchandise  or  service  being  local  or  sectional, 
rather  than  national.  .\11  distribution  systems  are 
gradually  developed,  from  city  to  city,  state  to  state. 
For  many  years  Editor  &  Pi’blisher  has  striven  to 
drive  home  this  point  to  the  advertising  field.  Mr. 
LeQuatte  illustrated  it  with  several  crystal-clear  in¬ 
stances,  showing  how  advertisers  are  sometimes 
induced  to  put  their  advertising  appropriations  into 
circulations  which  could  not  check  up  with  their  dis¬ 
tribution  outlets,  with  inevitable  waste  and  loss. 
No  other  medium  can  be  so  economically  admin¬ 
istered  as  newspaper  advertising. 

We  hope  our  readers  will  familiarize  themselves 
with  the  point  of  view  of  this  independent  agency 
executive,  who  has  brought  an  old  fact  into  new  and 
clear  relief,  just  at  a  time  when  such  an  utterance 
should  be  invaluable  in  the  selling  field. 

"/  could  win  by  500,000  plurality  .  .  .  every 
tiewspaper  would  be  against  me.  .  .  Where  I 
get  votes  newspapers  don’t  count  .  .  .  they  don’t 
have  time  to  read  them.” — ex-Mayor  Walker. 

“OUTSIDE  ADVERTISING” 

OSTORIA  is  just  16  miles  from  Findlay,  in 
the  commonwealth  of  Ohio.  Last  week  John  R. 
Schuck,  circulation  manager  of  the  Morning 
Republican,  of  Findlay,  took  a  sizable  bunch  of 
papers  over  to  Fostoria  and  had  them  distributed  as 
“free  samples.”  Much  to  his  surprise  he  was  ar¬ 
rested,  charged  with  violating  a  city  ordinance  to 
prohibit  distribution  of  “outside”  advertising  matter. 
The  edition  given  away  contained  an  unusual 
volume  of  Findlay  advertising  matter,  the  merchants 
in  the  town  indulging  a  Dollar  Day.  The  manage¬ 
ment  of  the  Morning  Republican  proposes  to  fight 
the  case  to  a  finish. 

We  hope  they  do.  The  time  has  not  yet  come 
when  city  ordinances  can  be  passed  to  prevent  the 
distribution  of  respectable  newspapers  in  any  part 
of  this  country,  free  or  otherwise.  Newspapers  are 
not  to  be  classed  with  “butcher  bills.”  Postal  car¬ 
riers  distribute  “outside  advertising”  in  Fostoria 
every  day  that  the  mails  are  delivered.  “Outside 
advertising”  is  distributed  at  Fostoria  news-stands. 
An  interpretation  of  the  ordinance  to  include  news¬ 
papers  would  be  ridiculous  on  its  face. 

It  is  perfectly  plain  that  Fostoria  merchants 
wanted  to  avert  a  Findlay  “Dollar  Day”  raid.  We 
might  feel  as  they  did,  in  reversed  circumstances. 
But  this  is  a  free  country  and  the  profit  motive  is 
remorseless.  The  revenge  available  to  Fostoria 
merchants  would  be  a  Dollar  Day  of  their  own  and 
distribution  of  their  advertising  in  Findlay.  This 
method  would  involve  no  undue  restraint  of  trade, 
nor  drag  in  the  dust  the  sacred  constitutional  right 
of  free  press. 


THE  YOUNGSTOWN  CASE  |  j 

.ANY  phases  of  the  action  of  the  Mahoning  j  q 

County  grand  jury  in  indicting  three  em- 1  a 
ployes  and  one  former  employe  of  Youngs-  I 
town  (O.)  Telegram,  a  Scripps-Howard  newspaper, 
on  circulation  fraud  charges,  are  dark  to  us,  but  e 
some  facts  seem  plain  and  on  the  surface.  The  man 
behind  this  action  is  Ray  L.  Thomas,  the  county  ^ 

prosecutor,  who  is  about  to  go  out  of  office  after  a  * 

stormy  career.  The  Telegram,  his  bitter  political 
opponent,  often  demanded  that  he  resign  for  the  ^ 
good  of  the  community.  J 

The  principal  charge  is  that  the  Telegram  worked 
a  fraud  on  advertisers  by  padding  its  circulation  re-  I  > 
port,  about  2  per  cent,  in  October,  1931,  giving  to  h 

A.B.C.  in  affidavit  form,  sent  through  the  mails,  the  o 

false  figure  “35,610,”  instead  of  the  correct  figure  v 

“34,698.”  The  fact  seems  to  be  that  the  Telegram  *• 

management  discovered  a  bookkeeper  error  in  its 
October,  1931,  statement  and  promptly  and  volun- 
tarily  sent  a  corrected  report  to  the  A.B.C.  and  also  ^ 
removed  from  the  payroll  the  men  responsible  for  ' 
the  error.  The  A.B.C.  notified  advertisers  of  the 
error.  | 

This,  then,  is  the  heinous  crime  that  the  prose-  ( 

cutor  has  dug  up  on  which  to  hang  his  old  political  j 

enemy  in  public.  Maybe  Scripps-Howard  men  were  t 

engaged  in  a  deep,  dark  conspiracy  to  defraud  their  s 

advertisers,  but  we  do  not  think  many  experienced 
newspapermen  will  draw  such  conclusion  from  the  i 

facts  here  outlined.  The  plot  would  be  rather  too  ‘ 

awkward  in  execution.  The  defendants  say  they  * 

want  a  quick  trial  and  trust  the  courts  to  yield  ! 

justice.  "Two  of  them,  now  outside  of  the  jurisdic-  i 

tion,  will  be  promptly  produced,  according  to  , 

counsel. 

It  ought  to  be  an  interesting  case.  If,  at  the 
finish,  it  is  demonstrated  that  Prosecutor  Thomas  I 

picked  up  an  instance  of  error  in  circulation  report¬ 
ing  and  used  it  as  a  club  to  pound  his  political  enemy, 
a  newspaper,  nothing  will  be  done  about  that.  This 
is  but  one  of  the  risks  newspapermen  take  when 
they  fight  the  public’s  battles.  If,  on  the  other  hand 
the  men  are  convicted  of  deliberately  falsifying  a 
sworn  circulation  report,  with  the  malicious  design 
of  defrauding  advertisers,  we  will  have  a  precedent 
which  ought  to  awake  every  circulator  to  a  new 
sense  of  responsibility.  Whatever  comes  of  the  mat¬ 
ter  everyone  in  the  business  must  learn  anew  that  if 
errors  must  be  made  in  newspaper  practice  the  very- 
last  place  to  commit  them  is  in  a  sworn  circulation 
report,  especially  when  the  editor  is  making  power¬ 
ful  enemies  in  an  attempt  to  serve  the  public  interest. 
Newspaperdom  will  watch  the  Youngstown  case 
with  lively  concern. 

"Mental  inertia  is  the  greatest  enemy  of 
small  city  newspapers,”  says  Pennsylvania 
editor,  but  the  same  dread  plague  has  caused 
innumerable  mergers  in  large  cities. 

QUARTERLY  A.B.C.  REPORTS 

IT  IS  PLEASING  to  know  that  interest  in  Audit 
Bureau  of  Circulations  reports  is  so  keen  among 
advertisers  and  agents  that  they  are  now  it- 
questing  quarterly  statements.  As  we  understand  the 
proposal,  to  come  up  at  the  A.B.C.  meeting  next 
week,  it  would  call  for  no  more  auditing,  but  the 
issuance  of  publishers’  statements  to  fill  in  the  in¬ 
tervals  so  that  circulation  reports  would  be  available 
quarterly  through  A.B.C.  ’ 

There  is  no  disposition  on  the  part  of  any  respon¬ 
sible  publishing  interest  to  resist  the  most  prompt 
and  complete  reporting  of  circulations.  Current 
figures,  in  the  form  of  publishers’  statements  issued 
independently,  are  usually  available  on  request  to 
advertisers  at  all  times  in  the  newspaper  division. 

We  have  been  hearing  for  some  time  that  advertis¬ 
ing  interests  were  demanding  from  certain  maga¬ 
zines,  hard  hit  by  depression  and  with  widely 
fluctuating  circulations,  contract  riders  to  provide  for 
rebates  in  case  of  serious  loss  of  circulation  in  the 
several  weeks’  interval  betw'een  the  time  copy  was 
furnished  and  the  magazine  was  distributed.  In  the 
case  of  newspapers  there  is  no  such  long  interval. 

We  see  no  objection  to  quarterly  publishers’  state¬ 
ments,  issued  through  the  Bureau,  but  this  is  a 
poor  year,  indeed,  to  invent  methods  which  add  to 
publishing  expense,  without  hope  of  corresponding  | 
return. 
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PURELY  PERSONAL 


El  AN  SING  RAY,  president  and 
,  editor  of  the  St.  Louis  Globe- 
Democrat,  presided  at  the  annual  ban¬ 
quet  of  the  Middle  West  Foreign  Trade 
and  Merchant  Marine  Conference,  in  the 
Hotel  Jefferson,  St.  Louis,  Oct.  10. 

David  E.  Town,  chairman  of  the  ex¬ 
ecutive  board  of  the  Hearst  Corpora¬ 
tions,  sailed  Oct.  12  on  the  S.S.  Ham¬ 
burg  for  a  two  months’  rest  and  vaca¬ 
tion  in  Europe. 

Roy  W.  Howard,  chairman  of  the 
board  of  the  Scripps-Howard  News¬ 
papers,  left  Oct.  12  for  a  fortnight’s 
vacation  in  Nova  Scotia. 

Cyrus  H.  K.  Curtis,  Philadelphia  and 
New  York  publisher,  on  Tuesday  was 
host  at  Philadelphia  to  the  Committee 
of  100,  composed  of  members  of  the 
winter  colony  at  Miami,  on  its  third 
annual  northern  trip. 

W.  W.  Hawkins,  general  business 
director,  Scripps-Howard  Newspapers, 
resumed  his  duties  this  week  after  a 
vacation  at  French  Lick,  Ind. 

S.  E.  Thomason,  Chicago  Daily  Times 
publisher,  was  the  principal  speaker  at 
the  Northwestern  and  Michigan  Alumni 
Clubs  of  Chicago  luncheon  last  week 
previous  to  the  football  game  between 
the  two  universities.  Mr.  Thomason  is 
an  alumnus  of  Michigan. 

Gardner  Cowles,  publisher  of  the  Des 
Moines  (la.)  Register  and  Tribune,  and 
a  director  of  the  Reconstruction  Finance 
Corporation,  visited  Des  Moines  in  con¬ 
nection  with  the  trip  of  President 
Hoover  to  the  corn  belt.  Mr.  Cowles 
returned  to  Washington  on  the  Presi¬ 
dential  special. 

Frank  D.  Throop,  publisher,  Lincoln 
(Neb.)  Star,  and  Mrs.  Throop  left  Oct. 
8  for  Davenport,  la.,  their  former  home, 
where  they  will  visit  several  days. 

Josephus  Daniels,  editor  and  publisher, 
Raleigh  (N.  C.)  News  and  Observer, 
addressed  the  Madison  county  Demo¬ 
cratic  executive  committee  at  Marshall, 
N.  C.,  and  the  Mars  Hill  (N.  C.) 
College  student  body,  recently. 

Edwin  D.  Lambright,  editor,  Tampa 
(Fla.)  Morning  Tribune,  has  been  ap¬ 
point^  Democratic  state  publicity  direc¬ 
tor  for  Florida. 

James  F.  Crook,  editor,  Spartanburg 
(S.  C.)  Herald,  was  a  guest  of  the 
Greenville,  S.  C.,  Fish  and  Game  asso¬ 
ciation  at  a  barbecue  recently. 

Covel  W.  Lucas,  editor.  Harbor 
Springs  (Mich.)  Graphic,  and  Mrs. 
Lucas  are  on  an  automobile  tour  to 
Missouri. 

P.  S.  McGlynn,  publisher,  Moline 
(Ill.)  Daily  Dispatch,  and  Mrs.  Mc¬ 
Glynn  were  guests  recently  at  the  Battle 
Creek,  Mich.,  sanitarium. 

Charles  W.  Green,  editor  and  pub¬ 
lisher,  Brook fUld  (Mo.)  Daily  Argus, 
celebrated  on  Sept.  28  the  fiftieth  anni¬ 
versary  of  his  founding  of  the  paper. 
He  has  been  continuously  in  business 
longer  than  any  other  citizen  of  the 
town. 

Albert  R.  Kessinger,  publisher,  Rome 
(N.  Y.)  Daily  Sentinel,  was  named  a 
Democratic  Presidential  elector  at  the 
state  convention  in  Albany. 

Chester  A.  Miller,  former  owner  and 
publisher,  Oneonta  (N.  Y.)  Press,  is 
the  Democratic  candidate  for  New  York 
state  senator  from  the  39th  district. 

Chas.  H.  J.  Mitchell,  publisher,  Huron 
(S.  D.)  Evening  Huronite,  recently 
addressed  the  Rotary  clubs  of  Bismarck 
and  Mandan,  N.  D. 

Clarence  F.  Byrns,  editor.  Fort  Smith 
(Ark.)  Southwest  American  and  Times 
Record,  addressed  the  Engineers’  Club, 
Little  Rock,  Ark.,  Oct.  8. 

Johnston  .\very,  publisher  and  editor, 
Lenoir  (N.  C.)  Netvs  Topic,  will  handle 
the  publicity  for  the  state  Democratic 
headquarters  in  Raleigh. 

C.  Deuel,  president,  Niagara  Falls 
(N.  Y.)  Gazette,  has  been  appointed  a 
Presidential  elector  by  the  Republican 
party  in  New  York  state. 

Philip  A.  Marden.  editor,  Lowell 
(Mass.)  Courier  Citizen,  was  one  of 
the  guests  of  honor  at  the  40th  anni¬ 


versary  celebration  of  Rogers  Hall 
school  at  Lowell  last  week. 

Robert  Lathan,  editor,  Asheville 
(N.  C.)  Citizen,  and  president,  Ashe¬ 
ville  Community  Chest,  addressed  the 
Asheville  Business  and  Professional 
Women’s  club  Oct.  10. 

Swan  J.  Turnblad,  publisher,  Min¬ 
neapolis  (Minn.)  Svenska-Amcrikanska 
Fasten,  celebrated  his  72nd  birthday  last 
\veek.  He  has  directed  publication  of 
his  paper  for  37  years. 

Charles  F.  Scott,  editor  and  pub¬ 
lisher,  lola  (Kan.)  Register,  on  Oct.  6, 
observed  the  fiftieth  anniversary  of  his 
editorship  of  the  paper.  For  the  last 
18  months  the  paper  has  been  pub¬ 
lished  by  Mr.  Scott’s  sons,  Angelo  and 
Charles,  while  their  father  has  been 
serving  in  the  publicity  office  of  the 
Republican  National  Committee  in 
Washington. 

Roland  T.  Patten,  editor,  Presque 
Isle  (Me.)  Star-Herald,  addressed  the 
Conway  (N.  H.)  Rotary  Club,  Oct.  4. 

Fred  K.  Owen,  editor,  Portland 
(Me.)  Evening  Express,  is  spending  a 
vacation  in  the  Moosehead  Lake  region. 

Merle  Slane,  Evanston  (Ill.)  News- 
Index  publisher,  was  the  guest  speaker 
at  an  undergraduate  smoker  of  the 
Northwestern  University  chapter  of 
Sigma  Delta  Chi,  professional  journal¬ 
istic  fraternity,  at  Evanston  last  week. 

Justus  F.  Craemer,  president.  Na¬ 
tional  Editorial  Association,  and  co¬ 
publisher  Orange  (Cal.)  News,  is  chair¬ 
man  of  the  Southern  California  Council 
of  the  State  Chamber  of  Commerce 
which  is  at  work  on  an  extensive  tax 
reduction  program. 


FOLKS  WORTH  KNOWING 


B.  A.  Williamson 


IN  THE  BUSINESS  OFFICE 

I  EON  HERMAN,  business  manager, 
J  Memphis  Prcss-Scimitar,  and  Mrs. 
Herman,  have  returned  from  a  three 
weeks’  motor  trip  to  Indianapolis,  Buf¬ 
falo  and  Montreal.  Their  son,  James, 
accompanied  them  as  far  as  Hudson,  O., 
where  he  re-entered  Western  Reserve 
Academy. 

C.  M.  Campbell,  circulation  depart¬ 
ment,  Memphis  (Tenn.)  Commercial 
Appeal-Evening  Appeal,  has  been  elected 
commander  of  the  Memphis  post  of  the 
Veterans  of  Foreign  Wars. 

S.  O.  Ingram,  circulation  staff,  Ashe- 
zdlle  (N.  C.)  Citizen,  has  resigned  to 
join  an  Asheville  real  estate  agency. 
He  has  been  with  the  daily  since  1893. 

A.  C.  Dernier,  formerly  with  the 
Toledo  Blade  circulation  department, 
has  been  transferred  to  the  Toledo 
Morning  Times  circulation  department. 

Miss  Evelyn  Day,  cashier,  Toledo 
Times,  is  on  vacation. 

Victor  Lazoi  local  advertising  di¬ 
rector,  Camden  (N.  J.),  Courier-Post 
newspapers,  has  been  taking  time  off 
due  to  complications  which  followed  a 
recent  sinus  operation. 


Ben  a.  WILLIAMSON,  newly  ap¬ 
pointed  managing  editor  of  NEA 
Service,  Inc.,  started  newspaper  work 
after  the  war.  He 
served  three  years 
overseas,  and  af¬ 
terward  went  to 
Berlin,  where  he 
came  into  contact 
with  many  news¬ 
papermen,  notably 
Carl  D.  Groat, 
who  was  then 
Berlin  corres¬ 
pondent  for  the 
United  Press. 

On  his  return 
to  the  United 
States  he  joined 
the  Cleveland 
Plain  Dealer  as  a  reporter.  After  four 
years  in  this  position  he  went  to  the 
copy  desk  of  the  Ohio  State  Journal 
at  Columbus,  later  serving  as  feature 
writer,  art  editor,  drama  critic  and  city 
editor.  Four  years  ago  he  joined  the 
Cleveland  Press,  where  he  acted  in 
numerous  editorial  executive  capacities. 
He  joined  NEA  as  managing  editor  last 
August. 

He  was  married  in  1925  and  he  and 
Mrs.  Williamson  have  a  son  28  months 
old.  Mr.  Williamson  is  33  years  old. 
He  was  a  student  at  Ohio  State  Uni¬ 
versity  when  the  war  broke  out.  His 
father,  B.  E.  Williamson,  was  legislative 
and  political  correspondent  for  Colum¬ 
bus,  Cleveland  and  Pittsburgh  papers, 
and  later  became  United  States  col¬ 
lector  of  internal  revenue  at  Colum¬ 
bus. 


IN  THE  EDITORIAL  ROOMS 

Arthur  G.  KEENEY,  managing 
.editor,  Spartanburg  (S.  C.)  Herald 
and  Journal,  and  family,  have  returned 
from  a  vacation  at  Davtona  Bleach, 
Fla. 

Walter  .\dams.  managing  editor, 
Asheville  (N.  C.)  Citizen  and  Times, 
has  been  named  in  charge  of  newspaper 
publicity  for  the  Asheville  Community 
Chest  campaign. 

James  Estes,  formerly  managing 
editor,  Worcester  Telegram,  and  now 
with  Boston  Daily  Record  copy  desk, 
is  on  vacation. 

Matthew  Keaney,  assistant  makeup 
editor,  Boston  American,  has  returned 
to  work  after  a  stay  in  a  Cambridge 
hospital. 

James  A.  Langton,  assistant  editor. 
Salt  Lake  City  Deseret  Neivs,  and  Fred 
L.  W.  Bennett,  business  magazine  writer 
of  that  city,  were  elected  during  the 
past  week  vice-presidents  of  the  new 
Public  Issues’  Society  of  Utah,  which 
they  have  helped  to  organize. 

(Continued  on  next  page) 


HE  KNOWS  COMICS! 

John  T.  Custis,  managing  editor,  The  Philadelphia  Inquirer, 
in  a  letter  to  McNaught  Syndicate,  says: 

“I  enclose  herewith,  signed,  the  new  Goldberg  contract. 

“I  cannot  repeat  too  emphatically  my  belief  that  Rube  has 
kept  his  feature  at  top  notch,  where  many  others  have  deteri¬ 
orated  with  time.” 


Mr.  Custis  knows  comic  strips. 

He  has  tried  Rube  Goldberg  over  a  period  of  years,  and  found 
him  FUNNY.  And,  after  all,  the  public  likes  a  bit  of  fun 
in  the  “funnies.” 

The  McNaught  Syndicate,  Inc. 


“A  Real  Find** 


^^Fills  .4  Re.al 
Need” 


"It  will  appeal  to  the  public  which  so 
loyally  followed  the  late  Dr.  Frank  Crane 
and  should  also  reach  to  the  intellectually 
hisher'strata  of  readers." 


"I  like' particularly  the  non-churchy  tone. 
.  .  .  This  kind  of  stuff  has  UNIVERSAL 
APPEAL" 


'I  got  a  real  inspiration  and  a  THRILL.” 


^HE  QUOTES  are  from  leading  editors. 

(Names  furnished  on  request.)  They 
refer  to  the  new  feature  EVERYDAY 
RELIGION  by  Dr.  Joseph  Fort  Newton, 
co-rector  of  St.  James's  Church,  Philadelphia, 
famed  as  the  American  war-time  preacher 
in  The  City  Temple, 
London,  and  fre¬ 
quently  called  "the 
leading  preacher  in 
America  today." 
His  fame  is  partly 
due  to  the  fact  that 
he  does  not  preach 
in  the  old  sense  but 
he  talks  intimately 
into  the  hearts  of 
people. 


V.  V.  McNITT 
Chairman 


TIMES  BUILDING 
NEW  YORK,  N.  Y. 


CHARLES  V.  McADAM 
President 


DU.  NEWTON  there  are 

'50,000,000 

people  in  America  today  actually  identi¬ 
fied  with  some  religious  society;  and 
millions  more,  hungering  for  daily  inspira¬ 
tion,  who  would  not  be  seen  inside  a 
church,  but  who,  given  a  sound  leader  like 
Dr.  Newton  writing  for  the  press,  will 
follow  him  avidly  in  their  favorite  news¬ 
paper  every  day. 


EVERYDAY  RELIGION  (500  words) 
starts  Monday,  October  1 7,  in  these 
newspapers  — 

AKRON  TIMES  PRESS 
CLEVELAND  PRESS 
DENVER  NEWS 
DETROIT  FREE  PRESS 
PinSBURGH  PRESS 
RICHMOND  NEWS 
LEADER 

ST.  LOUIS  POST-DISPATCH 

For  Terms  and  Samples,  Wire  Now 

UNITED  FEATURES 

MONTE  BOURJAILY. 

General  Uanager 

220  East  42nd  Street,  New  York 
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PERSONAL 
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Don  Rose,  Philadelphia  Evening 
Ledger  columnist,  has  returned  from  a 
vacation  spent  in  Maryland.  During 
his  absence  Hal  Borland,  editorial 
writer,  and  Saul  Carson,  conducted  his 
column,  “Stuff  and  Nonsense.” 

Duke  Wales,  copy  reader,  Memphis 
Press-Scimitar,  has  returned  from  a 
vacation  in  Chicago  and  in  Wisconsin. 

Miss  Sue  Bryan  of  New  Orleans,  has 
joined  the  New  Orleans  Item  staff. 

Coyle  Tincher,  Minneapolis  Tribune 
artist,  has  returned  to  the  U.  S.  Vet¬ 
erans  hospital  at  Fort  Snelling,  Minn., 
for  further  treatment. 

Henry  Barrow,  artist,  Nezo  Orleans 
Times-Picayune,  has  returned  after  a 
vacation  spent  in  New  Orleans. 

Col.  Roy  Bourne,  state  and  feature 
^■ditor.  Salt  Lake  Telegram,  has  re¬ 
turned  to  work  after  receiving  treat¬ 
ment  in  the  new  V'eterans’  Hospital  in 
.''alt  Lake  City. 

M.  L.  Sharpley,  copy  reader,  Memphis 
Press-Scimitar,  has  transferred  to  the 
Oklahoma  City  News,  another  Scripps- 
Howard  pajter. 

Mrs.  L.  E.  Fisher,  society  editor, 
.ishczille  (N,  C.)  Cilhen,  has  been 
apjminted  to  the  finance  committee. 
Buncombe  County  (N,  C.)  Roosevelt- 
Garner  Club. 

Forrest  Allen,  reporter,  Memphis 
Press-Scimitar,  has  returned  from  a 
vacation  in  Madison,  Wis.  While  there 
he  gathered  information  on  the  Wis¬ 
consin  political  situation,  and  on  Wis¬ 
consin  utilities. 

Rhydon  Mays,  Jr.,  sports  editor. 
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Thomasznlle  (Ga.)  Times-Enter  prise, 
who  has  been  critically  ill  at  a  local 
hospital,  is  reported  greatly  improved. 
He  was  operated  on  for  appendicitis 
four  weeks  ago. 

Art  Deck,  rewrite  man,  Salt  Lake 
Telegram,  has  returned  from  a  vacation 
trip  to  British  Columbia,  Canada. 

Miss  Opal  Beasley,  recent  Louisiana 
State  University  journalism  graduate,  is 
the  new  Baton  Rouge  correspondent  for 
the  Nezv  Orleans  Item-Tribune. 

Mrs.  Louise  Reed,  of  the  Marshall 
(Mich.)  Evening  Chronicle  editorial 
staff,  has  returned  from  vacation. 

Halsey  Hall,  sports  writer,  Minne¬ 
apolis  Journal,  covered  the  Little  World 
series  games  at  Newark,  N.  J.,  between 
the  Minneapolis  Millers  and  the  New¬ 
ark  Bears. 

M.  Joseph  Hahn,  police  and  city  court 
reiwrter,  Utica  (N.  Y.)  Observer- 
Dispatch,  recently  addressed  a  jour¬ 
nalism  assembly  of  Utica  Catholic 
.\cademy. 

Mr.  and  Mrs.  James  K.  Joyce  and 
their  baby,  James,  Jr.,  are  on  vacation 
in  Indiana.  Mr.  Joyce  is  managing 
editor  of  Memphis  Press-Scimitar. 

Sterling  North,  Chicago  Daily  News 
literary  editor,  is  the  author  of  “Tiger,” 
new  serial  starting  in  the  News  this 
week. 

E.  D.  Hoekstra,  of  the  Battle  Creek 
(Mich.)  Moon- Journal  editorial  staff, 
has  returned  from  vacation. 

.■\ugust  Johansen,  of  the  Battle  Creek 
(Mich.)  Moon-Journal  editorial  staff 
and  an  ordained  minister,  gave  the 
invocation  at  a  banquet  attended  by 
Republicans  of  the  third  Congressional 
district  in  Battle  Creek  Oct.  7. 

George  Healy.  II,  city  editor,  New 
Orleans  Times-Picayune,  has  returned 
from  a  vacation  cruise  to  Havana, 
accompanied  by  Mrs.  Healy  and  their 
son. 

Kenneth  Toler,  chief  of  the  Memphis 
Commercial  Appeal-Evening  Appeal, 
Jackson.  Miss,  bureau,  is  making  a 
tour  of  the  state  in  advance  of  the 
general  election  in  November. 

Robert  Myers,  city  hall  reporter, 
■Vezi'  Orleans  Times-Picayune,  has  re¬ 
turned  from  a  vacation  in  Houston,  Tex. 

Frank  R.  Kent.  Baltimore  Sun  politi¬ 
cal  writer,  was  the  speaker  at  the  first 
fall  meeting  of  the  forum  of  the  League 
of  Women  V^oters  at  the  Palmer  House, 
Chicago,  last  week.  He  spoke  on  “The 
Campaign  Up  to  Date.” 

Francis  E.  Carney,  news  editor,  and 
J.  h'rancis  Best,  police  reporter,  cov¬ 
ered  the  local  angle  on  the  New  York 
State  Democratic  and  Republican  con¬ 
ventions.  respectively,  for  the  Utica 
(N.  Y.)  Daily  Press. 

Marion  Lowry,  society  editor,  Eugene 
(Ore.)  Register-Guard,  has  returned  to 
work  after  several  months’  leave  be¬ 
cause  of  illness. 

Merlin  Kennedy,  of  the  Nezv  Orleans 
Item  staff,  has  been  named  assistant 
director  of  the  New  Orleans  Little 
Theatre  for  the  coming  season. 

William  M.  McBridge  and  George 
M.  Hartt,  associate  editors,  Passaic 
(N.  J.)  Herald-News,  have  been  voted 
honorary  life  memberships  in  the  Pas¬ 
saic  Patrolmen’s  Benevolent  Associ¬ 
ation. 

Vincent  Slavin,  {wlice  reporter,  New¬ 
ark  (N.  J.)  Ez’ening  News,  and  Mrs. 
Slavin,  are  the  parents  of  a  son  bom 
recently. 

Gerald  Johnson,  Baltimore  Ez'ening 
Sun  staff,  will  deliver  the  address  dedi¬ 
cating  a  historical  monument  at  (Tharles- 
ton,  S.  C.,  Oct.  20. 

William  McG.  Keefe,  sports  editor, 
New  Orleans  Times-Picayune ,  covered 
the  World  Series  in  New  York,  and 
the  Schmeling-Walker  fight. 

Miss  Caroline  Bancroft,  literary  edi¬ 
tor,  Denz’er  Post,  is  recovering  from 
injuries  received  when  the  automobile 
in  which  she  and  two  others  were  riding 
left  the  highway  near  Denver  and  over¬ 
turned  three  times. 

Jess  Krueger’s  column  “Looping  the 
Lfxip”  in  the  Chicago  .Imrrican  has 


been  discontinued.  Mr.  Krueger  re¬ 
mains  on  the  American  staff,  however, 
in  the  capacity  of  reporter  and  special 
feature  writer. 

Thomas  Langan,  rewrite  man,  Provi¬ 
dence  (R.  1.)  Bulletin,  is  in  New 
Orleans,  recuperating  from  a  recent 
illness. 

Peter  Schaal,  city  editor,  Sanford 
(Fla.)  Herald,  attended  the  Florida- 
Sewanee  football  game,  in  Jacksonville 
.  Oct.  8. 

Mac  Parker,  Philadelphia  Record,  is 
suiK'rvising  a  second  and  final  Presi¬ 
dential  poll  among  Philadelphia  voters. 

H.  H.  Niemeyer,  drama  editor,  St. 
Louis  Post-Dispatch,  is  writing  a 
column  “Here  in  St.  Louis.” 

John  L.  Bowen  has  succeeded  Her- 
.shie  Mowrey  as  news  director  of  the 
Columbus  (O.)  Sunday  Star.  His  place 
on  the  federal  beat  of  Columbus  Dis¬ 
patch  has  been  taken  by  H.  Bradford 
Willson.  James  Fusco  formerly  of  the 
Columbus  Citizen  staff  has  gone  to 
Lima  as  city  editor  of  the  Daily  News. 
His  place  on  the  general  assignment 
staff  has  been  taken  by  William  Marks, 
dav  police  reporter.  M.  A.  Robinson 
took  Marks’  place,  and  Dick  Joseph 
succeeded  Robinson  on  the  night  police 
licat. 

Joe  McCarron,  sports  editor,  Allen- 
tozvn  (Pa.)  Morning  Call,  covered  the 
world  series  games  played  in  New 
York. 

George  Hoyt  Smith,  editorial  writer, 
Jacksonville  Florida  Times-Uuion,  left 
recently  for  a  sea  trip  to  New  York. 
He  is  convalescing  from  an  operation, 
tion. 

Preston  Grady,  formerly  managing 
editor  of  the  Spartanburg  (S.  C.) 
Journal,  has  joined  the  Greenwood 
Index-Journal  as  telegraph  editor. 

Vic  G.  Weaver  of  the  Toledo  Blade 
copy  desk  has  returned  to  work  after  a 
week’s  illness. 

C.  R.  Corbin,  managing  editor, 
Toledo  Blade,  has  been  named  chairman 
of  the  committee  in  charge  of  collection 
of  clothing,  furniture  and  other  house¬ 
hold  equipment  in  the  city-wide  relief 
drive. 

Robert  A.  French,  Toledo  Blade 
si)orts  editor,  covered  the  Northwest- 
ern-Michigan  football  game  in  Ann 
Arbor  last  week. 

Drew  Pearson,  who  was  recently  dis¬ 
charged  from  the  Baltimore  Sun  Wash¬ 
ington  staff  because  of  difficulties  aris¬ 
ing  from  his  co-authorship  of  “More 
Merry-Go-Round”  will  speak  at  Orches¬ 
tra  Hall,  Chicago,  Tuesday  evening, 
Oct.  25,  on  the  “Inside  Story  of  Wash¬ 
ington  Politics.” 

Edward  J.  Doherty,  former  Chicago 
Tribune,  New  York  Daily  News  and 
Liberty  Magazine  staff  writer,  was  in 
Chicago  this  week  enroute  to  Los 
.\ngeles,  where  he  will  write  movie 
scenarios  for  Radio-Keith-Orpheum. 

Eric  Hawkins,  managing  editor  of 
the  Paris  Herald,  European  edition  of 
the  New  York  Herald  Tribune,  arrived 
on  the  Italian  liner,  Rex,  recently, 
spent  a  week  in  New  York. 

Walter  M.  Woods  has  joined  the 
.staff  of  the  Knoxville  Journal  as  assist¬ 
ant  city  editor.  Herbert  Barrier  has 
been  shifted  to  the  street,  doing  as¬ 
signments. 

Emerson  B.  Penrose,  photographer, 
has  left  the  Camden  (N.  J.)  Courier- 
Post  newspapers.  Jack  Sperry,  form¬ 
erly  of  the  Philadelphia  Evening  Ledger, 
has  taken  his  place. 


WEDDING  BELLS 

David  F.  CONNORS.  of  the  edi¬ 
torial  staff,  Lowell  (Mass.)  Sun, 
to  Miss  Mary  E.  Barrett  of  Lowell 
recently. 

Tom  Newman,  publisher,  Harrison 
(Ark.)  Daily  Times  and  president, 
Arkansas  Press  Association,  to  Mrs. 
Martlia  Hosier  of  Fayetteville,  Sept.  29, 
at  Huntsville,  Ark. 

Howard  F.  Shiver.s.  chief,  Philadel¬ 
phia  Record  photographic  department,  to 
Miss  Kathryn  Lewis,  of  Philadelpliia. 


Oct.  1  in  the  Little  Church  Around  the 
Corner,  New  York. 

C.  Arthur  Mitchell,  Yankton  (S.  D.) 
Press  and  Dakotan  staff,  and  son  of 
Charles  H.  J.  Mitchell,  publisher, 
Huron  (S.  D.)  Huronite,  to  Miss  Ada 
Reynolds  of  Omaha,  in  Huron,  Oct.  3. 

Miss  Gwendolyn  Morgan,  woman’s 
page  staff,  Worcester  (Mass.)  Evening 
Gazette,  to  Phillips  Davis  Jones  of 
Southboro,  Mass.,  Oct.  8  at  Worcester. 

Pierre  Denoyer,  correspondent  of  the 
Petit  Parisien  in  the  United  States,  to 
Mademoiselle  Annie  Poree,  Sept.  29  at 
St.  Philippe  du  Roule,  France. 

Miss  Molly  O’Donald,  society  staff, 
Florida  Times-Union,  Jacksonville,  to 
John  Paul  Delgado  of  Jacksonville,  Oct. 
8.  Mrs.  Delgado  is  the  daughter  of 
Mrs.  Matilda  Fleming  O’Donald,  so¬ 
ciety  editor  of  the  Times-Union. 

W.  V.  Morgenstern,  University  of 
Chicago  publicity  director,  to  Miss 
Dorothy  O’Brien  of  Berwyn,  Ill., 
Oct.  3. 

Edward  Allan  Cronin,  city  editor, 
Medford  (Mass.)  Mercury,  to  Miss 
Mary  A.  O’Leary  of  Brookline,  in 
Malden.  Mass.,  Oct.  8. 

Lawrence  Egbert  Stafford,  of  the 
Washington  bureau.  Wall  Street  Jour¬ 
nal,  to  Elizabeth  Rowan  Spence,  former 
reporter  on  the  El  Paso  (Tex.)  Herald 
and  Times,  and  now  employed  by  the 
Reconstruction  Finance  (Corporation  at 
Washington,  at  Phillipsburg,  N.  J.,  re¬ 
cently. 

Orien  W.  Fifier,  Jr.,  of  the  Indiana¬ 
polis  News  staff,  to  Miss  Delight 
Baxter  of  Indianapolis,  Oct.  8.  Fifier 
formerly  was  with  the  Associated  Press 
and  the  Indianapolis  Times  and  Indi¬ 
anapolis  Star. 


ASSOCIATIONS 

Annual  convention  of  the  North- 
.ERN  Interscholastic  Press  Asso¬ 
ciation,  sponsored  by  the  University  of 
North  Dakota  journalism  department, 
will  be  held  Oct.  27-29  at  Grand  Forb. 

Herbert  L.  Chipman  of  Sandwich, 
Mass.,  was  elected  president  of  the 
Cape  Cod  Press  Club,  Oct.  8.  Other 
officers  named  were:  Harry  B.  Albro 
of  Harwich,  secretary  and  George  F. 
Haskins  of  Hyannis,  treasurer.  George 
A.  Hough,  Jr.,  of  Falmouth,  Lemuel  C. 
Hall  of  Wareham  and  treasurer  Haskins 
were  named  a  committee  to  consider  a 
campaign  to  advertise  the  Cape  weekly 
newspapers. 

H.  E.  Rasmussen,  publisher,  Austin 
(Minn.)  Herald,  was  elected  president 
of  the  First  District  Editorial  Asso¬ 
ciation  at  the  annual  meeting  held  at 
Winona,  Minn.,  recently.  Other  officers 
are:  Paul  Keith,  Chatfield,  vice-presi¬ 
dent  :  Walter  Mickelson,  Blooming 
Prairie,  secretary  and  George  H.  Miles 
of  Rushford,  treasurer. 

Publishers  of  smaller  city  daily  news¬ 
papers  of  West  Tennessee  and  West 
Kentucky  held  a  second  organization 
meeting  at  the  Davy  Crockett  Hotel  in 
Union  City,  Tenn.,  Oct.  7.  C.  B. 
Dement,  publisher.  Union  City  Daily 
Messenger,  was  elected  temporary  chair¬ 
man,  and  Eldon  Cloar,  advertising  man¬ 
ager,  Dyersburg  State  Gazette,  tempo¬ 
rary  secretary.  The  next  meeting  will 
be  held  at  Paris,  Tenn.,  Nov.  4,  to 
effect  a  permanent  organization. 

At  a  meeting  Oct.  8  at  Dallas,  the 
Texas  Press  Association  approved  a 
five-point  program,  heard  an  address  by 
Harry  B.  Rutledge,  new  field  secretary 
ot  the  National  Editorial  Association 
and  adjourned  to  visit  the  Texas  State 
Fair.  The  program  includes  endorse¬ 
ment  of  the  Texas  Centennial,  lower 
taxes,  larger  consumption  of  Texas 
products  and  more  extensive  advertising 
of  Texas. 

Twenty-five  Year  Club  of  the 
Scranton  (Pa.)  Times  this  week 
elected  E.  J.  Lynett,  Jr.,  president.  S.  W- 
Daniels  was  named  first  vice-preside^ 
F.  J.  Cullen,  second  vice-president,  ^ 
John  Walton  third  vice-president.  ^VIl- 
liam  Cullen  is  secretary  and  tra'nrer. 
Two  new  members  joined  tin’s  week, 
Fred  Welker  and  George  Stevens. 
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HE  WASHINGTON  (D.  C.)  STAR  is  FIRST  in 
the  United  States  in  volume  of  advertising. 

Which  means  that  conditions  in  Washington 
are  recognized  as  affording  a  most  responsive 
market  for  national  products. 


FIRST  in  Washington  in  local  Display  advertising. 

WHiich  indicates  the  Local  merchant’s  pro¬ 
nounced  preference  for  (Ihp  S^lar — based  not 
onlv  upon  GREATEST  VOLUME  of  circu¬ 
lation  but  upon  HIGHEST  QUALITY— be¬ 
ing  HOME  circulation. 


New  York  Office 
DAN  A.  CARROLL 
no  E.  42nd  St. 

Chicago  Office 
J.  E.  LUTZ 
Lake  Michigan  Bldg. 


FIRST  in  Washington  in  Classified  Advertising. 

Which  gives  definite  expression  to  the  general 
public’s  estimate  of  as  the  medium 

through  which  to  reach  everyone  in  and 
around  Washington. 

It  is  almost  the  rule,  day  after  day,  that 
carries  more  advertising  than  all  four  of  the  other 
Washington  Newspapers  combined. 

Leadership  in  advertising  in  Washington  —  na¬ 
tional  and  local does  not  come  by  chance.  It  is 
achieved  through  successful  results  obtained,  and  in 
Washington  only  ONE  newspaper— 01}?  S>tar,  Eve¬ 
ning  and  Sunday — is  necessary  to  COMPLETELY 
COVER  the  Washington  Market. 
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THE  ^ 

IKD14N4P0L1S 

NKWS 


THE 

INIHANAPOIIS  KADRiii 

L  th/yiouqhhf  k 
eccnumdcall^  M 


ROMAN  HOLIDAY '  IN  GOLDSBORO,  N.  C 


Wash.,  who  married  at  Willapa 

Sept.  18,  are  at  home  in  Kansas  City 
after  an  motor 

the 

■^--  ^>^"•55®!*^,  Gerald  Lyons,  Harrisburg  bureau, 

||  u"  Associated  Press  has  joined  the  fFiV A’ M- 

I  ^  ,  -t  Sheridan  of  the  Pittsburgh  Associated 

||^  Press  staff  succeeds  Mr.  Lyons  in  Har- 

Henry  S.  Wrenn,  Florida  bureau, 
.Associated  Press,  has  returned  to  the 
main  office  in  Jacksonville  after  some 

—  ■»•  ** _  weeks  spent  in  Tallahassee,  where  he 

•!.•.«  •  j  L  1  1  was  in  charge  while  Wilbur  C.  Craw- 

Depression  chariots  coming  down  the  home  stretch.  £qj.jJ  on  vacation 

Getting  a  laugh  out  of  the  de-  mule,  tied  by  rope  traces  and  reins  be-  S.  P.  Ochiltree,  Chief,  Indianapolis 

pression  was  the  successfully  tween  a  pair  of  home-made  wooden  bureau.  Associated  Press,  has  returned 

achieved  objective  of  the  Goldsboro  shafts.  from  his  vacation. 

(N.  C.)  News- Argus  in  its  recent  pro-  Some  local  wit,  undoubtedly  a  Demo-  Winthrop  Lyman,  formerly  manager, 

motion  of  a  unique  “Hoovercart”  crat,  named  these  vehicles  after  the  Milwaukee  bureau.  United  Press,  has 

rodeo.  President;  someone  else  called  them  been  transferred  to  the  Indianapolis  bu- 

Crowds  estimated  at  from  10,000  to  “depression  chariots,”  and  out  of  the  reau  as  manager,  succeeding  Mark  H. 

15,000  spectators  lined  the  streets  on  latter  came  the  hunch  of  the  News-  Knight. 

a  recent  Saturday  afternoon  to  watch  .Argus  staff,  headed  by  Talbot  Patrick,  - 

300  “depression  chariots”  of  a  type  never  editor  and  general  manager,  to  give  the  SPECIAL  EDITIONS 

before  seen  on  American  roads  compete  i)eople  a  new  Roman  holiday.  Although  /\SHE\TLLE  (N.  C.)  Citizen  and 
in  races  as  of  old.  For  the  past  two  no  advertising  tie-up  was  made  with  the  J\Times,  12-page  special  tabloid  sup- 

years  farmers  of  Eastern  North  Caro-  event,  some  merchants  took  extra  space  pigment  in  pink  on  Oct.  6  to  announce 

the  beginning  of  Pepsodent’s  iwpular 
“Amos  n’  .Andy”  program  over  radio 
station  WWNC,  .Asheville.  The  radio 
station  is  affiliated  with  the  newspaper 
company. 

Sacramento  Bee,  annual  Superior 
California  Mining  Review,  Sept.  27. 

Lowell  (Mass.)  Courier  -  Citizen, 
Lowell  Day  Edition,  four  sections,  40 
pages,  Oct.  5. 

Camden  (N.  J.)  Courier  -  Post, 

12-page  tabloid  supplement  on  pink 


WOMEN  WIN  PRIZES  A.  F.  A.  DISTRICT  MEETING 

Ohio  Group,  in  Session  at  Mansfield,  New  England  Clubs  Will  Convene  In 
Give  Recognition  to  Writers  Springfield,  Oct.  16-18 

(Special  to  Editor  &  Publisher)  ( Special  to  Editor  &  Publisher) 

Mansfield,  O.,  Oct.  10— One  hundred  Springfield,  Mass.,  Oct.  12— Prepa- 
members  of  the  Ohio  Newspaper  rations  are  complete  for  the  13th  New 
Women’s  Association  were  here  over  England  convention  of  the  first  district 
the  week-end  to  take  part  in  the  32nd  of  the  Advertising  Federation  of  Amer- 
annual  convention  of  the  group.  •‘^a,  opening  here  Sunday,  Oct.  16  and 

Among  the  speakers  were  Herbert  continuing  through  Tuesday 
Walker  of  NE.A  Service;  Ward  Lead  On  New  England,  will  be  the 
Greene,’  executive  editor  of  King  Fea-  Reneral  theme  and  among  the  speakers 
tures  Syndicate  and  Inez  Hayes  Irwin,  will  be:  V.  Edward  Borges,  governor 
novelist.  There  were  several  social  fea-  of  the  first  di^strict,  who  will  deliver 
tures.  Newspaper  women  of  Mansfield  theme  address ;  E^ar  Kobak, 

were  as  hosts  to  the  gathering.  Miss  A.F.A  president;  I^Roy  G.  Peed,  gen- 
Mary  White  daughter  of  Governor  oral  sales  manager,  DeSoto  Motor  Com- 
George  White,  was  a  guest  at  a  lunch-  Pany;  Roy  L.  Davey,  sales  promotion 
eon  Miss  Helen  Welshimer,  NE.A  manager.  United  American  Bosch  Mag- 
Service,  president  of  the  association,  m'to  Company;  Chester  H.  Lang,  pub- 
presided  director.  General  Electric  Com- 

A  feature  of  the  meeting  was  the  Pany  ;  H.  H.  Putnam  advertising  direc- 
awarding  of  $700  in  prizes  for  out-  ‘or.  John  Hancock  Mutual  Life  Insur- 
standing  newspaper  work  done  by  ®ooe  Company ,  John  A.  ^mith,  Jr.,  ad- 
members  during  the  year.  vertising  director,  Frank  E.  Davis  fish 

Those  receiving  awards  were:  Guoucester;  Joseph  E. 

n  •  t'  r  J  e-i _ I _ I  PI.,:..  Hanson  of  Newark.  N.  J.,  Kresge  store 

Regme  V  Kurlander,  Clei-eland  Plain  executive;  Walter  E.  Myers,  New  Eng- 

Dealer;  Ruth  Nw  y  *  land  manager.  National  Broadcasting 

ri  vZ'r.  Company;  Jess  D.  Traylor,  manager, 

^/,-  \fary  Hirschfield,  Cle^land  Plain  electrical  division,  John  Donnelly  & 
Dealer :  Olive  Louise  Bristol^  Qliver  M.  Drummond,  N.  E. 

^Id  N^:  manager  of  Country  Home;  Bea  C. 

Mansfield  News ;  Lola  HiH  ^  manager,  media  department, 

Blanche  Gouddaut,  Dayton  News  p  Durstint  &  Osborn 

Marian  Ru^nstem,  Clc^hmd  Jewish  ^  McDougall,  sales  department 
Welfare  F^erat.on;  Pauline  Smith.  American  Writing  Paper  Company 
^luffus  Citizen;  Norma  Willard  B.  Rogers,  advertising  directo; 

"f  "-e  Holel  Bond  Company.* 


In  the  better-class 


of  New  York,  The  Sun 
is  read  in  more  homes 
than  any  other  New  York 
weekday  newspaper. 


NEW  YORK 


was  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(morning  and  evening  issues)  for 
the  month  of 

SEPTEMBER,  1932 

The  average  net  paid  circulation 
of  THE  SUNDAY  SUN  per 
Sunday  for  the  month  of  Septem¬ 
ber,  1932,  was  180,591. 

Everything  in  Baltimore 
Revolves  Around 


BIG  SUNDAY  ISSUE 


Arietta  Weimer,  Akron  Beacon  Jour-  Birmingham  Newa-Age  Herald  Prints 
rwf  (3)  ;  Jean  James,  Columbus  Dis-  Heavy  Run  of  Advertising 

patch;  Sarah  McDuff  Austin,  Cincin-  The  Birmingham  News- Age  Herald 
nati,  _  and  Helen  Welshimer,  NEA  had  its  greatest  run  of  advertising  in 
Service.  its  issue  of  Sunday,  Oct.  2,  since  last 

rnvrPFn  iNCini  arrfst  Christmas,  according  to  George  Biggers, 

COVERED  INSULL  ARREST  advertising  manager.  Merchants  ran 

Four  Chicago  newspaper  reporters  big  displays  bidding  for  the  quickening 
went  by  plane  with  authorities  to  fall  trade  and  reported  results  far  be- 
Canada  last  week  to  cover  the  arrest  of  yond  their  expectations. 

Martin  J.  Insull.  brother  of  Samuel  The  Louis  Pizitz  Store  staged  its 
Insull,  former  public  utility  magnate.  “$100,000  Day”  on  Monday  following 
They  were:  Hal  Foust,  Chicago  Trib-  the  Sunday  issue  and  reported  unit  sales 
tme;  A.  Lincoln  Mahoney,  Chicago  greater  than  ever  before  and  the  dollar 
Daily  Nc^t's;  Ted  Tod,  Chicago  Herald  volume  almost  up  to  other  years.  Other 
and  E.vaminer;  and  Karl  Kahn,  Chicago  stores  reported  a  record  number  of 
American.  shoppers. 


Morning  Evening  Sunday 


riift 


Made  In 
The 


NITED  STATES 


MERICAN 


UBLISHERS 


EWSPAPER 


Machine  Room  America’s  Newest  Mill — Maine  Seaboard  Paper  Co.,  Bucksport 


Our  Mills  at  Augusta  and  Bucksport,  Maine,  combined  capacity  490  tons 
daily,  are  serving  47  important  Newspapers,  located  in  Maine,  Connect¬ 
icut,  Massachusetts,  New  York,  New  Jersey,  North  Carolina,  Illinois, 
Tennessee,  Pennsylvania,  Washington,  D.  C. 

American  dollars  spent  within  our  own  borders  cre¬ 
ate  employment  and  stimulate  business  by  increased 
purchasing  power  and  hasten  return  to  normalcy. 


The  Wright  Company,  Inc 

444  Madison  Avenue 

New  York  City 
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WALKER’S  TRIP  UPSET 
COVERAGE  PLANS 

Five  Correspondents  on  Europa  With 

New  York  Mayor — Revised  Itin¬ 
eraries  When  “Jimmy”  Decided 
to  Forsake  the  S.S.  Rex 

Five  New  York  newspaper  corre- 
s|)ondents  were  covering  Janies  J. 
Walker  on  tlie  S.S.  Fiiropa’s  last  trip 
to  America  when  the  metropolis’  ex¬ 
mayor  refused  an  offer  of  renomination, 
and  for  some  the  assignment  was  no  less 
dramatic  than  their  quarry’s  temporary 
emergence  as  “Private  Citizen  W  alker. 

J.  H.  Furay,  vice-president  of  United 
Press  in  charge  of  foreign  service.  New 
York,  had  perhaps  the  most  hectic  ex¬ 
perience.  Visiting  Ireland  on  a  vacation 
with  his  son.  he  was  asked  to  run  down 
to  the  world  radio  communication  con¬ 
ference  at  Madrid,  and  finally  hooked  to 
sail  home  on  the  I.eviatlian  Oct.  1.  He 
took  the  Ixiat  train  at  Paris,  got  on  the 
tender  at  Cherbourg  and  had  just 
hoarded  the  liner  when  he  was  niet 
simultaneously  by  Ed  Keen,  L  nitcd 
Press  vice-president  stationed  at  Lon¬ 
don,  who  had  gotten  on  at  Southampton, 
and  by  a  messenger  boy  with  several 
radio  messages  from  New  York. 

“I  can  tell  you  what’s  in  tliose  mes¬ 
sages.”  Miller  told  Furay.  “You’re  to 
go  back  to  Paris,  cover  Walker  when  he 
gets  there  and  follow  him  on  the  Europa 
on  the  fourth.” 

Reading  the  radios  was  then  a  per¬ 
functory  matter.  The  tender  was  held 
while  deck  stewards  retrieved  Mr. 
Furay’s  baggage,  and  he  retraced  his 
way  to  Paris. 

j.  B.  Phillips,  Rome  corres)iondent 
for  the  Nnv  York  Herald  Tribune,  had 
covered  Walker  while  the  former  Mayor 
was  ill  and  convalescing  in  Italy,  had 
boarded  the  Rex  for  the  homeward  jour¬ 
ney  with  him  and  had  made  the  mad 
dash  across  Spain  and  France  with  the 
ex-mayor  to  catch  the  Europa  after 
the  new  Italian  liner  had  become  tem¬ 
porarily  disabled  at  Gibraltar,  .\nother 
correspondent  who  followed  Walker 
from  the  Rex  to  the  Europa  w-as  Grace 
Robinson,  of  the  Nnv  York  Daily  Ne7cs. 
She  had  originally  gone  abroad  to  cover 
the  ocean  crossing  of  Greta  Garbo,  had 
gone  on  into  Russia  to  do  a  series  of 
articles  there,  found  herself  next  in 
Berlin  getting  data  for  an  economic 
series  on  Germany  and  was  bound  for 
a  short  vacation  in  Italy  when  she  got  a 
radio  to  cover  Walker. 

When  Mr.  Phillips  and  Miss  Robin¬ 
son  left  the  Rex  to  make  the  Europa. 
they  left  behind  them  a  number  of  New 
York  newspapermen  who  had  gone 
abroad  with  Walker  and  were  to  cover 
both  the  return  of  the  former  mayor 
and  the  first  trip  of  the  Rex. 

L.  E.  Levick,  formerly  of  the  lYorld- 
Teleqram,  who  had  been  traveling  in 
Europe  10  months  and  writing  Sunday 
articles,  and  was  returning  home,  cov¬ 
ered  the  Walker  trip  for  the  Nnv  York 
Times,  while  the  Associated  Press  ob¬ 
tained  the  services  of  Julian  Street.  Jr., 
former  New  York  rt|)orter  now  with 
the  National  Broadcasting  Comi)any. 
who  was  also  a  passenger. 

Both  the  Associated  Press  and  the 
ITnited  Press  sought  interviews  with 
Walker  hv  radio  ship-to-shore  telephone 
the  morning  after  such  communication 
had  been  established,  hut  he  refused  to 
talk.  The  next  day  International  News 
.Service  reached  him  on  the  ’phone  and 
got  his  denial  that  he  had  committed 
suicide. 

In  addition  to  the  .150-word  message 
refusing  an  offer  of  renomination  for 
the  New  York  Mayoralty,  which  Wal¬ 
ker  radioed  to  New  York  for  release 
there,  the  five  correspondents  filed  a 
total  of  ahotit  1.000  to  1..500  words  a 
day. 

JOINS  NATION’S  BUSINESS 

E.  V.  Thompson,  formerly  New  York 
branch  manager  of  the  Curtis  Publish¬ 
ing  Company,  has  heen  appointed  direc¬ 
tor  of  advertising  of  .Vat/mi’.r  Rusiness. 
He  succeeds  the  late  Guy  Scrivner.  He 
will  make  his  headquarters  in  New 
York. 


HEARST  OUSTER  WAIVED 

But  Hit  Attitude  Toward  France  It 

Not  Affected  by  “Subtle  Flattery” 

William  Randolph  Hearst  was  noti¬ 
fied  last  week  that  Premier  Edouard 
Herriot  of  France  had  decided  to  waive 
unofficially  the  order  barring  Mr. 
Hearst  from  France,  and  that  an  offi¬ 
cial  waiver  may  be  issued  later. 

Mr.  Hearst  was  expelled  from  France 
Sept.  3.  1930,  upon  the  order  of  the 
Tardieu  cabinet.  The  reasons  had  to 
do  with  the  printing  in  the  Hearst  news- 
I)aiH!rs  of  an  alleged  secret  Anglo- 
French  naval  pact  which  was  obtained 
by  Universal  Service  in  1928. 

In  a  letter  to  the  Universal’s  Paris 
correspondent,  published  on  page  one  of 
the  .Vi’Jk’  York  .lineriran  last  Sunday. 
Oct.  9.  Mr.  Hearst  said  in  part: 

“It  would  be  offensive,  if  it  were  not 
ridiculous,  for  tbe  French  government 
to  assume  that  an  invitation  by  them 
to  me  to  return  to  France  would  make 
me  any  more  interested  in  France  or 
any  less  interested  in  my  own  country. 
It  would  be  childish  to  conclude  that 
my  opinions  on  international  matters 
would  he  affected  by  subtle  flatter\' 
any  more  than  they  had  been  by  futile 
hostility.”  His  views,  Mr.  Hearst  cou- 
timied.  “a''e  not  of  any  unusual  signifi¬ 
cance.  They  are  merely  those  of  the 
average  .\merican.” 

ASHTON  STEVENS  RESIGNS 

Served  Chicago  Herald  and  Exam¬ 
iner  as  Drama  Critic  21  Years 

(ftprcinl  to  Kijitou  &  PrBLKSHFR) 

Chic.sgo,  Oct.  12 — .Ashton  Stevens, 
for  the  past  21  years  a  member  of  the 
Chicaqo  Herald  and  Examiner  staff  and 
one  of  the  best  known  drama  critics  in 
the  country,  has  resigned  as  drama 
critic  of  the  Herald  and  Examiner. 
A'^ictor  Watson,  managing  editor,  an¬ 
nounced  this  week.  .\t  present  Mr. 
Stevens  is  visiting  friends  in  New  York. 

No  successor  has  been  appointed. 
Carol  Frink,  movie  critic,  is  reviewing 
current  plays  temporarily. 

Mr.  Stevens,  who  served  as  reporter, 
feature  writer,  drama  critic  and  col¬ 
umnist.  first  began  writing  about  the 
stage  when  a  young  man  in  San  Fran¬ 
cisco.  _  Flis  first  job  was  with  the  San 
Francisco  Nnvs  Letter,  literary  weeklv. 
He  later  became  music  and  drama  critic 
of  the  .9f7«  Francisco  Morninq  Call  in 
1896. 

It  was  then  that  William  Ran¬ 
dolph  Hearst  recognized  his  literarv 
ahilitv  and  invited  him  to  join  the  .staff 
of  the  San  Franci.sco  F.vamincr.  He 
continued  as  drama  critic  of  the  Ex- 
.aminer  for  nearly  10  years,  going  to  the 
York  Fveninq  Journal  in  1907. 
He  remained  in  New  York  for  three 
vears  prior  to  ioining  the  Herald  and 
Examiner  in  Chicago. 

WANT-AD  COMMISSION  UP 

Three  St  Louis  Newsoapers  An¬ 
nounce  Reduction* 

The  .'SI.  Louis  I'ost-DispatcU  has  an¬ 
nounced  reductions  in  classified  advertis¬ 
ing  rates.  Tlie  new  rates  in  general 
classifications  range  from  35  cents  a  line 
for  a  single  insertion  down  to  20  cent' 
for  six  or  more  insi-rlions.  For  display 
type  the  range  is  40  cents  to  25  cents. 
“Rooms  for  Rent”  and  “Rooms  and 
Board”  are  charged  30  cents  to  20  cents. 
The  previous  rates  were  50  cents  a  line 
except  for  real  estate  and  farms.  45 
cents. 

The  St.  Louis  Globe-Democrat  cuts 
its  classified  rates,  formerly  40  cents  a 
line  for  most  classifications.  The  new 
rates  are  6V  cents  a  word,  or  .33  cents 
a  line,  for  one  in.sertion.  ranging  down 
to  3’  cents  a  word,  or  18  cents  a  line, 
for  six  insertions.  Special  rates  are 
made  for  specific  classifications,  tbe 
lowest  being  4  cents  a  word,  or  20  cents 
a  line  for  a  single  insertion  under  “.Sit¬ 
uations  Wanted.”  ranging  down  to  3 
rents  a  word,  or  15  cents  a  line,  for  six 
insertions. 

The  St.  Louis  .^tar  and  Times  had 
previously  cut  its  classified  rate  to  3 
cents  a  word.  The  old  rate  was  25  cents 
a  line,  or  .30  cents  if  in  classified  dis¬ 
play. 


WOMAN  WON’T  READ  PAPER 
UNTIL  AFTER  ELECTION 

POLITICS  has  lost  the  Fairmont 
(Minn.)  Daily  Sentinel  one  sub- 
scriher.  Following  a  custom  of  the 
past  several  years.  Mrs.  Bertha 
Young,  a  Sentinel  reader  for  58 
years  has  declared  a  moratorium 
on  all  newspapers  until  the  pres¬ 
ent  political  campaign  is  a  thing  of 
the  past. 

Mrs.  Young  asserted  she  has  lived 
long  enough  to  know  that  so-called 
political  news  is  “a  lot  of  bunk” 
and  gets  her  unnecessarily  worked 
up  and  angry. 

Mrs.  Young's  cancellation  carried 
the  notation  that  delivery  is  to  be 
resumed  after  the  election  on 
Nov.  8. 


MRS.  CANFIELD  WINS 

Jury  Rule*  Her  Entitled  to  Legal 
Status  of  Widow 

A  probate  court  jury  in  Santa  Bar¬ 
bara.  Cal.,  Oct.  10  found  that  Mrs. 
Jessica  Kingsland  Canfield  was  legally 
entitled  to  recognition  as  widow  of  the 
late  Byron  Hilton  Canfield,  of  the 
Scripps-Canfield  newspapers. 

Two  sisters  and  a  brother  of  the  late 
publisher,  named  legatees  under  Can- 
field's  will,  which  antedated  his  mar¬ 
riage  with  Mrs.  Kingsland  at  Van¬ 
couver,  B.  C.,  on  Aug.  29,  1930,  con- 
tc.sted  the  legality  of  Mrs.  Canfield’s 
claim.  Property  involved  is  estimated 
to  exceed  $2,000,000  in  value. 

The  jury  decided  in  Mrs.  Canfield’s 
favor  that  she  was  a  legal  resident  of 
the  state  of  Washington,  and  that  her 
legal  residence  as  Canfield’s  wife  was 
in  that  state,  laws  of  which  would  give 
her  title  to  the  entire  estate. 

The  sisters  of  the  late  publisher, 
Harriet  and  Alice  Canfield,  and  their 
brother,  Robert  Canfield,  cited  the  pub¬ 
lisher’s  1928  will  made  out  in  Oakland, 
Cal.,  which  left  them  all  his  estate. 

ROCKFORD  PLANT  OPENED 

(Special  to  Kditor  &  Publisher) 
Rockford,  III..  Oct.  11. — Formal 
opening  of  the  Rockford  News  Tower, 
new  $750,000  home  of  the  Rockford 
Register-Republic  and  Morning  .^tar, 
published  by  Mrs.  Ruth  Hanna  McCor¬ 
mick  Simms,  began  today  with  the 
papers  acting  as  hosts  to  thousands  of 
friends  in  a  notable  three-day  house¬ 
warming  event.  Though  the  new  plant 
has  been  occupied  since  July,  and  hun¬ 
dreds  have  visited  it.  a  general  reception 
has  been  withheld  until  this  week. 

Siiecial  editions  were  issued  by  the 
.Sunday  Morning  Star  Oct.  9,  the 
Register-Republic  today. 

“SPECIAL”  APPOINTED 

The  Victoria  (Tex.)  Daily  .Weus  and 
the  Tucumeari  (N.  M.)  News  have  ap¬ 
pointed  the  Texas  Daily  Press  League. 
New  York,  to  represent  them  in  the 
national  field.  The  appointment  is  effec¬ 
tive  immediately. 

:  Assurance  • 

•  The  unequalled  service  offered 

•  the  publisher  through  our  En- 

•  gineering  Department  is  backed 

•  by  a  well  established  company 

•  which  has  successfully  catered 

•  to  newspaper  plant  owners  for 

•  forty  years.  This  is  your  assur- 

•  ance  of  a  dependable  service 

•  you  can  rely  on  with  full  safety 
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N.  Y.  DAILIES  REJECT 
NEW  MACY  SLOGAN 

Four  New*paper*  Omit  Big  Store’i 
Copy  When  Statement  About 
Saving  I*  Re-worded — Old 
Ver*ion  U*ed  Next  Day 

New  wording  of  the  much-debatw 
6  per  cent  price  statement  used  in  ad¬ 
vertising  of  R.  H.  Macy  &  Co.,  caustd 
rejection  of  Macy  advertising  by  severs! 
New  York  newspapers  Oct.  12. 

Macy  advertisements  appeared  in  the 
.imeriean  and  the  Journal  with  a  line 
at  the  bottom,  “Macy’s  aims  to  save  it- 
customers  6  per  cent  by  its  policy  oi 
selling  only  for  cash.”  Macy  advertis¬ 
ing  in  the  Daily  Xeu's  carried  no  state 
nient  of  price  policy.  Copy  tendered 
to  the  Times,  the  Herald  Tribune,  the 
Sun  and  the  ll’orld-Telcgrain  was 
omitted  when  the  newspapers  objected 
to  the  price  statement.  Macy  repre¬ 
sentatives  refused  to  permit  deletion  oi 
the  line,  insisting  that  it  should  be  pub¬ 
lished  or  the  entire  copy  withheld. 

Next  day  Macy  advertising  reap- 
lieared  with  the  price  policy  in  the 
familiar  words  used  often  before :  “We 
endeavor  (though  we  are  not  infallible) 
to  sell  our  merchandise  for  at  least  6 
per  cent  less  than  we  could  if  we  did 
not  sell  exclusively  for  cash.  This  is 
the  keystone  of  the  Macy  price  policy.” 

Newspapermen  admitted  somewhat 
ruefully  that  the  distinction  between  the 
two  versions  was  not  great,  but  pointed 
out  that  long  controversy  over  the  mat¬ 
ter  between  the  Macy  store  and  its  com¬ 
petitors  had  made  it  necessary  to  draw 
a  fine  line. 


TORONTO  WRITERS  ELECT 

Officers  of  the  Toronto  Writers  Qub 
have  been  elected  as  follows:  D.  M, 
LeBourdais,  president ;  H.  W.  McManus, 
vice-president:  George  Johnson,  secre¬ 
tary;  H.  M.  Jackson,  treasurer. 


PROGRESS 

in  any  fieW 
depends  upon  consistently 
putting  forth  the  best  we 
have  to  offer. 


That  accounts 
for  the  success  of 

COLUMBIAN  lINKS 


THE  L.  MARTIN  CO. 

45  East  42nil  St., 

New  York,  N.  Y. 

Arthur  S.  Thompson,  Mcr. 
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Stripfilm  Camera  .  .  .  Powers  Invented  It 


They  were  hard  to  interest ...  but  quick  to 
see.  And  when  we  showed  them  our  new 
Stripfilm  Camera  . . .  they  saw  its  advantages  over 
the  old  "wetplate”  in  a  flash. 

No  more  slow  plate-preparation!  Less  depend¬ 
ence  on  chemicals!  Fast,  continuous  operation! 
Uniformity  of  negatives  regardless  of  change  of 
camera  operators.  These  things  popped  right 
out  at  them.  They  were  pleased  . . .  impressed. 

Then  they  went  to  our  etching  department. 
And  Powers  Automatic  Etching  unit  proved  an¬ 
other  point.  The  human  element,  the  difference 
between  workers  of  varying  ability,  is  eliminated. 


They  saw  plates  with  type  sides  etched  straight 
down!  Tops  of  letters  and  lines  perfect!  Half¬ 
tones  deeply  etched  with  clean  bottoms!  Yes, 
these  men  realized  that  no  matter  "which  shift 
was  working”  . . .  Powers  automatic  equipment  as¬ 
sures  work  of  the  finest  quality  at  all  times. 

Two  more  advertising  men  went  back  to  their 
offices  admittedly  amazed.  They  had  seen  some¬ 
thing  valuable  to  them  and  to  their  clients.  They 
know  Powers  is  alert.  They  know  Powers  is 
developing  and  contributing  ideas  of  value  to 
the  industry.  They  know  . . .  "Better  Plates  Are 
Being  Made  . . .  And  Powers  Is  Making  Them.” 
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OVN  VOR!^ 

or  Letters 


IN  SILAS  BENT’S  novel.  “Buchanan 
of  'The  Press,”’  (Vanguard)  Bu¬ 
chanan  slowly  sinks  from  the  glory  of  a 
star  reporter  to  the  depths  of  the  copy 
desk.  At  the  end  of  the  book,  wasted 
by  liquor  and  beautiful  women,  he  is 
found  at  the  slot  of  the  same  paper  he 
once  worked  word  miracles  for,  and  the 
fact  that  he  is  a  good  copy  chief  only 
makes  his  failure  the  more  ignoble.  As 
Mr.  Bent  has  it:  “He  was  a  convert, 
a  sincere  and  not  a  sneering  convert,  to 
the  God  of  All  the  People,”  and  at  the 
same  time  he  was  “the  wreck  of  a 
personality  beneath  the  wheels  of  Jug¬ 
gernaut.” 

In  a  few  fleeting  instances  in  this 
book  you  get  the  feeling  of  the  action 
and  the  intensity  of  newspaper  report¬ 
ing.  Buchanan’s  assignments  and  the 
way  he  handles  them  occasionally  have 
the  touch  of  reality.  But  the  book  dis¬ 
mally  fails  in  portraying  newspaper  life 
because  this  Buchanan,  for  all  his  “per¬ 
sonality,”  never  conceives  of  newspajH-r 
work  as  anything  other  than  a  “game,” 
His  vision  is  pathetically  limited.  Mr. 
Bent  poses  him  as  a  highly  individual¬ 
istic  young  man  who  voluntarily  lets 
the  news  machine  roll  over  him.  But 
you  do  not  believe  in  Buchanan’s  in¬ 
dividuality,  which,  incidentally,  ex¬ 
presses  itself  solely  by  yielding  to 
women  and  whiskey.  And  because  you 
don’t  believe  in  Buchanan  you  don’t 
care  what  hapi)ens  to  him.  although  you 
lay  the  book  dow’n  with  the  feeling  that 
he  might  be  of  more  use  in  the  garment 
trades  than  on  an  enterprising  daily. 

Except  for  a  few  pages  the  book  is 
artificial.  Some  parts  are  inept  and 
unintentionally  ludicrous.  Which  is  a 
surprising  and  embarrassing  thing,  for 
Mr.  Bent  has  a  reputation  of  being  a 
good  writer,  and  he  certainly  has  done 
some  creditable  work  in  the  past.  Be¬ 
fore  this  book  appeared  he  was  quoted 
as  saying  that  this  was  his  first  and 
his  last  novel.  Perhaps  he  feels  that 
fiction  is  not  his  metier.  In  this  we 
concur. — J.  W.  P. 

*  *  * 

TWO  Philadelphia  Evening  Ledger 
staff  men  were  represented  in 
weekly  magazines  last  week.  Saul  Car- 
son,  rewrite  staff,  had  an  article  in  The 
\ation  titled  “Why  Forget  Philadel¬ 
phia?”  calling  attention  to  recent  finan¬ 
cial  exposes  in  Philadelphia  and  Penn¬ 
sylvania  involving  politicians.  These 
disclosures,  one  resulting  in  the  suicide 
of  a  Republican  candidate  for  Congress, 
and  one  in  the  resignation  of  the  chair¬ 
man  of  the  state  Public  Utilities  board, 
who  died  shortly  after,  were  called  of 
greater  magnitude  than  the  recent  New 
York  disclosures  but  have  been  treated 


lightly  by  the  Pennsylvania  press.  Car- 
son  asserted. 

Girard  Chaput,  Evening  Ledger  copy 
desk,  has  an  article  in  Saturday  Even¬ 
ing  Post,  on  disarmament,  accusing  the 
various  nations  of  playing  international 
politics  in  their  negotiations.  Chaput, 
long  a  contributor  to  French  news- 
lepers  on  international  topics,  made  his 
“Post  debut”  with  the  article.  Carson 
has  just  completed  a  biography  of 
Spinoza  which  will  be  published  this 
fall.  He  formerly  was  managing  editor 
of  The  Thinker. 

*  t  ^ 

McCREADY  HUSTON,  the 
author  of  “Salesman  From  the 
Sidelines,”  (Ray  Long  and  Richard  R. 
Smith)  the  new  book  telling  the  hither¬ 
to  untold  story  of  Knute  K.  Rockne 
as  a  salesman  and  trainer  of  salesmen, 
for  a  number  of  years  prior  to  coming 
to  New  York  was  associate  editor  of 
the  South  Bend  Tribune,  and  later, 
editor  of  the  South  Bend  \^ezes-Times. 
During  those  years  Mr.  Huston  knew 
Rockne  intimately  and  was  able  to 
study  at  first  hand  the  great  football 
coach.  Mr.  Huston  also  was  in  close 
contact  with  the  executives  of  the 
Studebaker  Corporation  which  employed 
Rockne  as  a  sales  promotion  manager. 

The  newspaper  of  which  the  author 
was  editor  employed  at  various  times 
a  number  of  men  now  well  known  in 
literature  and  on  the  stage.  Among 
them  were  Ring  W.  Lardner,  who  was 
sports  writer  for  the  paper ;  Charles 
Butterworth.  the  stage  and  screen 
comedian :  Walter  O’Keefe,  stage  and 
radio  celebrity;  Francis  Wallace,  sports 
writer  of  the  Nezv  York  Daily  Nezvs 
and  the  author  of  “That’s  My  Boy,” 
“Huddle,”  “Stadium”  and  other  stories 
of  football :  and  Sidney  B.  Whipple, 
author  of  “Scandalous  Princess"  and  a 
number  of  short  stories,  now  with  the 
United  Press. 

*  *  * 

Muriel  price,  wife  of  jack 

Price  of  Price  Photo  News.  New 
York,  and  former  Xeu’  York  IVorld 
cameraman,  and  Charles  M.  Bayer, 
Neze  York  Ameriean  si)ecial  writer, 
have  collaborated  on  a  novel  which  has 
been  accepted  for  publication  by  the 
Vanguard  Press.  New  York. 


CHARLES  LONG  HONORED 

Charles  R.  Long,  editor  and  publisher 
of  the  Chester  (Pa.)  Times,  was  the 
guest  of  honor  recently  at  a  banquet  at¬ 
tended  by  300  persons.  The  occasion 
marked  the  40th  anniversary  of  Mr. 
Long’s  connection  with  the  Times.  Em¬ 
ployes  and  associates  jiresented  Mr. 
Long  with  a  mahogany  cl<Kk. 
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Linotype  engineering  has  as  its  goal  the  « 
nomical  composition  of  all  type  matter. 


MERGENTHALER  LINOTYPE  COMPANY 
Brooklyn,  N.Y. 
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GIRL  WRITER  BREAKS 
‘NUMBER’  RACKET 

362  Arrest*  and  78  Convictions 
Follow  Evelyn  Shuler’s  Expose 
Series  in  Philadelphia  Eve¬ 
ning  Ledger 

A  girl  reporter,  Evelyn  Shuler  of  the 
Philadelphia  Evening  Ledger,  is  being 
given  credit  for  the  breaking  up  of  the 
“number  game”  racket,  which  before 
police  and  courts  clamped  down  the  lid. 
was  mulcting  the  poorer  classes  of 
Philadelphia  of  about  $100,000  a  day  in 
pennies,  dimes  and  quarters. 

In  10  days  since  the  police  were  roused 
to  activity  by  the  Evening  Ledger  ex¬ 
pose  362  arrests  were  made,  78  men 
were  sentenced  to  terms  ranging  from 
30  days  to  2  years,  37  were  fined  and 
put  on  probation.  Only  23  have  been 
acquitted.  The  other  cases  are  pending. 

For  several  years  the  “number  game," 
by  which  bettors  of  a  few  pennies  to 
dollars,  won  odds  up  to  500  to  1,  on  a 
daily  lottery,  has  been  thriving  in  Phila¬ 
delphia.  Despite  newspaper  and  church 
protests,  police  professed  inability  to 
cope  with  the  evil,  admitting  its  ex¬ 
istence  but  asserting  it  was  impossible 
to  obtain  required  legal  evidence  against 
either  number  “writers”  or  bankers. 

Miss  Shuler  began  a  series  in  the 
Evening  Ledger  showing  the  extent  of 
the  racket  and  explaining  its  inner 
workings  and  showing  the  ease  with 
which  evidence  could  be  obtained.  Judge 
Harry  S.  McDevitt  became  interested 
and  notified  Mayor  Moore  that  a  grand 
jur>'  would  investigate  the  reputed  con¬ 
nection  of  police  and  number  racketeers 
unless  something  was  done. 

Arrests  of  “writers”  followed  by 
quick  indictments,  convictions  and 
sentences  before  Judge  McDevitt, 
brought  a  let-up  in  the  racketeers' 
activities,  the  first  indication  being  the 
cutting  of  winning  odds  from  500  to  1 
to  200  to  1,  and  then  a  general  closing 
down  of  practically  all  the  “banks.” 


One  odd  feature  of  the  campaign  of 
the  Evening  Ledger  followed  a  story  by 
Mi.s.s  Shuler  in  which  she  explained 
how  the  winning  numbers  were  se¬ 
lected.  This  was  done  by  adding  the 
odds  on  three  winning  horses  at  race 
tracks  and  taking  three  digits  from  the 
totals.  Miss  Shuler  gave  a  mythical 
illustration.  Oddly  enough  the  total 
shown  by  her  won  that  day.  So  heavily 
had  it  been  backed  by  the  “hunch  play, 
ers,”  who  are  the  bulwark  of  t^ 
“racket.”  that  seven  of  the  largest 
“banks”  in  the  city  failed  to  pay  off  and 
police  were  called  out  in  several  in¬ 
stances  when  angry  crowds  of  winners 
stormed  the  homes  of  the  knonT 
bankers. 

Miss  Shuler  began  her  newspaper 
work  as  secretary  to  the  late  John 
Spurgeon  when  he  was  editor  of  the 
Public  Ledger.  Later  she  joined  the 
staff  of  the  Evening  Ledger  and  in 
recent  years  has  been  responsible  for 
some  of  its  most  noteworthy  news 
stories. 


OPPOSING  SHOPPING  NEWS 


Chicago  Printing  Trades  Council 
Protesting  to  Merchants 

(Sprcinl  to  EDITOR  &  Publisher) 
Chic.wki,  Oct.  12. — Vigorous  protest- 
against  Doumtoziti  Shopping 
weekly  shopping  guide  sponsored  by  IS 
Chicago  Loop  merchants,  have  beer 
made  to  the  advertisers  by  the  Chicago 
Allied  Printing  Trades  Council,  repre 
senting  IS.IMK)  union  men  employed  in 
the  local  printing  industry. 

The  trades  council,  through  individual 
committees  calling  on  the  merchants, 
has  asked  that  either  the  free-circulatin? 
publication  be  suspended  entirely,  or 
else  the  printing  of  the  12-page  paper  be 
done  in  a  union  shop  At  present,  R.  R 
Donnelly  &  Sons  Company  is  printim: 
the  paiKT.  Definite  plans  of  action  op- 
IMJsing  the  shopping  guide  will  be  for¬ 
mulated  at  tbe  next  regular  meeting  oi 
the  trades  council,  William  A.  Lewis 
secretary-treasurer  of  the  organization 
told  Editor  &•  Publisher. 


The  Platform  of  the  Wood  Mat 
Is  a  Guarantee  of  Performance 

ESEARCH”  and  “Experi- 
1  V  ment”  are  two  platform 
planks  which  are  more  than  mere 
campaign  promises.  They  are 
constant  servants  to  the  makers  of 
Wood  Dry  Mats,  guaranteed  to 
protect  the  production  interests  of 
every  newspap>er  that  uses  them. 

Vote  yourself  a  free  sample  lot  of 
Wood  Dry  Mats  and  let  us  send 
them  for  a  trial  in  your  own  plant. 


FLONG  CORPORATION 

HOOSICK  FALLS,  N.Y. 


Gas  or  Electric 
Scorchers 


WOOD 

DRY  E 


‘64”  Parting 
Powder 


ALWAYS  UNIFORM 


Cork,  Felt  and  Rubber  Molding  Blankets 


/ 
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bureau  will  consider 
quarterly  statements 

(Continued  from  page  7) 


MULHERN  SECRETARY 

L.  E.  Williams  of  the  Fairchild  Pub¬ 
lications  has  resipined  as  secretary- 
treasurer  of  the  Classified  Advertising 
Managers’  Association  of  New  York 


WHALEN  MEETING  NOV.  10-11 


Seven  Hundred  Business  and  Labor 
Leaders  Called  to  Conference 

The  meeting  proposed  several  weeks 


made  by  Mr.  Whalen  in  a  talk  broad¬ 
cast  Oct.  10  after  a  luncheon  at  the 
clubhouse.  He  said  that  the  interest  of 
the  Advertising  Club  and  associated 
organizations  in  sponsoring  the  indus- 


Southern,  Jr.,  Independence  (Mo.)  Ex-  and  has  been  succeeded  in  this  position  ago  by  Grover  Whalen,  president  of  the  trial  conference  was  simply  to  start 

aminer.  by  Thomas  F.  Mulhern,  manager  of  Advertising  Club  of  New  York,  to  con-  action,  and  that  the  conference  will 

George  W.  Rossetter,  president  of  the  the  classified  advertising  department  of  sider  the  seven-point  plan  he  outlined  determine  its  own  procedure. 

* _ •....* _ _  e _ i _ ? _ _  i _ i _ _ ...Ill  • 


Chicago  .Association  of  Commerce,  will  the  Brooklyn  Eagle. 
speak  on  ‘‘Cooperation  to  Reduce  Public 
Expenditures”  at  the  Tuesday  luncheon. 

The  afternoon  will  be  devoted  to  an 


for  business  recovery,  has  been  called 
for  Nov.  10  and  11,  at  the  Hotel  Com¬ 
modore,  New  York.  Seven  hundred 


over  nesteriv  Old 

-BLUE  RIBBON  Man 
Great  Southwest  wii 


WESTERN  Oklahoma  today  is  the  blue  ribbon  market  of  the  Southwest. 

Farmers  in  this  section  long  ago  learned  the  economic  advantages  of 
diversification  and  of  the  “cow,  sow  and  hen.” 


CLASSIFIED  RATES  LOWERED 

_  The  New  York  American  and  the  business,  industrial,  and  labor  leaders 

executive  session  on  current  publishing  New  York  World-Telegram  have  an-  have  been  invited  to  attend.  It  is  pro¬ 
problems,  with  John  H.  Huston,  Ot-  nounced  that  the  commission  to  adver-  posed  to  formulate  a  concrete  plan  of 
tutmea  (la.)  Courier,  leading  the  round  tising  agents  on  classified  copy  will  be  action  at  the  meeting, 
table  discussion.  20  per  cent  .Announcement  of  the  meeting  was 

Wednesday  morning :  “Composiiig 
Room  Operations  and  Their  Place  in 
(Jetting  Out  the  Paper,”  Russell  B. 

Miller,  Bloomington  Pantagraph,  presi¬ 
dent  of  Illinois  Composing  Room 
Executives:  “The  Newspaper  and  the 
Farmer,”  VVilliam  F.  Huffman,  Wiscon¬ 
sin  Rapids  (Wis.)  Daily  Tribune; 

“Want  Ads — Feature,  News  or  Adver¬ 
tising?”  Charles  Horn,  Chicago  Herald 
and  Examiner  classified  director;  dem¬ 
onstration  of  carrier  boy  salesmanship 
by  I.C.M.A.  winners  under  supervision 
of  H.  W.  Stodghill,  Louisville  Courier- 
Journal  and  Times. 

Wednesday  afternoon:  “The  Place 
the  Small  Advertiser  Has  in  Furnishing 
Newspaper  Volume,”  Charles  W.  Hoe- 
fer,  Aurora  (Ill.)  Beacon-News  adver¬ 
tising  director;  “Bringing  Expenses 
Into  Line  with  Prospective  Income,” 

.A.  L.  Miller,  Battle  Creek  (Mich.) 

Enquirer  &  News;  “Relation  Between 
the  Chain  Store  and  the  Newspaper,” 

D.  D.  Richards,  newspaper  advertising 
manager  of  Sears,  Roebuck  &  Co.,  Chi¬ 
cago;  “Credits  and  Collections,”  Fred 
Naeter,  Cape  Girardeau  (Mo.)  South- 
■west  Missourian. 

On  Wednesday  organized  advertising 
actmty  will  be  represented  at  several 
important  meetings.  The  executive 
board  of  American  Association  of  Ad¬ 
vertising  Agencies  will  hold  its  regular 
quarterly  meeting  at  the  Stevens  Hotel. 

Business  to  be  considered  includes  a 
general  survey  of  the  association’s  ac¬ 
tivities  and  reports  of  various  commit¬ 
tees.  The  board  is  also  expected  to 
select  a  time  and  place  for  the  annual 
spring  convention  of  the  group.  In  the 
evening,  the  Western  Council  of  the 
4-A’s  will  hold  a  closed  banquet  and 
business  session  at  the  Blackstone  Hotel 
for  members  at  which  the  executive 
board  will  be  the  guests.  John  Benson, 

A.A.A.A.  president,  will  be  the  speaker. 

Major  Market  Newspapers,  Inc.,  will 
also  hold  its  annual  business  meeting 
Wednesday,  Oct.  19,  at  the  Stevens.  A 
review  of  the  year’s  work  and  election 
of  officers  and  directors  will  feature 
the  conference.  Agricultural  Publishers’ 

Association  will  also  convene. 

The  Association  of  National  Adver¬ 
tisers  board  of  directors  will  meet  Wed¬ 
nesday  noon  at  the  University  Club. 

The  fall  meeting  of  the  Newspaper 
.Advertising  Executives’  Association  will 
be  held  at  the  Stevens  on  Thursday, 

Oct.  20.  There  will  be  a  luncheon  at 
noon  with  one  speaker.  Morning  and 
afternoon  sessions  will  be  devoted  to 
discussion  of  various  newspaper  adver¬ 
tising  problems.  Don  U.  Bridge,  New 
York  Times  advertising  director,  presi¬ 
dent  of  the  group  will  preside. 

On  Thursday  noon  the  Chicago  Ad¬ 
vertising  Council  will  hold  its  regular 
“A.B.C.  Week”  luncheon  at  the  Stevens 
hotel.  Raymond  Rubicam,  president  of 
Young  &  Rubicam,  Inc.,  will  speak  on 
“The  Advertising  Agency  System — 

M  hat  Has  It  Accomplished  ?” 


What  happens  will  be  of  nation-wide 
importance,”  he  said. 

WON  PILOTS’  CONTEST 

Maynard  Hill,  aviation  editor,  Lan¬ 
sing  (Mich.)  State  Journal,  won  the 
first  Lansing  amateur  pilots’  contest 
Oct.  9. 


iom 


This  year,  1932,  with  the  national  cotton 
yield  off  seven  million  bales,  western  Okla¬ 
homa  comes  through  with  a  bumper  crop. 
Boll  weevil,  drouth  and  floods,  which  affected 
other  sections,  missed  western  Oklahoma. 
The  price  of  cotton  is  higher  than  anticipated 
at  planting  time.  Few  farmers  have  loans 
against  this  year’s  crop.  It  represents  cash! 

We  mention  cotton  because  it  is  the  biggest 
cash  crop.  We  stress  agriculture  because  it  is 
the  basic  industry  of  the  nation. 

Western  Oklahoma,  the  blue  ribbon  market, 
is  ready  for  your  sales  and  merchandising 
program.  Now,  covered  by  a  great  network 
of  hard  surfaced  roads,  it’s  an  easy  market  to 
reach.  And  it’s  an  easy  market  to  sell  through 
the  seven  blue  ribbon  newspapers  of  Okla¬ 
homa  Newspapers,  Inc. 


*Why  Blue  Ribbon 
Newspapers? 

Oklahoma  Newspapers,  Inc.,  seven 
in  the  group,  did  not  trim  the  sails 
of  quality  during  the  depression. 
News  was  Increased,  features 
added,  coverage  extended!  These 
seven  newspapers  all  won  prizes 
in  the  1932  newspaper  contest  of 
the  state  fair  and  press  association. 

Seven  newspapers  took  70%  of  the 
cash  prizes  in  the  five  contests 
open  to  them;  “general  excellence,” 
“editorial,”  “community  service,” 
“outstanding  edition,”  and  “agri¬ 
cultural  development.”  And  four 
first  prizes  out  of  five! 

These  seven  newspapers  command 
reader  interest  Therefore  they 
offer  a  real  opportunity  to  sell 
merchandise. 


National  Representatives:  FROST,  LANDIS  AND  KOHN 


New  York 


Chica{<o 


Detroit 


St.  Louis 


Atlanta 


Dallas 


HEARST  OFFICE  MOVED 

Offices  of  the  Hearst  Newspapers  In¬ 
formation  Bureau  in  Paris  have  been 
moved  to  15  Rue  de  la  Paix,  and  are 
now  in  the  same  building  with  Inter¬ 
national  News  Service  and  International 
Magazine  Publications  and  Universal 
Service. 


LEWIS  NAMED  CITY  EDITOR 

John  Lewis,  former  make-up  editor 
of  the  Buffalo  Times,  has  been  ap- 
Wmted  city  editor,  succeeding  (George 
Kolbe.  who  becomes  telegraph  editor. 


OklaKoma  Newspapers  Inc. 


PublisKirv-ci. 

Newspapers 


AltiiH  Timnt  Drmorrat. 
llarriiiRton  Wimberly,  Pub. 
•Viva  Kevlew-t'ourler. 

H.  T.  Newton,  Pub. 

Mk  niy  Daily  N'ens, 

Joe  .McBride,  I'lib. 


Central  Office 
Iribune  Bldq: 
El  Rei\o  Okla. 


Manxum  Dally  Star,  1,.  t.  Miner,  Pub. 


El  Reno  Daily  Tribune, 
Davis  O.  Vandlvier.  Pub. 
Clinton  Daily  News. 

BuflT  Bnrtis,  Pub. 

Hobart  Dentocrat  Chief, 
Don  C.  Estes,  Pub. 
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Advertising  Agencies 

PRUNE  ADVERTISING 
HANGS  ON  LOAN 


Plans  Held  Up  Until  R.F.C.  Action, 

But  80  Per  Cent  of  Growers  Have 
Signed,  and  Levy  Is  Expected 
to  Bring  $450,000 

(.Special  to  Editor  &  Publisher) 

San  Francisco,  Oct.  10. — Plans  for 
an  advertising  campaign  for  California 
prunes  are  being  withheld  pending  ac¬ 
tion  on  an  application  to  the  Reconstruc¬ 
tion  Finance  Corporation  for  a  $4,000,- 
000  loan,  it  was  learned  from  H.  H. 
Schumann,  advertising  manager  of  the 
United  Prune  Growers  of  California 
with  offices  at  228  Sansome  Street,  San 
Francisco. 

The  tentative  plan  calls  for  a  levy 
of  $1  to  $2.50  a  ton  on  the  prune  crop 
for  advertising  purposes,  enabling  an 
expenditure  of  approximately  $450,000, 
it  is  expected.  Mr.  Schumann  did  not 
care  to  estimate  the  appropriation  at 
this  time,  but  stated  that  contracts  with 
growers  provide  for  $2.50  per  ton  for 
advertising  on  standard  sired  prunes — 
up  to  80's — and  $1  for  the  smaller  sizes 
— up  to  lOO’s.  The  advertising  agency 
has  not  as  yet  been  selected. 

The  appropriation  will  be  widely 
spread  through  all  recognized  media, 
according  to  present  plans.  A  short 
crop  this  year  is  expected  to  assure  the 
success  of  the  cooperative  project  from 
the  start. 

F.  R.  Wilcox,  marketing  specialist  of 
the  University  of  California  College  of 
Agriculture,  has  been  granted  leave  of 
absence  by  the  University  to  become 
general  manager  of  th  association  of 
growers.  For  two  years  Mr.  Wilcox 
was  general  manager  of  the  National 
Pecan  Marketing  Association. 

Signatures  of  80  per  cent  of  the 
growers  were  obtained  last  month,  as¬ 
suring  cooperation  of  growers  produc¬ 
ing  1^,000  tons. 

Hoover**  Picture  In  Ad 

Use  of  President  Hoover’s  and  Gov. 
Roosevelt’s  pictures  was  made  by  the 
Milwaukee  Railroad  in  two  advertise 
ments  appearing  on  the  same  page  in 
opposite  comers  of  the  Chicago  Trib¬ 
une  OcL  11.  Under  each  picture  was 
the  statement;  “His  choice,  the  Mil¬ 
waukee  Road.”  The  copy  pointed  out 
that  President  Hoover  recently  used 
the  Milwaukee  road  in  traveling  from 
Chicago  to  Des  Moines,  la.,  and  Gov. 
Roosevelt,  Democratic  presidential 
candidate,  traveled  on  the  Milwaukee 
road  from  Sioux  City,  la.,  to  Mil¬ 
waukee  and  on  to  Chicago  during  his 
recent  visit  in  the  middle  west. 


OGLE  JOINS  AGENCY 

Becomes  Vice-President  of  Need¬ 
ham,  Louis  &  Brorby,  Inc. 

.\rthur  H.  Ogle,  merchandising  man¬ 
ager  and  advertising  director  of  Bauer 
&  Black,  Chicago,  is  to  join  Needham, 

Louis  &  Brorby, _ 

Inc.,  Chicago 
agency,  as  vice- 
president  and 
partner  of  the 
firm,  Maurice  H 
Needham,  presi¬ 
dent,  announced 
this  week.  Mr. 

Ogle  will  take 
over  his  new 
duties  in  the  near 
future. 

Mr.  Ogle  was 
formerly  manag¬ 
ing  director  of 
the  Association  of 
National  Advertisers  and  advertising 
manager  of  Wahl- Ever  sharp  Company. 
He  is  now  a  director  of  the  A.N.A. 
and  of  the  Audit  Bureau  of  Circulations. 

The  entire  account  of  Bauer  &  Black, 
manufacturers  of  surgical  dressings  and 
drug  specialties,  will  be  placed  by  Need¬ 
ham,  Louis  &  Brorby,  Inc.,  effective 
Jan.  1,  1933. 

W.  P.  Littell  Promoted 

W.  P.  Littell  has  been  appointed  vice- 
president  of  Ruthrauff  &  Ryan,  Inc. 
Mr.  Littell  has  been  with  the  Chicago 
office  of  this  agency  for  the  past  ten 
years.  During  the  last  seven  years  he 
has  served  as  copy  director  and  account 
executive. 


Arthur  H.  Oolb 


Wrigley  Copy  in  New  England 

Wm.  Wrigley,  Jr.,  Company  is  using 
large  copy  over  a  short  period  of  time 
in  a  general  list  of  New  England  news¬ 
papers  on  a  special  premium  offer  on 
Wrigley  gum.  The  advertising  is  being 
plac^  by  the  Chicago  office  of  J.  Walter 
Thompson  Company. 

Thompson  to  Nation’s  Business 

E.  V.  Thompson,  formerly  New  York 
branch  manager  of  the  Curtis  Publish¬ 
ing  Company,  has  been  appointed  direc¬ 
tor  of  advertising  of  Nation’s  Business, 
succeeding  the  late  Guy  Scrivner  He 
will  make  his  headquarters  in  New 
York  Citv. 


New  Brisacher  Vice-Presidents 

Election  of  Robert  T.  Van  Norden, 
for  11  years  a  member  of  the  San  Fran¬ 
cisco  staff,  as  vice-president  of  Emit 
Brisacher  and  Staff,  advertising  agency, 
is  announced.  In  addition,  Nathan 
Danziger,  a  director  of  the  San  Fran¬ 
cisco  Advertising  Club,  has  joined  the 
Brisacher  agency  as  a  vice-president. 


Three  Join  Chicago  Agency 

W.  S.  Harvey,  Jr.,  formerly  secre¬ 
tary-treasurer  of  Behel  &  Harvey,  Inc., 
Chicago,  Jess  H.  Wilson,  formerly 
vice-president  of  that  agency,  and 
George  H.  Daugherty,  copy  chief,  have 
joined  Green,  Fulton,  Cunningham  Com¬ 
pany,  Chicago,  as  account  executives. 

Liberty  Mutual  Enlarges  List 

Liberty  Mutual  Insurance  Company 
has  just  released  its  fall  advertising 
schedule  through  Street  &  Finney,  Inc.. 
New  York  agency.  This  program  calls 
for  the  largest  list  of  newspapers  it  has 
ever  used. 


SAVED  FROM  DROWNING 

W.  B.  Stone  and  Edwin  T.  Chester, 
vice-president  and  treasurer,  respec¬ 
tively,  of  Potts-Turnbull  Advertising 
Company,  Kansas  City,  narrowly  es¬ 
caped  death  by  drowning  Oct.  9  when 
their  outboard  motor  boat  capsized  on 
Lake  of  the  Ozarks,  near  Sedalia,  Mo. 
They  were  rescued  through  the  efforts 
of  two  Sedalians.  Both  men  were  ex¬ 
hausted  when  rescued  but  suffered  no 
serious  effects. 


SPECIALS  HEAR  AGENCY  MAN 


New  Business  Bureau  Head 

Kenneth  Barnard  of  Los  Angeles,  has 
been  selected  as  manager  of  the  Chicago 
Better  Business  Bureau  and  will  as¬ 
sume  his  duties  Nov.  1.  He  takes  the 
place  of  Flint  Grinnell,  who  resigned 
to  become  general  manager  of  the 
Downtown  Shopping  News.  Burr  L. 
Robbins,  General  Outdoor  Advertising, 
Inc.,  has  been  elected  as  a  member  of 
the  board  of  directors. 


General  Tire  Boosts  Budget 

President  William  O’Neill  of  the 
General  Tire  &  Rubber  Company  has 
announced  that  his  company  had  in¬ 
creased  its  advertising  appropriation  for 
next  year  25  per  cent. 

Baume  Bengue  Increases  List 

Thos.  Leeming  &  Co.,  Inc.,  has  re¬ 
leased  its  fall  advertising  on  Baume 
Bengue  through  Street  &  Finney,  Inc. 
This  schedule  calls  for  a  larger  list  of 
newspapers  than  they  have  used  before. 

Enters  Radio  Field 

H.  P.  Peters,  for  the  past  two  years 
with  the  Chicago  Tribune,  has  joined 
Free  &  Sleininger,  radio  station  repre¬ 
sentatives,  as  manager  of  sales  promo¬ 
tion  and  research. 


A.N.A.  Meeting,  Nov.  16-19 

The  Association  of  National  Adver¬ 
tisers  will  meet  at  the  Ambassador 
Hotel.  Atlantic  City,  N.  J.,  Nov.  16-19. 


Nahigian  Rug*  Appoint 

The  advertising  account  of  Nahigian 
Brothers.  Inc.,  169  North  Wabash  ave¬ 
nue,  Chicago,  importers  of  Oriental 
rugs,  has  been  awarded  to  Needham, 
Louis  &  Brorby,  Inc.,  Chicago  adver¬ 
tising  agency. 

Paper  Account  Placed 

The  advertising  account  of  the  Neenah 
Paper  Company,  Neenah,  Wis.,  is  now 
being  placed  by  Ellis  T.  Gash  Company, 
840  North  \fichigan  ave.,  Chicago. 
Trade  papers  and  advertising  journals 
will  be  used. 

Redfield-Coupe  Appointed 

Leeds,  Inc.,  retailers  of  negligees, 
lingerie  and  accessories,  located  in  the 
Waldorf-Astoria  Hotel.  New  York, 
have  appointed  Redfield-Coupe,  Inc., 
New  York,  to  direct  their  advertising. 

New  Place  for  Clevenger 

Keith  Clevenger,  director  of  adver¬ 
tising  for  the  American  Gas  Associ¬ 
ation,  has  resigned  and  joined  Wilson 
&  Haight.  Inc.,  ot  Hartford,  Conn. 


Mellon  Bank  Copy  Cited 

Bank  Ad-Views  announced  last  week 
that  the  Mellon  National  Bank,  Pitts¬ 
burgh,  had  received  the  high  award  of 
the  year  for  excellence  of  its  advertis¬ 
ing  after  a  check  of  advertising  of 
more  than  1,000  banks  throughout  the 
country.  The  Mellon  account  has  been 
handled  for  more  than  19  years  by  the 
Albert  P.  Hill  Company,  Pittsburgh. 

Retains  Four-A  Membership 

The  membership  of  Albert  Frank  & 
Co.  in  the  American  Association  of 
Advertising  Agencies  has  been  contin¬ 
ued  in  the  name  of  the  newly  combined 
agency,  Albert  Frank-Guenther  Law, 
Inc.,  according  to  an  announcement  made 
recently  by  Frederic  R.  Gamble,  execu¬ 
tive  secretary  of  the  4-A’s. 

Fletcher  &  Ellis  Form  Agency 

Frank  Irving  Fletcher  and  Sherman 
K.  Ellis  have  organized  an  advertising 
agency  under  the  name  of  Fletcher  & 
Ellis,  Inc,,  with  offices  at  331  Madison 
Avenue,  New  York.  Mr.  Fletcher  is 
president,  Mr.  Ellis  vice-president  and 
general  manager,  Arthur  Judson  sec- 
retarv. 


MacFarland  Appointed 

Hays  MacFarland  &  Co.,  Chicago 
agency,  will  handle  the  advertising  of 
the  William  C.  Grunow  Company,  Chi¬ 
cago,  manufacturers  of  a  new  low-priced 
electric  refrigerator.  Advertising  will 
not  start,  however,  for  another  60  days, 
Duane  Wanamaker,  sales  and  advertis¬ 
ing  manager,  announced  this  week. 

Miss  Crowne  Joins  Futura 

Miss  Dorothy  Crowne.  president  of 
the  Advertising  Women’s  Club  of  New 
York,  for  12  years  with  the  John  Budd 
Company,  newspaper  representatives, 
has  joined  the  staff  of  the  Futura  Pub¬ 
lications,  New  York,  as  assistant  to  the 
president,  Leonard  Dreyfuss. 

Advertising  Poultry  Food 

The  National  Oil  Products  Company 
is  conducting  an  experimental  Pacific 
Coast  newspaper  advertising  campaign 
in  behalf  of  “Nopco,”  a  poultry  fe^. 


Circulation  Not  Only  Factor,  Says 

Mac  Campbell,  of  Erwin,  Wasey 

Approximately  30  members  of  the 
Publishers’  Representative  Association 
of  San  Francisco  heard  Mac  Campbell, 
space  buyer  of  Erwin,  Wasey  &  Co.! 
speak  at  luncheon  Oct.  8  on  “How  to 
Buy  Space  and  Why.” 

Campbell  gave  a  concise  presentation 
of  the  often  elusive  reasons  for  choos¬ 
ing  certain  media  to  do  definite  adver¬ 
tising  jobs.  With  particular  reference 
to  newspapers,  the  speaker  said  that 
circulation  should  not  be  the  only  basis 
of  selection ;  that  other  factors  such 
as  typography,  good  printing,  editorial 
contents,  local  advertising  linage,  and 
the  class  of  readers  should  also  ^ 
considered. 

Roy  Frothingham,  president  of  the 
San  Francisco  Advertising  Club,  gave  a 
short  talk.  The  meeting  was  presided 
over  by  Austin  B.  Fenger,  vice-presi¬ 
dent  and  general  manager  of  the 
Fenger-Hall  Company,  and  president  of 
the  association. 


Marries  Premier’s  Daughter 

Clark  E.  Locke,  president  of  the 
Clark  E.  Locke  Advertising  Agency. 
Toronto,  was  married  to  Miss  Nor^ 
Ketha  Henry,  daughter  of  George  S. 
Henry,  premier  of  Ontario,  and  Mrs. 
Henry  at  the  country  home  of  the 
bride’s  parents.  Oriole,  Ont.,  Oct.  6. 
After  a  wedding  trip  abroad,  Mr.  and 
Mrs.  Locke  will  reside  in  Toronto. 


Southern  Agency  Incorporate* 

Jacobs  &  Company,  Clinton.  S.  C, 
agency,  has  filed  papers  of  incorpora¬ 
tion  with  the  secretary  of  state.  Au¬ 
thorized  capital  stock  is  $100,000,  and 
the  new  corporation  plans  to  carry  on  a 
general  advertising  business.  Officers 
are:  William  P.  Jacobs,  president: 
J.  F.  Jacobs,  Jr.,  vice-president  and 
treasurer:  C.  E.  Duckett,  secretary. 

Whalen  Heads  Fund  Committee 

Grover  .A.  Whalen,  general  manager 
of  John  Wanamaker,  New  York,  has 
accepted  the  chairmanship  of  an  adver¬ 
tising  group  to  help  the  Emergency 
Unemployment  Relief  Committee  raise 
funds  for  unemployment  relief  this 
winter,  according  to  an  announcement 
by  H.  B.  Lamy,  Jr.,  executive  chairman 
of  the  committee’s  Commerce  and  In- 
dustrv  Division. 


Kraft-Phenix  Foreign  to  Ayer 

N.  W.  Ayer  &  Son,  Inc.,  has  been 
appointed  to  handle  the  advertising  of 
the  Kraft-Phenix  Cheese  Corporation  in 
Panama,  Puerto  Rico.  Haiti,  Venezuela. 
Guatemala  and  the  Philippines. 

Needham  Council  Treasurer 

Maurice  H.  Needham,  president  of 
Needham,  Louis  &  Brorby,  Inc.,  Chi¬ 
cago,  has  been  elected  treasurer  of  the 
Chicago  Advertising  Council. 

Crombie  General  Manager 

Keith  B.  Crombie  has  been  appointed 
general  manager  and  secretary-treasurer 
of  Lord  &  Thomas  of  Canada,  Ltd. 


CONFIDENCE 

The  confidence  shown  by  publishers  end  their  stereotypers  in  Certified  Dry 
Mats  is  based  upon  years  of  experience  with  our  product.  We  believe  that 
Certified  Quality  and  Certified  Service  will  advantageously  fit  into  your 
scheme  of  things,  too  and  so  we  respectfully  invite „you  to  get  acquainted 
now. 

Samples  are  yours  free  of  charge  and  without  any  obligation.  Why  not  ask 
for  them  now? 

And  remember,  there  is  now  a  Certified  mat  to  meet  your  purse  and  purpose. 


CERTIFIED  DRY  MAT  CORPORATION 

340  Madison  Avenue  ^  New  York.  N.Y 
For  dependable  stereotyping  use  Certified  Dry!^^^ 

MADE  IN  THE  U  A. 
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ADVENTURES 

By  ROBERT  S.  MANN 


Stanley  e.  gunnison,  inc, 

New  York  advertising  agency,  goes 
on  a  five-day  week  for  staff  members 
while  maintaining  a  six-day  week  for 
agency  service,  effective  Oct.  15,  accord¬ 
ing  to  announcement  by  Mr.  Gunnison. 
Ko  change  in  salaries  accompanies  the 
new  schedule,  which  gives  each  of  the 
staff  members  one  weekday  free  each 
week  on  a  staggered  schedule,  designed 
to  keep  all  departments  manned  at  all 
tunes. 

Gordon  C.  Gross,  explaining  the  oper¬ 
ation  of  the  plan  on  behalf  of  the 
agency,  said  it  was  believed  that  if  an 
advertising  man’s  mind  “lies  fallow”  one 
day  a  week,  it  will  be  more  useful  the 
rest  of  the  time.  Something  approach¬ 
ing  the  system  has  been  in  operation  for 
some  time,  members  of  the  staff  being 
given  time  off  occasionally  by  special 
arrangement.  The  new  plan  was  de¬ 
cided  upon  despite  the  addition  of  sev¬ 
eral  new  accounts,  he  commented.  The 
five-day  week  is  to  continue  indefinitely 
and  may  be  made  permanent. 

A  man’s  days  off  will  not  necessarily 
fall  on  the  same  day  of  the  week  each 
time,  but  a  schedule  is  worked  out  far 
enough  in  advance  so  that  staff  members 
may  plan  to  take  advantage  of  their 
holidays.  Appointments  with  clients 
are  made  with  recognition  of  this  sched¬ 
ule,  to  avoid  anv  interruption  of  service. 
'*  ♦  ♦ 

ANGIBLE  evidence  of  improved 
department  store  sales  is  given  by 
the  Federal  Reserve  Board’s  preliminary 
report  for  September,  covering  497 
stores  in  221  cities.  “An  increase  from 
August  to  September  of  somewhat  more 
than  the  estimated  seasonal  amount”  is 
reported.  The  Board’s  index,  adjusted 
for  both  the  number  of  business  days 
and  the  usual  seasonal  changes,  was  68 
in  September,  against  66  in  August  and 
67  in  July — these  figures  on  the  basis 
of  the  1923-25  average  as  100. 

In  comparison  with  corresponding 
periods  a  year  ago  September  sales  are 
down  18  per  cent,  which  is  nevertheless 
better  than  the  aggregate  for  the  first 
nine  months,  which  showed  23  per  cent 
loss. 

t  *  * 

M^T^HE  period  through  which  we 
1  have  just  passed,”  is  G.  Ray 
Schaeffer’s  way  of  referring  to  it,  he 
told  the  Milw'aukee  Advertising  Club 
Oct.  6.  The  publicity  and  promotion 
manager  of  Marshall  Field  &  Co.  (re¬ 
tail),  Chicago,  recited  the  conservatism 
of  the  Marshall  Field  president,  John 
McKinlay,  "a  Scotchman,  and  very  pru¬ 
dent,”  who  had  refused  to  make  predic¬ 
tions  in  1930  and  1931. 

“Three  or  four  weeks  ago,  however,” 
Mr.  Schaeffer  went  on,  “he  called  me  in 
and  said:  T  am  ready  to  go  on  record 
as  believing  that  the  worst  is  over  and 
that  from  now  on  the  general  trend  of 
business  will  be  upward.” 

Mr.  Schaeffer  added ; 

“Parenthetically  I  might  say  that  de¬ 
velopments  in  our  own  business  so  far 
lave  substantiated  Mr.  McKinlay’s  be¬ 
lief.  For  the  first  time  in  many  months 
our  textile  mills  are  running  full  time. 
Two  of  them  are  operating  on  a  24-hour 
schedule.  For  some  weeks  our  whole¬ 
sale  sales  for  immediate  delivery  have 
been  ahead  of  last  year  in  dollars.  One 
week  in  September  our  retail  sales  were 
ahead  of  last  year  in  dollars,  and  this 
month  we  expect  to  exceed  our  retail 
sales  of  October,  1931.” 

Mr.  Schaeffer  condemned  the  ex¬ 
tremes  to  which  competitive  advertising 
had  gone  during  the  period  of  declining 
business,  and  urged  the  motto,  “Sell  bet¬ 
ter  goods.” 

“People  will  buy  what  they  are  edu¬ 
cated  to  appreciate,  and  the  manufac¬ 
turers  will  produce  what  the  merchants 
demand,”  he  said.  “It  is  the  advertising 
man  s  big  opportunity.” 

*  *  * 

New  broadcasts  announced  by  the 
National  Broadcasting  Company  to 
start  in  coming  weeks :  Elgin  National 
'>  atch  Company,  Chicago,  beginning  the 


Elgin  Adventurers  Club  Oct.  14; 
agency.  Lord  &  Thomas.  Swift  &  Co., 
Chicago,  beginning  Nov.  3;  agency, 
J.  Walter  Thompson  Company.  Fire¬ 
stone  Tire  &  Rubber  Company,  begin¬ 
ning  “The  Voice  of  Firestone”  Dec.  5; 
agency,  Sweeney  &  James.  U.  S.  In¬ 
dustrial  .\lcohol  Company,  New  York 
City,  beginning  a  program  for  Pyro 
alcohol  for  automobiles  Oct.  23 ;  agency, 
J.  Walter  Thompson  Company. 

«  *  * 

**T3E.\DING  time  13  seconds — Pos- 
iv  sible  saving  98  cents,”  is  the 
italic  line  across  an  announcement  for 
wool-filled  comfortables  in  a  page  ad¬ 
vertisement  by  Loeser’s,  Brooklyn  de¬ 
partment  store.  Similar  lines  appear  in 
other  items,  an  offering  of  radios,  for 
instance,  being  marked,  “Reading  time 
12  seconds — Possible  saving  $9.63.”  The 
copy  emphasizing  sale  prices,  gave  also 
the  price  “after  sale”  for  each  item. 


W.  H.  Taylor  Joint  CKOK 

J.  11.  Neebe,  vice-president  and  gen¬ 
eral  manager  of  CKOK,  the  Inter¬ 
national  Station,  Detroit,  announces  the 
appointment  of  W.  H.  Taylor  as  spe¬ 
cial  representative  of  the  Columbia 
Broadcasting  System  on  the  staff  of 
CKOK,  Mr.  Taylor,  who  was  formerly 
vice-president  of  Campbell-Ewald  Com¬ 
pany,  has  been  a  prominent  figure  in 
Detroit  advertising  activities  for  many 
years. 


Drury  Company  Appointed 

Drury  Company,  San  Francisco,  has 
been  named  to  handle  the  account  of 
the  Golden  State  Milk  Company. 


AD  TIPS 


llattrn,  Itiirton,  Diirwtinp  &  Osborn, 

.^S3  Madison  avenue.  New  York.  Plac¬ 
ing  orders  with  newspapers  In  selected 
sections  for  the  Salada  Tea  Company, 
Poston. 

Frankel-Rose  Company,  75  K.  Wacker 
drive,  Chicago.  Reported  sending  out 
orders  to  newspapers  on  the  Trlco  Radi¬ 
ator  Cover  Company,  Chicago. 

Franklin  Advertising  Corporation,  246 
Fifth  avenue.  New  York.  Again  placing 
orders  with  newspapers  In  various  sec¬ 
tions  for  Hr.  D.  Jayne  &  Sons,  medical, 
Philadelphia. 

Gotham  .Advertising  Company.  250 
Park  avenue.  New  York.  Again  placing 
orders  with  newspapers  generally  for  the 
-American  Cranberry  Exchange,  Eatmor 
Cranberries,  New  York. 

I.awrcnce  C.  Oiimbinner  Advertising 
.Agene.v,  9  East  4 tat  street.  New  York. 
No...  handling  account  for  the  Rieser 
Company.  Venida  Hair  Nets  and  Soap, 
New  York. 

Mortimer  Ixtwell  Company,  369  Lex¬ 
ington  avenue.  New  York.  Placing 
orders  with  some  Philadelphia  news¬ 
papers  for  the  Harris  Drug  Company, 
New  York. 

1.4>rd  &  Thomas,  919  North  Michigan 
avenue,  Chicago.  Sending  out  one-time 
additional  copy  on  Colgate-PalmoHve- 
Peet  Company,  Chicago,  to  general  list 
of  newspapers. 

MeCann-Erlekson,  Inc..  285  Madison 
avenue.  New  York  Placing  orders  with 
some  Pacific  Coast  newspapers  for  the 
Pacific  Coast  Borax  Company,  New 
York. 

MeJnnkin  Advertising  Company,  228 
North  LaSalle  street,  Chicago.  Now 
placing  the  account  of  Mllaire  Company, 
St.  Louis,  cosmetics. 

Marsrhalk  ft  Pratt,  Inc.,  369  Lexing¬ 
ton  avenue.  New  York.  Now  handling 
account  for  the  Maggi  Company,  Inc., 
New  York. 

Earl  C.  Noyes,  6530  Woodlawn  avenue, 
Chicago.  Sending  out  14-week  schedules 
to  general  list  of  newspapers  on  Em- 
mert’s  Asthma  Remedy,  a  product  of  the 
Emmert  Pharmacal  Company,  FYeeport, 
Illinois. 

Pedlar  ft  Ryan,  Inc  ,  250  Park  avenue. 
New  York.  Again  placing  orders  ...ith 
newspapers  generally  for  Bristol  & 
Myers  Company,  Ipana  Tooth  Paste, 
New  York. 

Stewart,  Hanford  ft  Frohman,  10  East 
40th  street.  New  York.  Placing  orders 
with  some  New  Yo*-k  newspapers  for  the 
Middle  Atlantic  Fisheries  Association, 
oysters.  New  York. 

United  States  .Advertising  Corporation, 
240  Huron  street,  Toledo.  Now  handling 
account  for  the  Prest-O-Llte  Storage 
Battery  Corporation,  Indianapolis. 

I>.  H.  AValdron  .Advertising  Agency, 
Monadnock  building,  San  Francisco. 
Placing  account  for  the  Mor-Pak  Pre¬ 
serving  Corporation,  San  Francisco. 


Plain  Facts 

The  Fort  Worth  Star-T elegrarn  s 
net  paid  daily  circulation  is 

137,658 

{6  months  ending  March  31, 1932) 

14,382 

Greater  than  the  combined  circulation  of  any 
other  four  (4)  newspapers  in  Fort  Worth  and 
West  Texas. 


Add  Power  to  Your  Advertising  Story 

USE  2  COLORS 

( Black  and  One  (i)  Color  ) 
Minimum  Space  One  Page 

EXTRA  COLOR  FLAT,  PER  PAGE 

Sunday  $150,  Morning  and  Evening  $150, 

Sunday  and  Evening  $250.  Sunday  and  Morning  $275, 


STAR  -  TELEGRAM  DAILY  SPACE 
GARRIES  THE  LOWEST  FLAT  MIL- 
LINE  RATE  OF  ANY  TEXAS  PAPER! 


Fort  Worth  Star-Telegram 


scorning  evening  SUNDAY 

AMON  G,  CARTER  A,  L,  SHUMAN 

Pretident  and  Publither  Vico-Preaident  and  Adv.  Director 

I.  J.  NEWTON,  Jr.,  Manager  National  Advertising 
Charter  Member  Audit  Bureau  of  Circulations 

Largest  Circulation  in  Texas 
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C  i  r  c  u  lotion 


WILL  TEST  VALIDITY 
OF  HANDBILL  LAW 

Findlay  (O.)  Republican  Say*  Pre** 
Freedom  Involved  In  Arrest  of 

Circulation  Man  For  Dis¬ 
tributing  Free  Papers 

(Special  to  Editou  &  Publisher) 

Fostoria,  Ohio,  Oct.  10 — John  K. 
Schuck,  circulation  inanaRcr  of  the 
I-'indlay  (O. )  Moniiitfi  Repuhlicun.  \va> 
arrested  at  Fostoria.  h>  miles  northeast 
of  Findlay,  last  week  while  distributing 
free  samples  of  the  Republican  in  Fos¬ 
toria. 

He  was  taken  into  municipal  court 
and  charged  with  violation  of  the  city’s 
ordinance  prohibiting  the  distribution  of 
outside  advertising  matter  in  the  mu¬ 
nicipality. 

Trial  was  set  for  Oct.  19,  upon  Mr. 
.Schuck’s  plea  of  not  guilty.  Bond  in 
the  sum  of  $100  was  required  and 
furnished.  The  court  refused  to  accept 
cash  bond,  requiring  a  property  security. 

Mr.  Schuck  was  directing  the  work 
of  two  Findlay  boys  who  were  passing 
copies  of  the  Republican  to  Fostoria 
homes.  About  half  the  town  had  been 
covered. 

The  edition,  the  same  as  that  distrib¬ 
uted  in  Findlay  on  the  day  of  the  arrest, 
contained  an  unusually  large  number  of 
.advertisements  of  Findlay  merchants, 
calling  attention  to  a  Dollar  Day  in 
Findlay. 

"The  Republican  management  will 
light  the  case  on  the  ground  that  “ad- 
vertinig  matter”  as  specified  in  such  an 
ordinance  cannot  be  interpreted  to  mean 
a  newspaper;  that  such  an  ordinance, 
if  it  is  so  interpreted,  is  unlawful  in 
that  it  constitutes  undue  restraint  of 
trade  and  violates  the  constitutional 
freedom  of  he  press  guarantee. 

The  Republican  has  engaded  W'alter 
Wtiherspoon  ,Fostoria  attorney  ,to  de¬ 
fend  the  case. 

I.  N.  Heminger  is  head  of  the  Find¬ 
lay  Publishing  Company,  publisher  of 
the  Republican. 

Daily  Magazine  Expanded 

The  St.  Louis  Post-Dispatch  an¬ 
nounced  a  larger,  improved  daily  maga¬ 
zine  section  with  a  four-page  promo¬ 
tional  broadside  in  its  Oct.  9  issue. 
Twelve  new  features  were  described. 
Three  hundred  dollars  in  prizes  are 
being  given  to  women  readers  for  the 
best  letters  of  300  words  or  less  telling 
of  the  three  features  of  the  daily  maga¬ 
zine  they  like  best. 

Wins  Carrier  Scholarship 

Frank  A.  Bautze,  Jamaica  Plains,  has 
lieen  awarded  the  Boston  Newsboys’ 
Scholarship  at  Harvard  University, 
made  possible  by  a  fund  raised  by  the 
Boston  Newsboys’  Protective  Union.  A 
movement  has  been  started  to  enlarge 
the  scholarship  fund.  Victor  Morris  of 
the  Orpheum  Theatre  will  be  treasurer 
of  the  drive. 

Held  “Living  Music”  Day 

The  Birmingham  Post  last  week  spon¬ 
sored  “Living  Music  Day.”  Orchestras 
played  throughout  the  day  at  various 
places  in  the  city  and  on  the  downtown 
street  comers,  and  a  free  community 
dance  was  given  at  the  city  auditorium 
in  the  evening  with  four  orchestras 
playing. 

10,000  Attend  Cooking  School 

.\n  “electric  range  cooking  school” 
sponsored  by  the  Lansing  (Mich.)  State 
Journal,  last  w’eek  brought  out  an  at¬ 
tendance  in  three  days  of  nearly  10,000 
housewives. 

Featuring  Saturday  Games 

Three-color  art  depicting  football 
activities  of  the  afternoon  is  a  regular 
Saturday  feature  of  the  San  Francisco 
News. 

New  R.  A  T.  Serial 

“Love  and  Dishes,”  written  by  Mar¬ 
garet  Wood,  is  a  new  serial  being 
offered  by  the  Des^Afoincs  Register  and 
Tribune  syndicate. 


“ANTI-DEPRESSION”  PARADE 

.\n  “.\nti-Depression”  parade  and  a 
Miss  Prosperity  vote  contest  were 
features  of  the  Alameda  (Cal.)  Times- 
Slar’s  Buy-at-Home  campaign.  Prizes 
were  awarded  those  best  depicting  the 
depression  in  their  costumes  in  the 
parade.  Votes  given  by  local  merchants 
were  used  to  .select  Miss  Prosjierit). 
who  had  as  her  reward  a  23-day  trip  to 
Panama. 


OHIO  CIRCULATORS 
TO  MEET  NEXT  WEEK 

Carrier  Promotion,  Depression  Prob¬ 
lems,  Transportation,  Prizes  and 
Rural  Subscriptions  Columbus 
Program  Topics 

Carrier  promotion  and  problems 
brought  about  by  the  depression  will 
be  discussed  at  the  convention  of  the 
Ohio  Circulation  Managers’  .Associa¬ 
tion  at  the  Neil  House,  Columbus, 
Wednesday  and  Thursday,  Oct.  19-20. 

Wednesday’s  sessions  open  with  a 
discussion  on  the  benefits  of  the 
I.C.M.A.  boys’  salesmanship  contest  by 
M.  G.  Sullivan,  Cleveland  Netvs;  E.  C. 
Merideth,  Dayton  Daily  Neivs,  and 
Fred  W.  Weber,  Athens  Messenger, 
and  another  on  the  effects  of  a  limited- 
return  or  no-return  policy  by  Frank 
Newell,  Toledo  Blade,  and  J.  J.  Kirk, 
Cleveland  Plain  Dealer, 

In  the  afternoon  three,  subjects  will 
lie  discussed;  the  practicability  of 
truck  delivery  of  morning  papers  to 
rural  subscribers,  results  from  prizes, 
and  mail  promotion.  The  first  will  be 
considered  by  R.  F.  Corcoran,  Lima 
.News,  and  Stephen  A.  Weber,  Hamil¬ 
ton  Journal;  the  second  by  (3.  S.  Sink, 
Zanesville  Timcs-Recorder  and  Signal, 
and  Floyd  Brown,  Hamilton  News,  and 
the  third  by  J.  Stanley  Billows,  Newark 
Advocate,  and  Glenn  L.  Cox,  Spring- 
field  Neii'S  and  Sun. 

Wednesday  evening  there  will  be  an 
“old  timers’  ”  banquet.  Charles  Wil¬ 
son,  Columbus  Dispatch,  will  be  master 
of  ceremonies. 

On  Thursday  the  following  subjects 
will  be  discussed:  The  best  methods 
for  .settlements  with  country  dealers,  by 
T.  S.  Moorehead,  Cambridge  Jeffer¬ 
sonian,  and  Leland  Hess,  Ohio  State 
Journal;  the  supervision  of  country  cor¬ 
respondents,  serials  and  features,  by 
G.  L.  Morrison,  Toledo  Nezvs-Bee,  and 
T.  J.  Kavanaugh,  Dayton  Daily  News; 
radio  and  its  effect  on  world  series 
sales,  by  D.  V.  Ring,  Cincinnati  En¬ 
quirer,  and  Howard  A.  Hauck,  Colum¬ 
bus  Dispatch,  and  carrier  training,  by 
James  Morrisey,  Youngstoim  Tele¬ 
gram,  and  A.  H.  Pruett,  Charleston 
(W.  Va.)  Gazette. 

Round  table  discussions  will  be  held 
on  the  advisability  of  lowering  the  sub¬ 
scription  rate,  rural  subscriptions,  the 
effects  of  working  with  a  smaller 
budget,  features,  and  the  effects  of  the 
depression  on  current  newspaper  sub- 
•scriptions. 

Officers  of  the  association  are  Shiel 
Dunsker.  Cincinnati  Post,  president; 
Joseph  V.  Madigan,  Cleveland  Plain 
Dealer,  vice-president,  and  Glenn  L. 
Co.x,  Springfield  News  and  Sun,  secre¬ 
tary  and  treasurer.  Walter  Hoots,  Cin¬ 
cinnati  Enquirer,  is  chairman  of  the 
program  committee. 


New  Children’s  Feature 

“Deeds  of  Dan”  is  the  name  of  a  new 
weekly  juvenile  feature  being  offered  by 
.Albert  Crawford  Hurst  Features,  7948 
Langley  avenue,  Chicago.  The  feature 
is  a  simplified  system  of  character  edu¬ 
cation  and  includes  “Success  Highway,” 
a  character  building  game  for  boys  and 
girls.  Mr.  Hurst  was  formerly  with 
the  Scripps-Howard  and  Hearst  News¬ 
papers  in  an  advertising  capacity. 


Has  “Pink”  Edition 

The  Boston  Daily  Record,  tabloid, 
appeared  Oct.  10  with  the  first  two  and 
last  two  pages  printed  on  salmon  pink 
paper.  The  interior  pages  were  in 
white  as  usual.  Pink  will  be  used  for 
the  first  and  sport  editions. 


PROGRAM  COMPLETED 
BY  N.  Y.  CIRCULATORS 


Round-Table  and  Free  Discussions 

Will  Feature  Annual  Convention 
Scheduled  For  Watertown 
October  25-26 

Flour  di.scussions.  iiivotiiig  on  a  few 
prepared  pajiers,  hut  also  upon  subjects 
not  on  the  program,  are  planned  for 
the  annual  meeting  of  the  New  York 
.^tate  Circulation  Managers'  .Association 
to  he  held  at  the  Hotel  Woodruff, 
Watertown,  ( )ct.  25  and  26.  The 
ll'a/ertozcn  Times  will  he  host  to  the 
members,  giving  a  theatre  party  for 
those  who  arrive  on  Oct.  24,  and  a  ban¬ 
quet  with  entertainment  on  the  evening 
of  Oct.  25. 

Following  a  directors'  meeting  Tues¬ 
day  morning,  the  convention  will  be 
oix-ned  with  an  address  of  welcome  by 
Mayor  John  B.  Harris.  Subjects 
scheduled  by  the  program  committee 
headed  by  Louis  F.  Gautier,  Nezv  York 
Times,  first  vice-president  of  the  asso¬ 
ciation,  include : 

“The  Circulation  Department  from 
the  Publisher’s  Viewpoint,”  Charles 
Condgon,  publisher  Watertown  Daily 
Times. 

“What  is  More  Efficient  in  Builoing 
and  Holding  Circulation  —  Newspaper 
Company  Operation  or  Direct  De¬ 
livery?”  by  James  McKernan,  past 
president,  1.  C.  M.  A. 

“Home  Delivery — Does  the  Cost  Jus¬ 
tify  It  in  Metropolitan  Territory?"  by 
E.  S.  Dobson,  circulation  manager 
Brooklyn  Times-Union, 

“Street  Sales,”  Thomas  J.  Dowling, 
circulation  advisor  Scripps-Howard 
Newspapers,  followed  by  discussion. 

“Sunday  Circulation  in  the  Future.” 
by  W.  Clarence  Hixson,  Syracuse  Post- 
Standard,  past  president  of  1.  C.  M.  A. 

“Do  Premiums  Still  Hold  Value  For 
Circulation?”  Discussion  led  by  George 
Erb,  Buffalo  Nezvs. 

“The  Newsboy  Welfare  Committee, 
N.  Y.  S.  C.  M.  A.,”  by  Theodore  Edson, 
circulation  manager  Nassau  Daily  Re- 
z'iew,  Rockville  Center,  N.  Y. 

“Is  Presetit  Outlook  Industrially  Suf¬ 
ficient  to  Warrant  Any  Large  Expendi¬ 
ture  on  Circulation  Promotion?”  by 
William  F.  Baldwin,  of  the  Nezv  York 
Mirror, 

A  discussion  of  various  methods  of 
solicitation  by  the  delegates  from 
Rochester,  Syracuse,  Albany,  Bingham¬ 
ton,  Buffalo,  Schenectady,  Brooklyn, 
and  Yonkers. 

.A  question  box  will  be  available  for 
all  delegates  to  place  any  question  not 
listed  on  the  program. 

Aside  from  the  above,  there  will  be 
more  than  20  subjects  for  discussion  on 
the  convention  floor  covering  every 
phase  of  circulation  operation. 

Roundtable  meetings  will  be  held  with 
Frank  Clancy,  Buffalo  Couricr-E.rpre.ss, 
in  charge  of  morning  and  Sunday  ses¬ 
sions,  and  Abram  Newman,  Nezv  York 
Evening  Post,  presiding  over  evening 
paper  discussions. 


SOUGHT  TO  STOP  SALES 

But  Federal  Injunction  Balked 

Efforts  of  Connecticut  Officials 

Invoking  an  old  statute  providing 
penalties  for  the  sale  of  “any  publica¬ 
tion  dealing  chiefly  with  crime  and 
lust,”  city  officials  of  Putnam  and 
Danielson,  Conn.,  last  week  attempted 
to  stop  the  sale  of  the  Bridgeport 
(Conn.)  Sunday  Herald  in  their  com¬ 
munities,  but  were  prevented  by  a  fed¬ 
eral  court  injunction  obtained  by  the 
Herald. 

Prosecuting  .Attorney  Eric  H.  John¬ 
son  of  Putnam  started  the  drive  against 
the  Herald,  announcing  that  no  copies 
of  it  would  be  permitted  to  be  sold  on 
the  week-end  of  Oct.  9.  He  served 
notice  to  that  effect  upon  Leon  .A.  Tal¬ 
bot,  who  is  mayor  and  chief  of  police 
of  Putnam  and  also  hea<l  of  the  Putnam 
News  Company,  leading  distributor  of 
the  Herald  in  the  section.  Talbot  can¬ 
celled  his  weekly  order.  .At  one  o’clock 
on  Sunday  morning,  however,  a  U.  S. 
marshall  visited  Putnam  and  Danielson 
a  nearby  community  whose  officials 
agreed  to  follow  Putnam’s  lead  in  ban¬ 
ning  the  Herald,  and  served  notice  of 
injunction.  It  restrained  city  officials 
and  the  state  police  from  interfering 
with  sale  of  the  Herald  pending  a  hear¬ 
ing  in  U.  S.  District  Court  at  Hartford 
on  Oct.  17,  under  penalty  of  a  fine. 

To  Resume  Big  News  Contest 

The  annual  “Biggest  News”  contest 
conducted  by  the  .Nezv  Orleans  Times- 
Picayune  in  which  students  of  200  high 
schools  in  Louisiana  and  Mississippi 
participate,  will  start  shortly.  Miss 
Beatrice  Co.sgrove,  children’s  editor,  is 
in  charge. 

Ran  Prison  Series 

The  New  Orleans  Item  recently  pub¬ 
lished  a  series  of  daily  illustrated 
articles  by  R.  L.  Himes,  general  man¬ 
ager  of  the  Louisiana  state  penitentiary, 
concerning  life  in  the  state  prison  and 
farts  about  penology. 


Drive  and  Control 
for 
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WILLIAM  SMITH  DIES; 
MICHIGAN  PUBLISHER 

W«»  Active  Politically  for  Many 

Yean  and  Served  in  Congress  and 

the  Senate — Manager  of  Grand 
Rapids  Herald  1902-1908 

William  A.  Smith,  former  United 
States  Senator  from  Michigan  and 
president  of  the  Herald  Publishing 
Company,  publisher  of  the  Grand  Rapids 
Herald,' died  in  Grand  Rapids  Oct.  11, 

He  was  born  in  Uowagiac,  Mich.,  73 
years  ago,  and  was  taken  to  Grand 
Rapids  by  his  parents  when  he  was  13 
years  old.  From  an  early  age  his  ef¬ 
forts  were  needed  to  bolster  the  family 
income  and  he  sold  newspapers  and 
popcorn  on  the  streets.  At  the  time  of 
his  death  he  was  a  controlling  stock¬ 
holder  in  many  large  business  concerns. 

Senator  Smith's  public  career  began 
at  the  age  of  18  when  he  became  a  page 
in  the  Michigan  legislature.  He  studied 
law  and  was  admitted  to  the  bar  in 
1882,  later  forming  the  firm  of  Smiley, 
Stevens  &  Smith. 

He  was  elected  to  Congress  from 
the  Fifth  Michigan  District  in  1894  and 
served  six  terms.  He  w'as  reelected  for 
the  seventh  term  but  did  not  take  his 
seat,  as  he  entered  the  race  for  the 
United  States  Senate. 

He  was  in  the  Senate  from  1906  to 
1918,  when  he  retired  and,  with  his 
only  son,  William  Alden  Smith,  Jr.,  pre¬ 
pared  to  give  his  time  to  business. 

Senator  Smith  was  chairman  of  the 
sub-committee  of  the  United  States 
Senate  that  investigated  the  sinking  of 
the  White  Star  liner  Titanic.  His  con¬ 
duct  of  the  hearings  was  adversely  criti¬ 
cized  in  English  newspapers. 

In  1906,  Senator  Smith  bought  the 
Herald  from  the  Booth  interests  and 
continued  as  its  manager  until  1918. 
He  retired  in  that  year  and  his  son  be¬ 
came  manager.  The  younger  Mr. 
Smith,  however,  lived  only  a  short  time 
thereafter  and  was  succeeded  by  Arthur 
H.  Vanderberg,  now  junior  Senator 
from  Michigan.  Senator  Vanderberg 
relinquished  the  management  upon  his 
election  to  the  Senate. 

In  Octover,  1886,  he  married  Nana 
Osterhout  of  Grand  Rapids,  who  sur¬ 
vives  him  with  two  grandchildren,  now 
living  in  England  with  their  mother. 
Mrs.  William  Alden  Smith,  Jr.,  was  a 
daughter  of  the  later  Milton  McRae,  of 
the  Scripps-McRae,  now  the  Scripps- 
Howard  Newspapers. 

MILES  BATH 

New  York  City  New*  Man  Had 

Covered  Bellevue  For  25  Years 

Miles  Bath,  who  had  covered  Belle¬ 
vue  Hospital  for  the  New  York  City 
News  Association  for  the  last  25  years 
and  had  been  a  district  reporter  in  the 
city  since  1897,  died  Oct.  6  in  the  Post- 
Graduate  Hospital,  New  York,  after  an 
operation  performed  there  on  Sept.  23. 

Born  in  Dublin,  Ireland,  he  came  to 
New  York  at  the  age  of  16.  As  a 
youth  Mr.  Bath  studied  engineering  at 
Cooper  Union,  then  became  a  teleg¬ 
rapher,  and  it  was  while  working  in 
Harlem  for  the  Western  Union  that  he 
met  a  group  of  newspapermen  and  liked 
dieir  form  of  work  so  much  that  he 
obtained  the  job  of  covering  Harlem 
for  the  Evening  Mail. 

Later  he  reported  news  for  Nezv 
York  Sun  in  the  Bellevue  district,  be¬ 
fore  taking  the  Bellevue  Hospital  post 
for  the  City  News  AsscK'iation.  He  was 
known  to  hundreds  of  newspaper  men, 
politicians,  city  and  hospital  officials. 

WALTER  SCOTT  BARNES  DIES 

Walter  Scott  Barnes,  building  super¬ 
intendent  of  the  Neiv  York  Times,  died 
Oct.  13  at  his  home,  4043  191st  street. 
Flushing.  He  had  been  employed  by 
the  Times  since  November,  1904.  He 
had  suffered  from  a  heart  ailment  for  a 
long  time,  and  last  winter  was  ill  for 
several  months.  He  returned  to  work, 
however,  and  even  on  the  day  before 
his  death  attended  to  his  usual  duties. 
He  was  about  53  years  old.  His  wife, 
a  son  and  a  daughter  survive  him. 


(0bttuarij 

JOHN  MacDON.ALD  RIDER.  83, 
who  established  a  weekly  in  Wilton 
Junction,  la.,  in  1874  and  published 
it  for  two  decades  and  also  held  a  part 
interest  in  the  Tipton  (la.)  Advertiser, 
died  Oct.  7  in  University  Hospital,  Iowa 
City. 

Walter  C.  Smith,  74,  with  the  Jer¬ 
sey  City  (N.  J.)  Jersey  Journal  com¬ 
posing  room  from  1883  to  1926,  died 
Oct.  8. 

John  A.  Blackman,  26,  nephew  of 
Lee  R.  Blackman,  managing  editor, 
Moline  (Ill.)  Dispatch,  and  a  reporter 
and  staff  photographer  the  past  six 
years,  died  Oct.  5  after  10  days’  illness. 

John  H.  Brund.\ge,  67,  son  of  the 
late  Hiram  Brundage  who  founded  the 
Dillon  (Mont.)  Tribune,  died  at  Dillon, 
recently.  For  many  years  he  was  with 
the  Tribune. 

John  S.  Patton,  76,  editor  of  the 
Roanoke  (Va.)  Times,  when  the  paper 
was  published  in  Salem,  Va.,  and  also 
in  a  similar  capacity  with  the  Charlotte- 
ville  (Va.)  Jeffersonian  Republican,  and 
later  editor  and  part  owner  of  the 
Charlottcville  Progress,  died  Oct.  1  at 
his  residence  in  Charlotteville. 

Nelson  H.  Lingenfelier,  64,  former 
managing  editor,  city  editor,  editorial 
writer  and  director  of  the  Bureau  of 
Accuracy  and  Fair  Play,  Oklahoma  City 
Daily  Oklahoman,  died  Oct.  4  at  Char¬ 
lotte,  S.  C.  Bom  at  Kinmundy,  Ill.,  he 
was  in  the  newspaper  business  there  and 
at  Sioux  City,  la.,  before  going  to  Okla¬ 
homa  City  in  1910  to  join  the  Daily 
Oklahoman.  After  15  years  of  service, 
he  was  at  Frederick,  Okla.,  and  other 
cities  until  his  return  to  the  Oklahoman 
in  1930.  He  retired  in  April,  1932. 

J.  Barnsley  Watson,  for  48  years 
a  member  of  the  business  department, 
Philadelphia  Public  ledger,  and  father- 
in-law  of  J.  Paul  Pedigo,  city  editor. 
Evening  Public  I^edgcr,  died  Oct.  6  in 
Germantown,  Pa. 

Loris  D.  Spence.  22,  editorial  staff. 
Northzvest  Nebraska  Nctvs,  died  Oct.  8 
of  heart  attack  at  his  home  in  Crawford, 
Neb.  His  father  is  editor  and  publisher 
of  the  paper. 

John  Russell  Rogers,  92,  veteran 
publicity  man  known  to  four  generations 
of  show’  folks  as  “Yours  Merrily” 
Rogers,  was  found  dead  in  his  apart¬ 
ment  in  the  Hotel  Somerset,  New  York, 
Oct.  6.  He  started  his  theatrical  career 
with  Barney  McCauley,  the  actor-man¬ 
ager  in  Cincinnati  in  the  early  ’60s. 

CoL.  C.  J.  Walden,  90,  publisher. 
Boonville  (Mo.)  Advertiser,  from  1903 
to  1922,  died  at  his  home  in  Boonville, 
Sept.  28,  after  a  short  illness.  He 
served  in  the  Civil  War.  At  various 
times  he  was  engaged  in  newspaper 
work  in  other  Missouri  towns  including. 
Fayette,  Nevada,  Sedalia,  and  Bruns¬ 
wick. 

Arthur  M.  Willis,  78,  with  the 
Boston  Globe  composing  room  staff  40 
years,  died  recently  at  his  home  in 
Saxonville. 

Lee  L.  Landes,  64.  of  the  editorial- 
staff,  Staten  Island  (X.  Y.)  Advance, 
and  former  practicing  lawyer,  died  Oct. 
7  at  the  Staten  Island  hospital,  after  a 
lingering  illness. 
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Mrs.  Josephine  Oakes  Wheeler. 
wife  of  William  F.  Wheeler,  manager, 
Brooklyn  Eagle  News  Syndicate,  died 
recently  at  her  home  in  Brooklyn.  Be¬ 
fore  her  marriage  she  was  with  the 
general  management  of  the  Hearst  pub¬ 
lications  and  was  secretary  to  Arthur 
Brisbane  for  several  years. 

George  U.  M.arvin,  06,  an  Ohio  news¬ 
paperman  for  40  years,  died  at  his  home 
in  Columbus  last  week.  During  the 
Roosevelt  administration,  he  represented 
the  Cleveland  Leader  in  Washington. 
He  was  a  member  of  the  Ohio  Legisla¬ 
tive  Correspondents  Association. 

L'red  Hewitt,  65,  veteran  proof¬ 
reader,  Rochester  (N.Y.)  Times-Umon, 
died  Oct.  1  at  a  Rochester  hospital,  of 
a  heart  attack.  Many  years  ago  Hewitt 
published  a  weekly  newspaper  at  Bel- 
lona,  N.  Y. 

James  S.  Wythe,  88,  vice-president 
of  the  Wythe  Machine  Typesetting  Com¬ 
pany,  Inc.,  Camden,  N.  J.,  died  Oct.  4 
at  his  home  in  Pitman. 

Walter  A.  Stevens,  58,  died  sud¬ 
denly  Oct.  4  at  his  home  in  Dallas, 
Tex.  After  completing  his  education  he 
worked  for  a  time  as  a  reporter  for  the 
Dallas  Times-IIerald.  For  a  time  he 
was  publisher  of  Home  and  State,  a 
magazine,  and  later  he  published  Dallas 
Saturday  Night  and  several  other  pub¬ 
lications.  At  the  time  of  his  death  he 
was  vice-president  of  the  Stevens  Park 
Development  Company. 

Ch.arles  C.  Redfield,  73,  dean  of 
Tioga  county,  Pennsylvania,  newspaper¬ 
men,  died  Oct.  7  in  his  home  in  Mans¬ 
field,  Pa.,  following  a  long  illness. 
He  had  been  engaged  in  newspaper 
service  for  54  years.  He  began  work 
on  the  Mansfield  (Pa.)  Advertiser, 
later  establishing  the  Lawrenceville 
(Pa.)  Herald,  which  he  published  for 
ten  years.  He  then  established  the 
Covington  (Pa.)  Monitor  and  later  the 
Painted  Post  (N.  Y.)  Monitor.  He 
returned  to  Covington,  Pa.,  to  establish 
a  new  paper  known  as  the  Sun,  which 
he  conducted  until  the  time  of  his  re¬ 
tirement.  His  wife  and  seven  children 
survive. 

Arthur  Soule  MacDo.nald,  57,  law¬ 
yer  and  editor  of  the  Putnam  (Conn.) 
Patriot,  died,  at  his  home  Oct.  6  after 
a  short  illness.  While  engaged  in  news¬ 
paper  work  he  studied  law  and  was  ad¬ 
mitted  to  the  bar  in  1908.  He  served 
as  prosecuting  attorney  in  the  Putnam 
city  court  for  four  years.  After  his 
father’s  death  in  1919  he  became  pub¬ 
lisher  of  the  paper.  Later  when  the 
paper  was  acquired  by  G.  Lawrence 
I’erkins  and  John  J.  Whitehead,  Jr.,  he 
served  in  an  editorial  capacity.  When 
Mr.  Whitehead,  Jr.,  died  in  December 
he  again  became  editor  and  last  week 
became  co-owner  of  the  paper  with 
Keyren  H,  Cotter,  business  manager. 

Wii.i.iAM  Bari.ev.  84,  a  member  of 
the  advertising  tlei)artnient  of  the  IVin- 
iiipeg  I  ree  Press  for  43  years,  died  at 
his  home  in  Winnipeg  Oct.  7.  Born 
in  Chicago,  .\lr.  Barley  moved  with  his 
l)arents  to  Toronto.  Out.,  as  a  child. 
He  joined  the  staff  of  the  Free  Press 
as  an  ."Kh  ertising  salesman  in  1889. 
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Harry  C.  Fletcher,  60,  former 
lYiehita  (Kan.)  Eagle  circulation  em- 
plove,  killed  himself  in  San  Francisco, 
Oct.  7. 

Wilbur  C.  Edwoods,  46,  circulation 
manager,  Toledo  Observer,  weekly,  died 
last  week.  He  was  the  son  of  Cor¬ 
nelius  Edwoods,  editor  and  publisher  of 
the  Observer. 

Francis  L.  Littlefield,  who  served 
as  city  editor  of  the  old  Portland  (Me.) 
Argus  for  a  period  of  23  years,  died 
Oct.  1.  He  had  not  been  engaged  in 
newspaper  work  for  the  past  10  years. 

John  F.  Conners,  55,  former  Oak¬ 
land,  Cal.,  newspaper  editor,  publisher 
and  postmaster,  died  Oct.  5  of  a  heart 
attack.  Following  high  school  gradua¬ 
tion,  Mr.  Conners  went  to  the  Oakland 
Tribune  and  worked  his  way  up  to  the 
position  of  managing  editor.  Later  he 
published  the  Oakland  Enquirer,  selling 
out  when  that  paper  became  the  Post- 
Enquirer. 


UNITED  PRESS 
news  coverage 
is  world-wide, 
complete  and 
Independent 
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Cline  •  W  estinghouse 
Double  Motor-Drive 
with  full  automatic 
push  button  control 
is  used  by 
Indianapolis  Star 

Indianapolis,  Ind. 

A*k  them  about  it 
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Chicaco:  111  West  Washincton 
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New  York:  Daily  News  Bldg. 
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The  WELFARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 
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JUDICIARY,  PRESS  RELATIONS 
ARE  CRITICIZED 

(Continued  from  page  11) 


greater  the  chance  of  the  judge  misusing 
his  power  of  contempt. 

“As  an  example,  I  recall  a  rather 
recent  gangster  murder  case  in  a  large 
city  when  the  conduct  of  a  demagogue 
judge  disgu.sted  the  better  class  of  citi¬ 
zens  ;  yet  no  newspaper  in  the  city  dared 
to  say  what  the  facts  justified,  even 
after  the  case  was  legally  ended  by  an 
acquittal.  One  publication  in  that  city, 
ordinarily  bold  and  aggressive  in  its 
criticism  of  public  men  and  affairs, 
frankly  stated  that  it  abstained  from 
comment  on  the  case  from  fear  of  what 
such  a  judge  might  do. 

“The  most  notorious  cases  of  the 
abuse  of  contempt  have  involved  sim¬ 
ilar  conditions — notably  the  widely  dis¬ 
cussed  case  in  New  Mexico  and  the 
more  recent  one  in  Cleveland.  Such 
cases,  however,  are  comparatively  rare. 
On  the  whole  I  do  not  think  that  either 
the  interests  of  the  public  or  the  proper 
functions  of  the  press  are  suffering  seri¬ 
ously  from  the  use  of  the  power  of  con¬ 
tempt  by  the  courts.  In  fact  if  it  were 
properly  exercised  by  the  proper  type 
of  judges,  it  might  well  be  employed 
much  more  freely.  It  is  to  the  in¬ 
fluence  of  politics,  and  the  malice  of 
low-type  political  judges,  that  we  can 
ascribe  these  occasional  abuses  of  con¬ 
tempt  process  which  have  alarmed  the 
press,  undermined  its  confidence  in  the 
courts,  and  stimulated  a  rather  wide¬ 
spread  demand  among  editors  that  the 
contempt  power  should  be  curtailed. 

“The  only  proper  remedy  for  the 
abuse  of  contempt  process  is  to  make 
its  operation  just  and  wholesome  by 
removing  the  judiciary  from  politics. 
The  worst  possible  remedy  would  be  the 
one  so  loudly  demanded  by  many  editors 
— that  of  making  such  charges  triable 
before  a  jury.  The  effect  of  that  would 
be  to  aggravate  the  evils  of  the  existing 
system  by  diverting  the  courts  still  fur¬ 
ther  of  their  proper  powers,  and  by 
giving  the  newspapers,  the  populace  and 
the  lower  class  of  lawyers  complete 
control  over  the  only  means  the  courts 
now  have  for  protecting  their  proper 
functions.  The  only  modicum  of  con¬ 
solation  in  such  a  step  would  be  that  by 
completing  the  demoralization  of  our 
judicial  system  it  might  bring  the  pub¬ 
lic  immediately  to  such  a  degree  of  dis¬ 
gust  as  would  insure  thoroughgoing  re¬ 
form.  Such  a  counsel  of  despair,  how¬ 
ever.  can  hardly  be  considered  seri¬ 
ously.” 

In  closing  his  address  Mr.  Perry 
said : 

“If  I  have  seemed  at  times  to  under¬ 
value  the  cooperation  of  the  press,  it 
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wa.s  only  to  deprecate  false  hopes  and 
to  emphasize  the  importance  of  positive 
remedies.  But  there  is  not  only  a  rich 
field  for  cooperation  between  the  press 
and  an  integrated  bar,  but  also  important 
opportunities  for  such  cooperation  even 
under  the  present  conditions.  I  would 
not  for  a  moment  abate  the  efforts  of 
both  professions  to  cooperate  for  all 
worthy  purposes.  Even  here  1  must 
add  the  warning  that  the  exchange  of 
official  information  for  newspaper  pub¬ 
licity  often  seriously  impairs  such  co¬ 
operation.  Nevertheless  there  is  in  the 
press  a  vast  reservoir  of  sound  inten¬ 
tion,  clear  thinking,  courage  and  sincere 
devotion  to  public  welfare,  and  the 
great  majority  of  newspapers  can  be 
depended  upon  to  lend  powerful  aid  in 
bringing  about  all  reforms  that  the 
public  interest  demands. 

“Finally,  in  furthering  such  coopera¬ 
tion,  I  would  emphasize  the  importance 
of  helpful  local  and  individual  contacts 
between  members  of  the  two  profes¬ 
sions.  Frankly  it  must  be  said  that  such 
contacts  are  sometimes  wanting. 

“For  example,  lawyers  can  aid  the 
press  by  furnishing  news  as  to  litigation 
and  decisions  intelligibly — and  promptly. 
Nobody  outside  a  newspaper  office  has 
any  conception  of  the  value  of  time  in 
such  matters.  The  report  of  a  decision, 
however  inartificial  it  may  be,  is  more 
valuable  than  a  much  better  one  re¬ 
ceived  the  next  day. 

“The  lawyer  or  the  judge  can  always 
feel  assured  that  the  newspaper  wants 
to  report  all  legal  matters  correctly, 
and  he  can  also  assume  that  the  repre¬ 
sentatives  of  reputable  newspapers  arc 
gentlemen.  He  should  remember  that 
they  are  continually  entrusted  with  ad¬ 
vance  matter  and  confidential  informa¬ 
tion  of  the  most  serious  importance  by 


linblic  officials  of  all  grades  from  the 
President  of  the  United  States  down¬ 
ward.  He  therefore  should  not  be  sus¬ 
picious  of  reputable  newspaper  re¬ 
porters,  and  he  should  feel  that  cour¬ 
tesies  to  them  are  not  misplaced.  Above 
all  he  should  be  scrupulous  not  to  induce 
or  knowingly  permit  a  newspaper  to 
publish  matter  that  involves  legal  lia¬ 
bility — a  practice  against  which  the 
press  always  has  to  be  on  its  guard  in 
contacts  with  the  less  scrupulous  at¬ 
torneys. 

“The  paths  of  the  press  and  the  bar 
are  not  identical,  but  discreet  and  paral¬ 
lel.  It  is  neither  possible  nor  desirable 
to  merge  or  intimately  coordinate  their 
efforts.  The  lawyer  and  the  editor, 
like  the  clergyman  and  the  physician, 
are  plowing  two  different  furrows. 
Each  should  stick  to  his  plow ;  but 
when  their  lines  are  contiguous,  or  in 
rare  instances  coincident,  they  should 
work  together  with  the  fullest  under¬ 
standing  and  cordiality.” 

BILL  PERMITS  BROADCASTING 

The  Alabama  legislature  in  its  lower 
house  has  passed  a  bill  80  to  0  requir¬ 
ing  Alabama  colleges  to  permit  radio 
broadcasting  of  football  games.  The 
.Southern  Conference  last  fall  decided 
to  prohibit  the  broadcasting  of  games 
and  A.  H.  Armstrong,  secretary  of  the 
conference,  states  that  other  colleges 
can  cancel  their  schedules  in  Alabama 
provided  the  bill  is  enacted  into  law. 
He  said  such  a  law  would  take  away 
revenues  from  the  colleges. 

DOVEDOWN  APPOINTS 

Gottschaldt-Humphrey,  Inc.,  Atlanta 
agency,  has  secured  the  account  of  the 
Oovedown  Hosiery  Mills,  Griffin,  Ga., 
makers  of  full-fashioned  hosiery. 


PRICE  COPY  ABANDONED 

Chicago  Store  Getting  Results  b) 
Emphasizing  Quality 

(Special  to  Editor  &  Publisher) 

Chicago,  Oct.  12. — Successful  result; 
are  being  obtained  by  Scholle’s,  Chicagi 
furniture  store,  by  adopting  a  completi 
“about-face”  attitude  in  its  newspapei 
advertising  technique.  Instead  of  shout¬ 
ing  bargains  and  prices,  as  so  inanj 
furniture  dealers  are  doing  in  an  effort 
to  find  their  way  out  of  the  depression 
Scholle’s  is  using  high  frequency  ad¬ 
vertisements  of  modest  size,  but  with  ar 
entirely  different  message  to  the  store’s 
customers. 

After  trying  the  “bargain”  type  oi 
advertising  all  summer  with  only  aver¬ 
age  results,  Scholle’s  retained  James  \V. 
Egan,  Chicago  advertising  man,  to 
write  the  daily  newspaper  copy.  En¬ 
deavoring  to  convey  the  idea  of  culture 
and  refinement  about  Scholle's  furniture, 
and  at  the  same  time  to  impress  the 
customer  with  the  present  values  offered, 
the  advertising  suggests  “in  every  in¬ 
stance  Scholle’s  regular  prices  are  so 
moderate  as  to  astonish  those  who 
imagine  that  quality  furniture  neces¬ 
sarily  costs  more  than  quite  ordinary 
pieces.”  Another  advertisement  dealing 
with  gold-lead  mirrors  is  typical, 
saying : 

“Gorgeous  is  not  too  strong  a  word 
to  describe  mirrors  suited  to  a  palace, 
yet  fitting  into  the  decoration  of  any 
home.  You  will  guess  their  prices  at 
three  times  what  they  are.” 

REJOINS  NATION 

Freda  Kirchwey,  former  managing 
editor  of  the  Nation,  who  resigned  three 
years  ago,  has  rejoined  the  paper  as 
chief  executive  editor. 


Supplies  and  Equipment 


for  better  Color  Plates 
use  GOSS  Curved  Router  5  5  B 


The  machine  you  need  for  routing  color 
plates  easily  and  accurately  is  the  Goss 
Friction  Driven  Curved  Router  55B. 
It  is  the  only  routing  machine  built  en¬ 
tirely  without  tapes  or  belts  for  driving 
the  cutter  spindle.  It  is  simple,  quick, 
positive  and  convenient  to  operate.  This 
machine  solves  the  problem  of  produc¬ 
ing  superior  plates  when  you  have  a  run 
with  color.  Write  for  full  information. 


THE'GOSS  PRINTING  PRESS  COMPANY 

1636  South  Paulina  Stroat 
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EQUIPMENT  FOR  SALE 

Surplus  due  to  consolidation  of 
Standard  and  Times 


EQUIPMENT 

PRICE 

No.  8  UNOTYPE— 3  maua- 
zines — 3  fonts  type — MatRach 
feeder  and  motor 

^950.00 

No.  5  LINOTYPE— t  maga- 
zine — 1  font  type — motor 

400.00 

Scott  dry  mat  rolling  machine 
and  motor 

750.00 

55  line  screen — 8  z  10 

25.00 

Scott  24  page  Speed  King 
press — motor  and  compensator 

3500.00 

Wood  pony  autoplate  and 
motor,  built  for  press 

650.00 

All  Itama  Uated  are  in  very  yood  condition 


For  further  information 
addrest 

New  Bedford  Standard-Times 


ASBESTOS 

WIRE  WOVEN 
CLOTH 

FOR  ALL 

TYPES  of  SCORCHERS 

T 

REMOISTENING  GUM 

FOR 

COATING  PACKING 
FELTS 

American  Publishers  Supply 

P.  O.  Box  1.31,  West  Lynn,  Mass. 


MODERN  MACHINES 
FOR  YOUR 
STEREOTYPING 
DEPARTMENT 

Speed  Mould  for  casting 
flat  plates. 

Single  and  Two  Speed 
Matrix  Rollers. 

Stereotype-Metal 

Furnaces. 

Flat  Shaving  Machines. 
Type  High  Planers. 

Saw  Tables. 

Monorail  Trimming 
Machines. 

Routing  Machines. 

Complete  Line  of  Accessories 
and  Supplies 


Send  for  the  latest  Hoe 
Stereotypers'  Catalog 

R.  HOE  &  CO.,  Inc- 
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sales  make  CHICAGO 
STORE  OPTIMISTIC 

Week’s  Business  at  Rothschild’s 
Was  Best  in  Five  Years  and 

40  per  Cent  Above  Same 
Week  Last  Year 

to  KDITOU  &  I'L  BI.ISHKI!  ) 

CHK'A'io,  ( )ct.  11. — note  of  clieer 
(ja;.  --oniuled  today  In  Maurice  L. 
Rothschild,  president  of  the  loop  clotli- 
ing  firm  hearing:  his  name,  when  he  re¬ 
ported  that  Ins  company  in  the  last 
week.  Oct.  3-S.  had  enjoyed  a  husiness 
which  hronjrht  in  jiross  receipts  totaling: 
more  tlian  4(1  per  cent  hipher  than  tin- 
receipts  of  the  corresiHHidinp  week  in 

1931. 

•‘,\dvertisinp  i)layed  an  imiM)rtant  part 
in  brinpinp  crowds  to  our  store."  de¬ 
clared  Mr.  Rothschild.  "It  was  the  In-st 
week  of  those  dates  in  five  years. 
number  of  reasons  may  have  broupht  it 
about,  hut  it  is  noteworthy  that  it  was 
not  stimulated  by  a  series  of  .sales 
ieaturiiiK  cheap  merchandise.  There 
was  only  one  sale  of  extensive  size. 
That  was  a  basement  sale  of  11  cent 
iirts  which  was  highly  successful  and. 
of  course.  hel))ed  swell  the  total 
business." 

Turning  his  attention  to  the  fact  that 
people  are  buying  better  clothes  this 
fall.  Mr.  Rothschild  said: 

“The  sjjecial  feature  of  the  week  was 
the  fact  that  people  are  buying  better 
merchandise.  They  were  not  UK)king 
tor  bargains  so  much  as  they  were  ask¬ 
ing  for  quality  and  willing  to  pay  a 
little  more  for  it. 

"This  season  is  naturally  a  good  one 
ior  the  clothing  trade  and  the  fact  that 
the  last  week  showed  a  business  so  much 
better  than  the  same  week  last  year  is 
verj-  encouraging.  When  we  consider 
that  it  M  as  the  best  week  in  comparison 
with  corresponding-  weeks  in  the  last 
ti«  years,  we  can’t  avoid  optimism. 
Purchases  of  a  better  grade  of  mer¬ 
chandise  should  be  significant." 

LABOR  REPORTS  READY 

N.  Y.  Union  Committee  Will  Submit 
Report  of  Negotiations 

The  scale  conference  committee  of  the 
Xew  York  Typographical  Union  Xo.  fi 
iormulated  a  report  this  week  of  the 
results  of  negotiations  with  the  Printers’ 
!.eague  .Section  of  the  Kmploying 
Printers  Association. 

It  will  be  submitted  to  the  members 
at  the  union’s  regular  montlilv  meeting. 
Oct.  16. 

On  Monday.  Oct.  17.  the  employers’ 
committee  will  present  its  report  to  the 
Printers’  League  Section.  After  these 
two  meetings  the  status  of  the  negotia¬ 
tions  will  be  more  definitely  established. 

No  report  of  an  agreement  has  been 
made,  although  Editor  &  Pt’BLisiiF.R 
was  told  that  the  two  bodies  had  con¬ 
curred  on  some  items.  Negotiations 
were  interrupted  last  week  when  Charles 
P.  Howard,  president  of  the  Interna¬ 
tional  Typographical  Union,  was  re¬ 
called  to  his  office  in  Indianaiiolis  on 
urgent  business.  Mr.  Howard  was  con- 
ttrring  with  the  committee  on  certain 
items  which  were  outside  the  jurisdic¬ 
tion  of  the  local  union  committee. 

"Hie  truce  called  by  both  bodies,  de¬ 
laying  action  on  the  employers’  notice 
that  they  would  abolish  priority  Oct.  1 
and  reduce  wages  17  per  cent  Oct.  16, 
'till  remains  in  effect. 


CASS  HEADS  NEBRASKA  GROUP 

Lyman  Cass,  editor  of  the  Ravi'iiita 
AVjivr,  was  elected  president  of 
the  Loup  Valley  Editorial  Association 
*lthe  annual  meeting  in  Grand  Island, 
Att.  7.  Perry  Gage  of  the  Palmer 
J^rnal,  was  named  vice-president  and 
■urs.  Grace  Reed  of  the  Xorfh  Lout' 
^yalist,  was  re-elected  secretary- 
treasurer. 


LIBBEY  glass  to  AYER 

The  Libbey  Glass  Manufacturing 
ompany  of  Toledo,  manufacturers  of 
*t)Ie  glassware,  has  appointed  X.  \V. 
Ver  &  Son.  Inc. 


ISSUED  HOOVER  SECTION 

Long  Island  Daily  Offers  Edition  To 
Help  Avert  “Tragedy  of  Defeat” 

l(>-page  section,  devoted  entirely  to 
the  candidacy  of  President  Hoover  and 
to  ))resentation  of  national,  state  and 
local  issues,  was  iniblished  Oct.  7  by  the 
Wiesait  Paily  Rt^riew.  RiKkville  Center, 
.X.  V.  The  section  was  issued  in  con- 
junctitm  with  the  daily  edition,  but  ac¬ 
cording  to  an  editorial  note  in  the  mast¬ 
head.  was  designed  to  l>e  retained 
through  the  camiiaign  for  reference, 
study  and  guidance. 

.\nticipating  that  readers  would  at¬ 
tribute  the  section  to  the  sponsorship  of 
the  Republican  party,  the  Review  stated 
that  the  edition  had  in  no  way  been  sug¬ 
gested,  subsidized  or  underwritten  by 
any  individual  or  political  organization. 
The  edition  was  offered  to  "help  avert 
the  tragedy”  that  the  Review  Iielieves 
involved  in  the  danger  that  Mr.  Hoover 
might  not  be  re-elected,  due  to  the  "deep 
resentment  of  people  against  economic 
conditions  for  which  he  may  he  penal¬ 
ized  without  warrant  and  in  igiumancc 
of  the  extent  to  which  he  has  averted 
even  worse  developments’’ 

The  section  was  prepared  by  James 
E.  Stiles,  editor  and  publisher,  and 
Arthur  L.  H<idges,  associate  editor. 


JOINS  METROPOLITAN  AGENCY 

M.  I.  Cappiello.  formerlv  with 
W.  H.  'H.  Hull  &  Co.,  has;^  joined  the 
Metropolitan  .Advertising  Company  as 
an  account  executive.  , 


EDITOR  &  PUBLISHER 
Classified  Advertising 
RATES 

SITUATIONS  (Cash  with  Order) 

1  Time  —  .50  per  line 

3  Times  —  .40  per  line 
ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

1  Time  —  .75  per  line 

4  Times  .60  per  line 
Count  six  words  to  the  line 

White  space  charge  at  same  rate  per  line 
per  insertion  as  earned  by  frequency  of 
insertion.  Minimum  space,  three  lines. 
The  Editor  A  Publisher  reserves  the  right 
to  classify,  edit  or  reject  any  copy. 


Brokers 


Absolute  Bargain —  \V«^ekly  nttd  job  idant.  ex- 
(iiisive  tiold:  oxcidleiit  efiiiipiiKMit :  oiirniii;; 

,  after  paying;  expeiiseK.  iiu’ludiiiK  salary 
owner.  Iiiltinl  paytiieiit  $7. OOP.  J.  B.  Shale. 
Tillies  HiiiMintr.  New  York. 


Wanted  to  Lease 


Three  men,  «‘upal)le  taking  entire  (’harue 
newt*,  advertiHinir,  imsinesH  and  shop,  wish 
to  take  over  and  build  up  weekly  in  small 
or  tnefliiini  sizmi  eity.  Would  work  on  shares 
for  owner  until  investineiit  paid  or  other 
siiitnide  nrrangeiuent.  Editor  A 

Publisher. 


Helo  Wanted 


District  or  local  salesmen  for  our  steady 
features.  Com.  basis.  Will  Judy  Press  Syndi- 
I’nle.  3323  Michigan  Blvd.,  Chicago. 


For  Seashore  News  Bureau -All-around  news- 
papertnan  with  real  rewrite  ability  and  n<»t 
afraid  of  work.  State  salary,  age.  experi¬ 
ence  and  references.  D-021,  Editor  Publisher. 


Managing  Editor  wante<l  for  afternoon 
newspaper  of  70,000  circulation.  Only  trained 
men  of  establlshe<l  position  in  newspaper  busi¬ 
ness  ne<*d  appi.r.  Rubinit  with  application 
photograph,  statement  of  newspaper  experi* 
ence,  age,  inliicational  nualitlcations.  and  list 
of  references  to  publishers  or  managing  etli- 
tors  under  whom  applicant  has  worked.  P-tUH. 
Editor  A  Publisher. 


Salesman  -  -Wanted  a  man  who  is  free  to  travel 
constantl.v  and  can  sell  a  new  complete  cir¬ 
culation  building  service  to  newspaper  pub¬ 
lishers.  Possibly  this  man  has  been  a  success¬ 
ful  syndicate  salesman.  This  position  offers 
an  unusual  opportunity  to  an  outstanding 
salesman  who  has  real  ability  and  is  able  to 
dnance  himself  until  early  sales  bring  com¬ 
missions.  A  real  salesman  can  earn  l.'i.iNki 
to  $10,(K)0  a  year.  Write,  giving  age,  experi¬ 
ence,  and  references;  also  photo,  to  Box  P-«n7, 
Editor  &  Publisher. 


Wanted — Experience<l  special  edition  and 
weekly  Business  Review  solicitors.  Commis¬ 
sion  basis.  Small  drawing  account.  Middle 
western  city.  P-600,  Editor  A  Publisher. 


SOCIALIST  DAILY  SUSPENDED 

The  Xezi’  Yorker  {'olksceitiiiui,  only 
(iennan  language  labor  daily  in  the 
L'nited  States  and  one  of  the  oldest  radi¬ 
cal  papers  in  the  country,  announced 
Oct.  12  a  decision  by  its  publisltcrs.  the 
.Socialist  Cooperative  Publishing  Asso¬ 
ciation.  to  suspend  both  daily  and  Sun¬ 
day  publication  of  the  paiK'r  temporarily. 
The  N'olkszcitung,  which  was  cstablislicd 
as  a  daily  in  1S78.  was  reorganized  some 
time  ago  when  Dr.  Siegfried  Lipscliitz, 
.American  correspondent  of  the  Socialis- 
liselie  Pressediiist  of  Berlin,  succeeded 
I.udwig  Lore  as  editor.  Afetrward  tlie 
paper  was  endorsed  by  the  Sociali>t 
parties  of  America  and  Germany. 

PLANNING  GERMAN  DAILY 

Plans  to  start  a  new  German  language 
daily  newspaper  in  Milwaukee  tt)  suc- 
cee(l  the  Mikeaiikee  Ilerohi,  which  sus¬ 
pended  Oct.  1,  are  l)eing  formulated  by 
members  of  Milwaukee  German  .socie¬ 
ties  and  of  the  Zentralbiind — a  joint 
l)oard  representing  all  societies— and  by 
the  100  iK'rsons  left  without  jobs  when 
the  Herold  suspended.  Some  of  the 
staff  members  had  been  with  the  Herold 
47  years.  Frank  Klier.  former  city 
editor,  is  active  in  tlie  attempt  to  estab¬ 
lish  a  new  paper. 

TAX  REFUND  ORDERED 

A  refund  of  $().012.81.  and  a  tax 
abatement  of  $28,797.11  have  been  made 
by  the  U.  S.  Treasury  to  Cnrtis-Martin 
Newspapers,  Inc.,  of  Philadelphia,  to 
rectify  an  error  made  in  the  income  ta.x 
return  filed  by  the  corporation  for  192**. 


Money  to  Invest 


Advertizing  Man  will  inve^tt  4-a]>ital  aiid  serv- 
ices  ill  daily  or  weekly  in  vieinity  of  New 
York.  liease  give  full  detaiN.  D-dll. 
Editor  A  I’lihlitiher. 


Circulation  Promotion 


No  *‘forced  circulation.**  no  premiums,  no  cut 
priees,  no  tmrgaiii  offers,  no  indiirements  of 
any  type  to  the  subsoriber.  Every  subscription 
sei’tir^  in  a  FARTLOWR  PLAN  campaign  is 
sold  to  the  subscriber  through  unusual  sales¬ 
men  and  sale'^women,  strictly  iifion  the  merits 
of  the  publication,  ('harles  Pnrtlowe  added 
(‘Irnilation  is  <‘lenn  circulation.  Charles  Part- 
lowe  Coiiipniiy — Circulation  Specialists  for 
over  23  rears — India  napolis.  Indiana. _ 

Promotion  now,  to  bring  **better  times.**  Hud¬ 
son  De  Priest  A  Associates,  world's  record 
circulation  builders.  2-16  5th  Are.  N.  Y.  C. 


Situations  Wanted 


Advertising  Salesman-Executive-  12  years'  ex- 
lH‘rience.  Can  develop  and  hold  new  business, 
create  and  sell  ideas,  know  present  day  tiier- 
chandisiiig  problems.  Can  write  and  sell  copy. 
Now  einplo.ved.  D-614,  Editor  A  Publisher. 
Advertising  Manager— Thoroughly  capable  and 
experienced  local  or  national,  successful 
rei’ord;  organize  and  handle  staff  for  in- 
creasiHl  pnaluction.  GcmkI  copy  writer  and 
salesman.  A  producer  of  business  (ami  giHsi 
will)  under  most  adverse  «’oiiditions.  Seasomsl 
in  competition.  Married.  38  years  old. 

D-616.  Editor  A  Publisher. _ 

Advertising  Salesman-Executive  i'an  develop 
and  hold  new  business:  create  and  sell  new 
ideas;  iuisiness,  feature  pages.  speidal 
•Mlitlons:  etnployefl:  best  references.  r)-.'>03. 

Editor  A  Publisher. _ ^ _ 

Business  Executive,  with  26  years'  newspaper 
experience,  now  available  as  a  result  of  re¬ 
organization.  Sixteen  years  in  large  Eastern 
eity  and  ten  years  ns  business  manager  and* 
treasurer  of  progressive  evening  paper  in 
metropolitan  area.  (*an  direct  organization  to 
pnMiuce  results.  Marrieil.  Age  44.  Services 
availaide  on  reasonalde  salary  or  salary  and 
profit  sharing  basis.  D-61S.  Editor  A 

Piiidisher. _ 

Editorial — Carrier  circulation  is  the  only  tyi>e 
of  circulation  tiiat  guarantees  your  advertiser 
against  “Saturda.v,**  “Seasonaide’*  or  '  Iloli- 
day**  shrinkage  of  dgiires.  It  guarantees  the 
puidisher  against  unhei'essary  paper  waste 
caused  by  heavy  returns.  Pro|»erly  orgaiiizeil 
otfice-carrier  routes  eliminate  costl.v  and  use¬ 
less  circulation.  It  minimizes  your  promo¬ 
tion  costs.  No  newspaper  should  be  without. 
Several  far-sighted  publishers  have  realized 
it  and  have  oltice-coiifrolle<l  carrier  routes, 
firaiit  me  a  )»ersniial  interview,  without  ob¬ 
ligation  whatever,  and  I'll  outline  my  plans 
!o  you.  wlileh  have  proven  sui’cessful.  Now 
employed,  but  desire  n  idiange  for  excellent 

reasons.  D-ri73,  Editor  A  Publisher. _ 

Circulation  Promotion  man,  all  around  news- 
imper  experience,  just  releaseil  from  kuc- 
cessfnl  street  and  news  stand  surve.v.  A 
prmlucer.  Under  40.  Anywhere.  P-622. 
Editor  A  I*ublisher. 

Circulation  Manager — Unusual  experience,  open 
for  connection.  Over  thirteen  thousand  in¬ 
crease  in  one  year.  Available  short  notice. 
Best  references.  H.  M.  Wheeler,  Route  No.  1. 
Cottonwood,  Ala.  Wire  address  same,  4*are 

Mail  from  Dothan.  Ala. _ 

Composing  Room  Executive — Mechanical  Sii- 
perintendent^^onomical.  aggressive,  business- 
like.  Fine  record,  n-506.  Editor  A  Publisher. 
Copy  Desk  Man — Fast,  accurate,  reliable. 
Thoroughly  experienced  on  any  desk.  Will 
go  anywhere.  Available  on  call.  D-bOO, 
Editor  A  Publisher. 


Situations  Wanted 


Desk  Man — News  and  make-up  editor  or  re¬ 
porter.  Young,  energetic.  experience<l.  Auv 
offer.  Anywhere.  D-.l’Mt.  Editor  A  Publisher. 


Editorial — All  around  small  daily,  weekly  ex¬ 
perience.  Consider  small  wage  during  de¬ 
pression.  or  living  wage  plus  sh.ares.  D  r»01. 
Editor  A  Publisiier. 


Editorial- -Outstanding  writer  and  copy  eiiitor. 
Knows  sioi-work,  make-up.  .Mature,  widely 
exp«*rieiic«s|.  Gilt-edged  references.  Will  go 
anywhere.  Mislerate  salary.  Can  rejiort  iiii- 
iiuslialely.  A.  S.  Heane;  «•.  o  Editor  A 
Piddisher. 


Editorial  —Widely  experiem’isl  newsman,  Xi. 
accurate,  fast,  steatly,  gmsl  on  street,  rewrite 
ami  desk,  necsis  work  on  daily  anywhere. 
References.  Depression  victim.  D-6()6,  Editor 
A  Piddisher. 


Editorial  Kx|H*riemed  re|M»riorial,  desk,  city 
♦slitor.  iiiHiiaging  tslitor.  and  can  prove 

it.  D-t'»l6.  Editor  A  Publisher. 


Editorial  --He  reports,  edits  cot»y,  sells  spa<‘e. 
.Missouri  r  graduate,  offers  results,  not  ob- 
j»H*tives.  Weekly  and  dall.v  experience;  age 
21.  D-.*»62.  Editor  A  Publisher. 


Executive-*- 

IN  NEED  DF  A  REAL  PRODUCKRV 
To  any  newspaper,  in  a  large  or  siiiall  city. 
m»w  showing  a  deficit  in  revenue  and  profits 
or  .  .  .  being  operateii  by  some  new  control 
not  as  experieuctnl  in  newspaper  nnuiagement 
as  its  original  owners  .  .  . 

.My  services  are  available  on  aii3’  reaMinaide 
salary  basis,  provided  I  may  participate  in 
increased  earnings  or  profits  as  1  produce 
tlieiil. 

Years  of  sane.  suc«*essful  newspaper  manage¬ 
ment  ami  promotion  are  baek  of  this  offer 
culminating  in  1631  with  a  difflciiU  new  con- 
neetioii  where  advertising  earnings  were  suh- 
stantially  increased  in  spite  of  very  adverse 
local  and  generally  depress^M]  comllUons. 
Replies  nspiested  from  primdpals  only  and 
all  imiuiries  will  l^e  considered  (‘onlidentiiil. 
.^ddress.  Box  Ti  ."Tt*.  Editor  A  Publisher 


Foreman  Country-trained  man  d«>sires  situa¬ 
tion  as  foreman  daily  newspaper;  or  can  set 
ads.  operate  machine  or  make-iip  isiges;  ownetl 
my  own  shop  20  .vears  (depression  caught  inei, 
and  know  value  of  loyalty  to  employer;  4’har- 
acter  ami  abilit.v  references;  marrieil;  temper¬ 
ate.  Ad^lress  P.  E.  ntleman.  Wolfdale,  Pa. 


Newspaper  Executive — Twenty  years*  experi¬ 
ence  ill  all  bramdies  of  newspaper  making, 
covering  Circulation  through  to  Publisher,  ami 
fieneral  Manager.  Connection  desired  where 
hard,  conscientious  and  capable  efforts  are 
essential.  Salary  adjustable  to  conditions. 
D-615.  Editor  A  Publisher. 


Photo-Engraver — Capable  of  bnndlitig  one  man 
Mew'xpaper  shop.  Non-union.  Reasonable 
wage.  D-oWt.  FMitor  A  Publisher. 


Reporter-  I  am  determined  to  get  work  in  a 
newspaper  office.  I  am  certain  I  can  stic- 
ceeil  as  a  refvirter.  Harrison  Dockray,  Jr.. 
tJeiieral  Delivery,  Welister.  Mass. 


Mechanical  Equipment  For  Sale 


For  Sale  -Hoe  right  angle  32  page  press  with 
electrical  and  ster*H>typing  »H|Mipnient,  raake-iip 
tables.  Stones,  galleys  and  four  No.  14  lino¬ 
types.  Expiration  of  lease  on  present  <|iiar- 
ters  makes  it  necessary  to  move  this  ma- 
4‘hinery  at  an  early  date.  Will  sell  as  a 
whole  or  in  part  at  a  ver.v  low  price  to  im¬ 
mediate  purchaser.  Star.  Terre  Haute,  Ind. 


Hoe  Dry  Mat  Roller,  two  years  old  and 
man.v  other  gootl  piei'es  of  stereo  and  press 
rwm  e<iuipment.  John  Griffiths.  Inc.,  145  Nas¬ 
sau  St.,  New  York. 


Photoengraving  equipment  for  sale.  Complete 
fdant  or  any  part.  Miles  Machinery  Co.,  480 
West  Broadway,  N.  Y. 


Equipment  Wanted 


Wanted  to  Buy:  One  dry  mat  roller.  Must 
he  cheap.  No  dealers.  C-977,  Editor  A 
Publisher. 


Wanted  To  Buy — A  nseil  Elrml  (ustiiig  nni- 
chlne.  Daily  Call.  Piunn.  Ohio. 


NEWSPAPER 


PROPERTIES 


Bousht,  Sold  and  Appraised 


All  neftotintions  confidential 


Pal  mcr,Suter& Palmer 

Business  Established  in  1899 


360  Madison  Ave.  New  York 
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By  MARLEN  PEW 


Random  incmories;  Our  news¬ 
paper  lost  the  advertising  of  a 
clothing  merchant  in  Boston,  many  years 
ago,  for  a  peculiar  reason.  The  mer¬ 
chant  was  proud  of  his  appointment  as 
trustee  of  a  local  municipal  hospital. 
Later,  one  of  the  patients,  a  poor  work¬ 
man  with  a  broken  leg,  was  rolled  in  a 
wheelchair  onto  a  veranda  by  a  nurse 
who  neglected  to  lock  the  wheels.  Sud¬ 
denly  the  chair  started  to  roll  and  the 
patient  was  too  weak  to  stop  it.  It  shot 
through  an  unprotected  space  and  the 
patient  fell  three  stories  to  his  death. 
The  news  was  suppressed  and  the  widow 
notified  that  her  husband  had  died  of 
natural  causes.  Our  reporter  got  the 
facts  and  we  printed  them.  The  merchant 
“pulled"  his  advertisement,  saying  we 
were  unfriendly  to  him.  It  was  months 
before  we  could  convince  him  of  his 
folly.  ...  I  once  knew  a  city  editor 
who  hit  upon  a  novel  device  to  train 
reporters  to  write  briefly.  He  supplied 
them  with  copy-paper  cut  to  the  size  of 
an  ordinary  envelope.  When  he  ordered 
a  story  he  would  say :  “Write  what 
you  can  crowd  onto  one  sheet.”  That 
would  be  less  than  100  words.  If  he 
wanted  less  or  more  he  would  so  desig¬ 
nate.  It  worked!  .  .  .  My  most  pathetic 
story,  while  serving  as  a  reporter,  con¬ 
cerned  a  little  newspaper  boy  whom  I 
found  living  in  a  dry-goods  packing 
case,  under  a  bridge,  with  a  straw  mat 
for  a  bed,  tomato  cans  for  dishes,  but 
with  bright  “cigaret  pictures”  tacked  to 
the  walls  of  his  hut.  He  sent  his  prin¬ 
cipal  profits  to  his  mother,  confined  in 
a  state  prison.  His  dreams  were  of 
her.  .  .  .  The  coldest  and  ugliest  man 
I  ever  interviewed  was  J.  Pierpont 
Morgan,  Sr.  .  .  .  The  kindliest  “celeb¬ 
rity”  I  ever  interviewed  was  John  D. 
Rockefeller,  Sr.  .  .  .  The  meanest  man 
I  ever  wrote  about  was  Dr.  Richard 
C.  Flower,  a  stock  swindler  who  looked 
like  a  venerable  priest,  and  made  a 
practice  of  w'heedling  widows  out  of 
their  insurance  premiums.  .  .  .  Most 
tragic  figures  in  my  news  experience 
were  three  young  brothers  awaiting  ex¬ 
ecution,  for  the  murder  of  their  uncle, 
in  Clinton  Prison,  drawing  lots  to  de¬ 
cide  which  would  go  to  the  chair  first, 
the  two  elder  ones  juggling  the  straws 
so  the  younger  brother,  sick  and  terribly 
frightened,  would  win  and  be  first  out 
of  the  agony.  ...  Ten  minutes  after  the 
third  execution  the  brains  of  the  three 
had  been  weighed  in  scales  and  Dr.  Car¬ 
los  McDonald,  famed  psychopathologist, 
told  me  the  brain  of  the  elder  brother 
was  one  of  the  largest  and  finest  he  had 
ever  seen.  .  .  .  During  the  Irish  revolu¬ 
tion  I  was  seated  one  Sunday  evening  in 
the  lobby  of  a  hotel,  surrounded  by 
many  people,  when  suddenly  a  body  of 
soldiers  filed  through  the  doorway  and 
headed  directly  for  me.  At  the  com¬ 
mand  of  a  young  officer  the  troop  lined 
up  and  the  officer  addressed  me.  What 
was  my  name,  residence,  business  in 
Ireland?  1  weakly  replied.  “Is  there 
any  reason  why  we  should  not  escort 
you  to  the  guardhouse,  as  an  enemy  of 
the  Irish  Republic?”  he  asked.  I  was 
about  to  demand  an  explanation  when  I 
spied  an  old  Dublin  newst)aper  pal  half 
dying  from  laughter,  hiding  b^ind  a 
distant  pillar.  Realizing  that  1  was 
aware  of  the  hoax  the  officer  com- 
tnanded  “.\bout  face,  march  1”  and  they 
trooped  out.  .  .  .  The  late  Siegfried 
Weyer.  Berlin  correspondent  of  Inter¬ 
national  News  Service,  and  I  inter¬ 
viewed  a  high  dignitary  in  Germany 
one  day,  getting  from  him  some  sensa¬ 
tional  statements  impugning  the  faith  of 
the  United  States  government,  but  we 
realized  he  had  been  drinking  heavily 
and  might  not  be  responsible.  We  held 
up  the  story  until  it  could  be  submitted 


for  a  sober  O.K.  It  turned  out  that 
the  gentlemen  could  not  remember  hav¬ 
ing  even  talked  with  us,  and  his  grati¬ 
tude  over  our  courtesy  was  dramatic. 

.  .  .  The  neatest  and  cleanest  news¬ 
paper  office  I  have  seen  is  that  of  the 
Warren  (O.)  Tribune  Chronicle  of 
which  Mrs.  Zell  Hart  Deming  is  pub¬ 
lisher.  .  .  .  Wherever  newsimpermeu 
foregather  you  are  pretty  sure  to  find 
at  least  one  native  of  Ohio,  due  in  part 
to  the  fact  that  the  far-flung  staffs  of 
Scripps-Howard  newspapers  and  serv¬ 
ices  were  originally  largely  recruited 
from  that  state.  .  .  .  Not  long  ago  I 
attended  a  meeting  of  the  directors  of 
the  Newspaper  Club  of  New  York,  now 
like  so  many  other  depression-struck 
clubs  trying  to  dodge  the  sheriff,  and 
the  representative  of  a  super-power 
M’all  Street  gentleman  appeared  and 
offered  to  donate  $10,000  cash,  “without 
strings.”  to  re-establish  the  club.  The 
board  unanimously  declined,  with  ap¬ 
propriate  thanks.  ...  A  journalism  stu¬ 
dent  asks:  “What  reportorial  assign¬ 
ment  would  you  think  is  the  best  one  in 
the  gift  of  a  city  editor  today?”  Well, 
young  fellow,  if  there  is  any  fun  com¬ 
parable  to  that  of  covering  a  Presi¬ 
dential  candidate’s  national  touring.  I’ve 
not  discovered  it. 

♦  *  ♦ 

OM  W.'M.L.\CE.  editor  of  Loiiis- 
Z’ille  (Ky. )  Times,  raises  this  ques¬ 
tion  :  “Is  it  good  journalism — meaning 
both  rectitude  and  horse  sense —  to  pub¬ 
lish  in  a  newspaper  editorials  committed 
to  one  side  of  the  political  issue  and  pay 
a  writer  to  publish  in  the  same  news¬ 
paper  signed  articles  on  the  other  side 
of  that  question?  Walter  Lippmann’s 
advocacy  of  Franklin  D.  Roosevelt’s 
campaign  in  York  Herald  Tribune 
is  a  case  in  point.” 

*  *  * 

Mr.  W.^LL.^CE  argues  the  case 
in  a  letter  to  Editor  &  Pub¬ 
lisher  this  week  as  follows : 

“I  am  aware  of  the  fact  that  a  major¬ 
ity  of  my  colleagues  answer  this  ques¬ 
tion  promptly,  confidently  and.  as  they 
believe,  finally,  by  saying  that  the  new;s- 
paper’s  view  is  expressed  in  its  editorial 
columns.  But  is  the  answer  final?  Mr. 
Lippmann  is  not  an  editorial  writer  for 
the  Herald  Tribune,  or  for  newspapers 
which  buy  his  sj-ndicated  articles.  He 
is.  of  course,  a  special  writer.  But  the 
difference  is  disregarded  quite  generally. 
That  is  proved  by  the  fact  that  the 
United  Press,  carrj'ing  news  of  Mr. 
Lippmann’s  declaration  of  support  of 
Roosevelt,  mentioned  him  as  a  writer  of 
signed  editorials  for  the  Herald  Tribune. 

“The  distinction  between  the  editorial 
and  the  signed  article  does  not  satisfy, 
or  silence,  a  militant  minority  in  jour¬ 
nalism,  who.se  members  hold  that  if  a 
new.spaper  is  not  solely  and  impurely  a 
business  enterprise — trying  to  offer 
something  to  one  element  of  population 
and  something  else  to  another  element, 
and  employing  its  editorial  page  smugly 
— it  stultifies  itself  when  it  pays  for, 
gives  space  to,  and  advertises  and  syndi¬ 
cates  beyond  its  range  of  circulation, 
opinions  which  are  rival  to  those  to 
which  the  newsiiaper  is  editorially  com¬ 
mitted. 

“Let  us  assume,  for  the  sake  of  argu¬ 
ment.  and  for  the  sake  of  courtesv.  that 
Walter  Lippmann  writing  four  times  a 
week  to  an  audience  reached  through 
many  newspapers,  and  the  Herald  Trib¬ 
une  expressing  itself  in  its  editorial 
page  seven  times  a  week  to  its  own 
readers,  are  equally  powerful  in  argu¬ 
ment. 

“Or  let  us  assume  that  the  one  or  the 
other  of  the  two  distinguished  utterers 
of  opinion  is  the  more  powerful.  It 
makes  no  difference,  for  .ny  purpose. 


which  is  the  more  iH>werful.  What  is 
the  net  effect  on  public  opinion? 

"The  question  is  whether,  if  a  news¬ 
paper’s  editorial  page  is,  as  it  is  some¬ 
times  called,  the  soul  of  the  paper — if 
its  reason-for-being  is  that  its  publisher 
contemplates  making  his  newspaper  a 
vital  force  in  human  affairs,  a  good  in¬ 
fluence  upon  public  opinion,  an  educator, 
a  staunch  supporter  of  what  he  believes 
to  lie  right,  in  government  particularly 
— the  publisher  is  not  sacrificing  himself 
upon  the  altar  of  freedom  of  speech,  or 
something,  when  be  deliberately  throws 
into  the  balance,  against  the  weight  of 
his  own  opinions,  the  opinions  of  a  pro¬ 
fessional  propagandist,  paid  by  him  and 
recommended  to  the  jiublic. 

"I  say  this  not  as  a  critic  of  the 
Herald  Tribune,  which  I  read  regularly 
and  greatly  admire,  and  not  as  a  critic 
of  Mr.  Lippmann  with  whom  I  agree. 
The  Herald  Tribune  does  only  what  is 
done  sometimes  by  newspajiers  which 
syndicate  articles,  and  more  often  by 
newspajK-rs  which  buy  syndicated  ar¬ 
ticles.  Mr.  Lippmann  avails  himself  of 
means  of  reaching  a  wide  audience. 

“All  over  the  South,  of  course,  the 
press  carries  syndicated  articles,  and 
cart(X)ns.  expressing  views  which  are 
in  absolute  opposition  to  the  views  e.\- 
pres.sed  in  their  editorial  columns.  Re¬ 
publican  propaganda,  brilliant  and  highly 
valuable  to  the  cause,  originating  in 
Sioux  City  and  resold  from  New  York 
is  given  space  in  three-column  measure 
next  to  editorials  in  Texas  newspapers 
which  are  shouting  for  the  Democratic 
candidate. 

“It  may  be  business.  It  may  be 
breadth.  But  is  it  sane  and  purposeful 
journalism  ?” 

*  *  * 

WHILE  I  appreciate  Mr.  Wallace’s 
points,  it  seems  to  me  that  as  the 
Lippmann  articles  have  been  played  in 
Herald  Tribune,  carrying  the  first  two 
columns  of  the  second  section,  in  ordi¬ 
nary  body  type  and  in  12-em  column, 
not  many  readers  would  confuse  them 
with  editorial  page  discussions.  The 
Herald  Tribune  has  been  at  pains  to 
advise  its  readers  that  the  articles  rep¬ 
resent  an  independent  point  of  view. 
They  appear  to  have  stirred  considerable 
discussion,  judging  from  the  open 
forum  columns  of  Herald  Tribune. 
P'rom  letters  I  have  read  therein  I  judge 
the  debate  is  good-natured  and  that 
there  is  no  confusion  as  to  Mr.  Lipp¬ 
mann’s  editorial  status. 

However,  when  the  same  matter  is 
used  by  a  Republican  newspaper  in  the 
syndicate,  without  sufficient  warning  to 
the  ptiblic  that  the  articles  are  by  a  spe¬ 
cial  writer  of  independent  mind,  or 
when  no  effort  is  made  to  explain  that 
the  utterances  are  not  those  of  the  ivell- 
known  Republican  newspaper  New  Vork 
Herald  Tribune,  it  is  possible  some  of 
the  mischief  Mr.  Wallace  suggests 
might  occur.  This  week  we  learned  of 
a  case  in  Michigan.  On  October  7  the 
Grand  Rapids  Press  published  Mr.  Lipp¬ 
mann’s  statement  declaring  broadly  for 
Roosevelt’s  election.  It  was  assumed 
by  some  people  in  Grand  Rapids  that 
the  Press  had  suddenly  turned  to  the 
Democratic  column.  Next  day.  the  edi¬ 
tor  of  the  Press  published  a  column 
editorial  taking  issue  with  the  Lipp¬ 
mann  view  and  advising  readers  that 
the  New  York  writer’s  opinions  did  not 
govern  the  policy  of  the  paper.  The 
editorial  was  titled  “Mr.  Lippmann 
Errs,”  but  if  an  editorial  was  necessary 
to  correct  public  opinion  as  to  the  stand 
of  the  Press  it  seems  plain  that  some¬ 
one  else  erred  in  failing  to  establish  Mr. 
l.iiipmann  as  an  independent  contributor. 
*  * 

CERTAINLY  it  is  true  that  any¬ 
thing,  no  matter  how  well  purposed, 
which  tends  to  confuse  the  public  mind 
in  reference  to  the  political  situation  is 
poor  journalism.  What  is  sorely  needed, 
in  this  unhappy  land,  is  simplification 
of  the  amazing  complexities  of  the  mod¬ 
ern  day.  To  vote  intelligently  is  a  real 
problem  for  millions  of  work-a-day 
folks,  as  conscientious  as  you  or  I.  It 
seems  to  me  that  Mr.  Lippmann  is  a 
conspicuous  contributor  to  the  cause  of 
clarified  public  thinking.  He  would  be 
pained,  I  dare  say.  by  any  imperfection 


in  the  mechanics  of  hi^  syndicate 
tion  which  would  increase  public  co* 
fusion.  For  my  own  part,  I  have  taka 
much  pride  in  the  fact  that  New  Yoif  I 
Herald  I  nbune,  and  Republican  newi^ 
papers  associated  with  it  in  syndicatioi 
had  the  courage  and  vision  to  present  b 
their  readers  as  a  regular  feature  tk 
indeperdent  viewpoint  of  the  editor  of 
Pulitzer’s  Democratic  A’cic  York  ll’orU 
It  was  generally  regarded  in  the  craft  t 
a  fine  demonstration  of  the  principle  q 
political  fairness.  To  “tell  both  sidt 
of  every  story”  has  been  a  journalist^ 
ideal  for  a  long  time,  though  rare! 
achieved.  One  wonders  why  some  o 
our  DemcK'ratic  editors  cannot  be 
generous  to  Republican  special  writer 
as  has  the  Herald  Tribune  to  Mr.  Lipj 
matin’s  independent  or  liberal  view- 
No  party  has  a  monopoly  on  wisdoit 
.\fter  all,  truth  is  our  quest.  j 

*  *  * 


Lewis  GANNETT,  book  reviewe 
./for  .Veto  i'ork  Herald  Tribune,  at 
day  this  week  discussed  the  “Lippmaia 
plienomenon,”  saying  that  when  tb 
former  editor  of  the  fighting  Work, 
iK'came  a  member  of  the  Herald  Tribu* 
staff  there  were  “sneerers”  who  su| 
gested  that  he  would  soon  tone  dow, 
his  comment  or  part  company.  But  suo 
critics  misunderstood  the  motive  of  tK 
Herald  Tribune  whose  publisher  woiA 
have  been  disappointed  had  Mr.  Lipj  | 
maim  not  disagreed  with  his  editori*  ' 
point  of  view. 

Mr.  Gannett  continued:  "When  b  ' 
came  to  the  Herald  Tribune,  its  sj-ndi 
cate  found  only  12  out-of-town  editor 
who  cared  to  e.xperiment  with  such  . 
novel  ‘feature’  as  Mr.  Lippmann’s  ai' 
tides.  .A.S  Mr.  Morris  Markey  note^ 
the  series  immediately  attracted  dra¬ 
matic  attention.  .\  year  after  Mi. 
Lippmann  came  to  the  Herald  Tribuni 
102  papers  were  taking  his  articles;  tW  . 
number  today  is  111,  including’ newf  ; 
papers  in  more  than  30  states  and  a 
every  section  of  the  country,  as  wid^ 
different  in  outlook  and  conviction  a 
the  Los  Angeles  Times  and  the  Si 
Louis  Post-Dispatch,  the  Hartfoii 
Courant  and  the  Atlanta  Journal.  Ni 
editorial  writer  in  the  history  of  tl< 
United  States  has  ever  before  co»' 
manded  such  a  nation-wide  audience. 

“This  quick  accretion  of  a  nationl 
audience  is,  as  Markey  suggested,  i 
compliment  to  the  American  people  • 
well  as  to  Mr.  Lippmann.  They  hw 
recognized  his  column  as  somethin 
vastly  more  useful  to  them  than  tk 
half-informed  editorial  drivel,  the  parti¬ 
san  clamor,  the  irresponsible  wiw 
cracking  to  which  they  become  it 
ured.  He  has  not  written  down  to  h 
audience.  Serenely  he  has  blazed  hi 
own  trail,  and  the  editors  have  com 
flocking  to  him  asking  for  his  moust 


raps. 

“Critics  of  Mr.  Lippmann  often  mi 
mderstand  his  nature.  Party  hacks 
)oth  camps  despise  him.  and  radica 
vho  recall  that  twenty  years  ago 
ailed  himself  a  Socialist,  cannot  forgi 
lim  his  present-day  conservatism.  1 
■efuses  to  stay  hitched.  He  is  abo 
ill  a  ’possibilist’ ;  he  has  no  interest 
Ireams  of  a  golden  tomorrow  whi 
•est  on  no  discoverable  pillars  in  todi 
rie  frankly  quotes  John  Morley’s  d 
um  that  politics  is  the  science  of  1 
iecond  best,  and  sets  himself  the  ta 
if  discovering  what  betterment  is  fcj 
ble  with  the  available  tools.  He 
seldom  angry,  and  the  emotional  sat 
[action  commonly  experienced  by  ‘on 
,vbo  loudly  denounce  the  ‘ins’ .is  P*”* 
lis.  He  is  no  soap-boxer :  it  is  his 
stinct  to  counsel  with  the  ‘jns’  and 
:uss  ways  of  avoiding  their  difficu 
•ather  than  to  shout  at  them  in  pu! 
F’ut  alxive  all,  he  is.  I  think,  the 
ucid,  the  best  informed  and  most 
scientiously  responsible  editor  regul 
writing  on  national  and  internatii 
lolitics  in  the  .•\merican  press  today 
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